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Executive  Summary 


Hiis  report  contains  valuable 
information  on  Fall  1992  enlistment 
propensity,  advertising  awareness,  and  military 
advertising  slogan  recognition  levels  for  youth 
in  foe  United  States.  The  data  were  drawn 
from  foe  1992  Youth  Attitude  Tracking  Study 
(YATS),  ^nsored  by  foe  Dq>artmeot  of 
Defense.  For  eighteen  years,  foe  YATS  survey 
has  beat  conducted  for  foe  purpose  of 
gathering  critical  information  from  American 
youth  on  their  percqitions  of  foe  military  and 
future  plans  in  genial.  This  year's  YATS 
survey  was  administered  between  Sq>tember 
18,  1992  and  November  2S,  1992. 

Approximately  10,000  young  men  and  women 
between  foe  ages  of  16  and  24  participated  in 
foe  survey.  Interviews  were  conducted  using 
foe  computer-assisted-telephone-interviewing 
(CATT)  methodology  and  required 
2q}proximately  30  minutes  per  interview  to 
complete. 

Two  new  features  in  last  year's  (1991) 
tepoTt  were  se«i  as  very  useful,  and  fous  are 
included  in  this  year's  report.  First,  military 
advertising  awareness  and  slogan  recognition  of 
youth  are  discussed.  Second,  an  examination 
of  foe  trends  in  male  enlistment  propensity 
across  nine  years,  from  1984  to  1992,  is 
presented. 

Since  1975,  foe  YATS  questionnaire 
has  focused  specifically  on  ^istment 
prqp«isity.  Youth  were  asked  several 


questkms  abmit  foe  likelihood  of  foeir  serving 
in  foe  active  Milinuy  Services  (i.e..  Army, 
Navy,  Air  Force,  Marine  Corps,  and  Coast 
Guard)  or  Reserve  Conqponents  O-e.,  National 
Guard  and  Reserves)  in  foe  near  future. 
Analyses  of  foe  active  Service  enlistment 
likelihood,  or  propensity,  showed  foat 
a{q;>roximately  20.6  percoit  of  foe  males  and 
7.8  percent  of  foe  fenudes  expressed  interest  in 
joining  foe  military.  These  figures  contras! 
wifo  foe  Fall  1991  YATS  pn^>ensity  nmasures 
of  23  percent  and  9.5  percent  of  males  and 
fenudes,  respectively,  for  foe  active  Services. 
For  foe  Reserve  Conqmnmits,  propensity 
among  males  went  from  17.5  percent  in  1991 
to  15  percent  in  1992  and  was  7  percent  among 
fanales  in  bofo  1991  and  1992.  In  general, 
foere  has  been  a  noticeable  decline  among 
youfos'  enlistment  propensity  since  1990,  and 
in  some  categories  it  has  reached  its  lowest 
aggregate  level  since  1984. 

The  demographic  characteristics  of  Fall 
1992  respondmts  were  similar  to  foose  of 
recent  YATS  administrations.  Once  again, 
school,  eniq>loyment,  and  marital  status  were  all 
fouixl  to  be  rdated  to  respondent  age.  In 
response  to  foe  need  for  more  detailed 
information,  fois  report  presents  foe  results  in 
fr)ur  age  cat^ories  (rather  foan  foe  previous 
foree  age  categories).  These  categories  are: 
16-17  year-olds,  18-19  year-olds,  20-21  year- 
olds,  and  22-24  year-olds.  Sixte^i  to 
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seventaen  year-olds  were  primarily  high  school 
students,  whereas  die  nuyority  of  die  18-19 
year-(dds  and  20-21  year-olds  were 
postsecondary  students.  As  eaqiected,  die  22- 
24  year-olds  were,  in  die  majority,  hig^  sdiool 
graduates.  Also,  die  percentage  of  young 
people  enqiloyed  increased  with  age  for  bodi 
males  and  females.  Widiin  age  groups, 
however,  males  were  more  likdy  than  females 
to  be  employed.  Consistoit  widi  previous 
patterns  of  YATS  re^ndents,  youth  in  the 
older  age  eateries  were  more  likely  to  be 
married  dian  die  younger  youth.  Whites 
accounted  for  more  dian  79  percent  of  die 
pqiulation,  vihaeas  Blacks  comprised 
q^roximatdy  12  percent,  and  Hi^anics 
oonqirised  qqnoximatdy  6  percent. 

Service-Specific  prcqiaisity  was  greatest 
for  die  Air  Force  and  the  Army  (as  measured 
by  positive  enlistment  prqiensity)  among  males 
and  females.  The  Army  Reserve  was  die  nK»t 
pc^ular  Reserve  Service  for  males.  As 
expected,  based  on  previous  surv^  results,  die 
youngest  youdi  groiqi,  16  to  17  years  of  age, 
expressed  a  greater  interest  in  enlistment  in 
military  service  than  older  youth.  Also 
consistent  widi  previous  YATS  results, 
nonwhites  wete  more  likdy  than  Whites  to 
express  an  interest  in  mlisting  in  the  Armed 
Forces. 

Most  youdi  recalled  hearing  or  seeing 
some  form  of  mOitary  advotising  (8S.6  peremt 
of  males  and  83.4  percmit  of  females).  Youth 
reported  hearing  or  seeing  Army  advertising 


most  frequendy;  the  next  most  commonly 
recalled  advertising  was  for  die  Marine  Corps. 
Overall,  no  differ^ces  were  observed  in 
advertising  awareness  for  those  who  indicated 
positive  enlistment  prt^iensity  and  diose  who 
indicated  n^adve  enlistment  propensity. 
Results,  in  general,  indicated  that  youth  who 
reported  having  contact  with  a  military 
recruiter  were  significandy  more  likely  to 
recall  military  advertising  than  were  youdi  with 
no  recruiter  contact.  Re^ndents  were  most 
likely  to  correedy  recognize  die  Army,  Air 
Force,  and  Marine  Corps  advertising  slogans. 

Trends  in  YATS  survey  results  on  male 
enlistment  pn^iensity  were  examined  for  the 
period  1984-1992.  In  order  to  assure  data 
conqiarability,  the  1990,  1991,  and  1992  data 
were  restricted  to  include  only  individuals 
widiin  die  1989  and  earlier  YATS  sanqile 
frames  fi.e.,  the  exclusion  of  individuals 
residing  in  Alaska  and  Hawaii  or  with  more 
than  two  years  of  collie  education). 
Examinadon  of  propensity  across  these  nine 
years  indicated  an  importance  of  the  1989 
duougb  1992  period.  As  indicated  in  last 
year's  report,  a  steq>  decline  in  positive 
pn^ensity  occurred  b^een  1989  and  1990  — 
a  period  coinciding  with  the  activities  of 
Operations  Desm  Shield  and  Desert  Storm. 
Ibis  decline  in  the  percentage  of  male  youth 
expressing  positive  propensity  continued  in  die 
1991  YATS  for  some  youth  (e.g..  Whites  and 
youth  residing  in  the  Southern  region  of  the 
U.S.).  Indeed,  the  1992  YATS  results  show  a 
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gfloecal  oontiiRMtioa  ki  die  dedine  of  male 
poaidve  enlisdiieat  propeosiiy.  For  die  first 
time  in  the  series,  umuded  mention  of  military 
enlistment  significantly  declined  for  male  youdi 
in  die  youngest  age  categtwy  (16-18  year-<dds). 
In  some  catqpnies,  nude  enlistment  {wopensity 
in  1992  fdl  to  its  lowest  aggr^ate  levd  in  die 
nine  years  discussed. 


In  summary,  the  1992  YATS  conrinwes 
to  provide  valuable  information  about 
enlisunent  propensity  and  awareness  of  militvy 
advertising.  In  additiMi,  useful  information 
about  die  demognphic  characteristia  of 
today's  American  youdi  is  attained  and 
MMnhMKt  in  rdatkm  to  bodi  enlistmeat 
propensity  and  military  advertising  awareness. 
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1.  INTRiNWCTION 


G 

k^ince  1975,  die  Conmnikatioiis 
and  Eidiitnient  Decnkm  Stodke/Youth 
Attftnde  Tracking  Study  m  (YATS)  hai  been 
oondnctad  amuudly  in  order  to  gather 
infimnatiMi  from  youth  acrom  the  United 
States  about  didr  future  fdans,  perceptions  of 
die  mflitary  as  a  career,  likeifliood  of 
enlistnient,  and  militaty  advertising  awareness. 
This  repmt  presents  findings  from  the  Fall 
1992  administratkNi  of  YATS.  Them^orityof 
the  report  focuses  on  analyses  of  youth 
enlistment  propensity,  but  die  report  dso 
indudes  results  on  youdi  military  advertising 
awareness. 

Overview  of  the  Fall  1992  YATS 

Adndidstration 

^I^he  Fall  1992  YATS  administra¬ 
tion  represents  a  continuation  of  the  YATS 
surveys  diat  have  been  ^nsored  by  die 
Department  of  Defense  (DoD)  fiv  die  last 
eighteen  years.  As  in  previnos  admimstratkms, 
this  year's  YATS  entailed  .jtJoGting  a  30- 
minute  interview  widi  approximately  10,000 
youdi  nationally,  using  conqmter-assl-  :fd- 
tdefdione-iiiterviewing  (CAT!)  tedmology. 
^iIHOximatdy  half  of  the  respondents  were 
sdected  using  random  digit  dialing  (RDD) 
medioddogy,  and  half  of  the  respondents  were 
randcnnly  chosen  from  a  panel  sample 
consisting  of  reqx>ndents  from  Ft^?  ?99^ 


and/or  Fall  1991  YATS  administrations.  The 
survqr  medioddogy  for  the  YATS  is 
documented  in  various  design  repmts  ^ahiasi, 
1992;  Morgnstdn,  1990;  Morganstdn  and 
Fahimi,  1991a;  and  Morganstein  and  Fahimi, 
1991b). 

The  sample  frame  used  for  diis  report 
indnded  residents  of  Alaska  and  Hawaii  nd 
youth  widi  more  dian  two  years  of  college 
educatkm.  While  this  is  the  same  s«n|de  frame 
diat  was  used  in  the  1990  and  1991  YATS 
reports,  these  youdi  were  not  included  in  die 
YATS  sanqde  prior  to  1990.  The  sain|de 
frame  used  since  1990  is  considered  to  be  a 
mcMre  predse  estimate  of  propensity  for  youdi 
natxmally. 

The  FaU  1992  YATS  survey  was 
administered  from  September  18,  1992  through 
November  25, 1992.  It  is  important  to  note  die 
^obal  and  political  environment  preceding  and 
encompassing  die  1992  YATS  administration. 
The  actions  of  coaqieting  wari(»ds  in  Somalia 
eventually  led  to  military  interventkm  with  the 
American  cmiduct  of  Operation  Restcve  Hope. 
In  die  United  States,  public  attention  was 
directed  to  the  Presidential  elections  and  the 
activities  of  our  new  President.  At  die 
forefront  of  national  concern  were  questkms 
r^arding  homosexuals  in  the  military, 
downsizing,  and  die  civil  war  in  the  former 
Yugoslavia. 
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The  Fatt  1992  Propensity  Report 

^I^he  conteot  of  the  1992  YATS 
Propensity  Report  is  quite  similar  to  the  1991 
report.  Chapter  2  describes  die  demographic 
diaracteristics  of  die  YATS  populatioa.  Data 
OB  eidistment  propeasity  and  its 
sociodemografdiic  corrdates  for  the  various 
active  and  Reserve  Comptmeats  are  provided  in 
Chapters  3  and  4,  reqiectivdy. 

Advertising  awareness  and  slogan 
recognition  among  die  youth  interviewed  are 
discussed  in  Chapter  5.  This  chapter  provides 
data  (m  unaided  advertising  awareness  for  eadi 
of  the  four  Services,  National  Guard/Reserves, 
and  Joint  Service  (advectising  in  whidi  all 
Services  are  represented).  Advertising 
awareness  is  discussed  in  rdation  to  sdected 
demogrqihic  data,  recruiter  contacts,  and 
positive  and  n^ative  propensity.  To  some 
extent,  the  success  of  the  Military  Services' 
sfogan  advertising  canpaigns  is  also 
refwesented  by  die  percentage  of  youdi  who 
correcdy  identified  die  Service  advertising 
slogam. 


Qupter  6  reports  on  propensity  it; vels 
over  nine  years  of  YATS  administrations; 
1984  to  1992.  Trends  in  unaided  mentions  and 
composite  active  propensity  are  discussed  by 
age  group,  race/ethnicity,  school  status  and 
employment  circumstance.  hi  additkm. 
Service-specific  propensity  is  discussed  by  age 
and  race/edinicity.  Finally,  significant  changes 
in  propensity  between  1989  and  1992  are 
summarized. 

A  conparison  of  die  refuses  to  die 
unaided  version  (i.e.,  1989  and  previously)  and 
aided  version  (i.e.,  introduced  in  1990  and 
repeated  in  die  1992  administration)  of  the 
Reserve  propensity  questkms  is  jnesented  in 
^pendix  A.  Additional  findings  on  military 
advertising  are  presented  in  Appendix  B  to 
provide  sipplemental  information  for  results 
discussed  in  Chapter  S.  Chapter  6's  sotistics 
of  youth  enlistment  propensity  from  1984  to 
1992  are  exhibited  in  ^pendix  C.  Finally, 
Ajpendix  D  provides  a  discussion  of  the 
mediodology  used  in  Chapter  6  for  the  testing 
of  significance  differences  in  propensity 
between  1989  and  1990,  between  1990  and 
1991,  and  between  1991  and  1992. 
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2.  DEMOGRAPHIC  CHARACTERISTICS  OF  THE  1992  YATS 
POPULATION 


G 

k^imilar  in  organization  to  that 
prepared  for  the  1991  YATS  propensity  r^rt 
(Nieva  et  al.,  1991),  diis  cht^ter  provides 
information  r^arding  characteristics  and 
attributes  of  the  recruit-aged  respondent 
population.  These  characteristics  include  age, 
gender,  race,  marital  status,  en^>loyment,  and 
die  estimated  aptitude  of  the  YATS  population. 

In  response  to  a  need  for  more  detailed 
age-related  information,  this  report  uses  four 
age  categories  (rather  dian  the  previous  three 
age  categories):  16-17  year-olds;  18-19  year- 
olds;  20-21  year-olds;  and  22-24  year-olds. 
Therefore,  die  findings  presented  in  this  rqiort 
are  not  stricdy  conqianfole  to  those  in  previous 
YATS  reports,  which  grouped  respondents  into 
16-18  year-olds,  19-21  year-olds,  and  22-24 
year-olds. 

Age  Distribution  and  Estimated 

Population  Counts 

T 

JL  able  2-1  presents  the  unweighted 
age  distribution  of  YATS  survey  respondents 
and  the  estimated  (i.e.,  weighted)  age 
distribution  of  the  YATS  population. 
Unweighted  counts  indicate  the  number  of 
imerviews  on  which  the  estimates  are  based 
(6,679  males  and  3,908  females  within  the  16 
to  24  age  range).  The  1992  YATS  population 


consisted  of  approximately  1S.9  million  males 
and  16.1  million  females  between  the  ages  of 
16  and  24.  As  in  the  1991  study,  die 
population  distribution  of  youth  across  die  16- 
24  year-old  age  range  is  relatively  constant. 

Marital  Status,  Gender,  and  A^ 

T 

JL  able  2-2  provides  data  describing 
the  marital  status  of  the  1992  YATS  population 
distributed  across  gender  and  age  categories. 
As  noted  in  the  1991  YATS  r^rt,  differences 
in  marital  status  were  directly  related  to  the 
various  respondent  age  categories.  Overall,  the 
majority  (88.9  percent  of  die  males  and  78 
percent  of  the  females)  of  the  1992  YATS 
population  had  never  been  married.  Note  that 
the  proportion  of  the  population  that  was 
married  or  in  the  "Other"  category  (widowed, 
married,  divorced,  or  s^arated)  at  the  time  of 
the  survey  increased  with  age. 

Overall,  the  data  revealed  gender 
differences,  with  females  (19.1  percent)  more 
likely  than  males  (10.1  percent)  to  be  married. 
This  gender  difference  became  more 
pronounced  with  age.  Differences  in  marital 
status  between  16-17  year-old  males  and 
females  were  virtually  nonexistent.  For  18-19 
year-olds,  however,  the  difference  between  the 
percentages  of  currently  married  males  and 
females  was  5.3  percentage  points.  This 
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iofltie  1992  YAITS  Ptopiilatkm 


T^te  2-1.  Fall  1992  YATS  -  Age  Distribution  of  the  YATS  Survey  Population 


Males  Females 


Age 

Uaweighled 

N 

E«kP8tE<il  ^pulMioD 

Count*  Percent* 

(OOOi) 

Unweighted 

N 

Estimated  Pimulation 

Count*  Percent* 

(OOO’t) 

16 

532 

1.732 

10.9 

296 

1,630 

10.1 

17 

864 

1,730 

10.9 

481 

1.627 

10.1 

18 

961 

1.687 

10.6 

561 

1,645 

10.2 

19 

778 

1,835 

11.5 

436 

1,848 

11.5 

20 

760 

1,927 

12.1 

429 

1,975 

12.3 

21 

764 

1,859 

11.7 

491 

1,922 

12.0 

22 

737 

1,734 

10.9 

461 

1,812 

11.3 

23 

708 

1,675 

10.5 

412 

1,770 

11.0 

24 

57S 

1,732 

10.9 

341 

1.850 

11.5 

Totd 

6,679 

15,910 

100.0 

3.908 

16,079 

100.0 

Noim:  * 

popublkw  eouflU  ai*  in  thoumnd*. 

C«U  estimaud  population  counu  may  not  turn  to  Ihe  total 

naimatBrt  populnine  due  lo  raunding  sod  missing  information  for  some  cases. 


•  Farceange  disltibulioiis  may  not  sum  lo  100.0  due  to  roundiitg. 
Source:  OW2  and  Q<(BA. _ 


difference  increased  to  9.6  pa-cmtage  points 
for  20-21  year-olds,  and  14.6  percentage  points 
for  22-24  year-olds. 

Race,  Gender,  and  Age 

T 

.M.  he  estimated  population  counts 
and  percoitages  of  the  YATS  population  by 
race,  gendw,  and  age  are  provided  in  Table  2- 
3.  For  this  table,  die  designations  "White,” 
"Black,”  and  "Hispanic"  are  mutually 
exclusive.  The  "Other"  category  includes 
Asian  or  Pacific  Islanders,  American  Indian  or 
Alaskan  Natives,  and  other  ethnic  or  racial 


groups.  Whites  comprised  79.4  percent  of  the 
population  of  16-24  year-old  males  and  76 
percent  of  the  16-24  year-old  female 
population.  Blacks  made  up  12.4  percent  of 
the  male  population  and  15.7  percent  of  the 
female  population.  Hispanics  accounted  for 
approximately  6  percent  of  both  the  male  and 
female  population.  With  the  excqjtion  of  18- 
19  year-old  males  and  22-24  year-old  males 
and  females.  Blacks  outnumbered  Hispanics  by 
at  least  a  2:1  margin  across  both  gender  and 
age.  Similarly,  Hispanics  outnumbered  those 
respondents  in  the  "Other"  race  category  by  at 
least  a  2:1  ratio. 
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Table  2-2.  FaU  1992  YATS 

-  Marital  Status,  by  Gmider  and  Age 

16-17 

18-19 

20-21 

22-24 

YsieSIA 

Yw-OMt 

Year-Okta 

Year-Olds 

Gender/ 

Total 

Marital  Statue 

Count* 

Perceat* 

Count* 

Percent* 

Count* 

Percent* 

Count* 

Percent* 

Percent* 

(OOO'i) 

(OOOi) 

(OOOi) 

(OOO's) 

Never  married 

3,449 

99.7 

3,449 

98.0 

3,461 

91.4 

3,787 

73.7 

88.9 

Cumatly  married 

6 

0.2 

67 

1.9 

293 

7.7 

1,246 

24.2 

10.1 

Other* 

4 

0.1 

3 

0.1 

32 

0.8 

108 

2.1 

0.9 

Total 

Femaki 

3,459 

100.0 

3,519 

100.0 

3,786 

100.0 

5,141 

100.0 

100.0 

Never  married 

3,213 

98.7 

3,217 

92.3 

3,075 

78.9 

3,035 

55.9 

78.0 

Curteody  married 

41 

1.3 

249 

7.2 

675 

17.3 

2,105 

38.8 

19.1 

Other* 

2 

0.1 

19 

0.5 

147 

3.8 

290 

5.3 

2.8 

Total 

3,257 

100.0 

3,484 

100.0 

3,897 

100.0 

5,430 

100.0 

100.0 

NoMs;  *  poputilion  eouou  ate  ia  thouianda.  Cell  caiimtied  population  couou  ttuy  not  lum  to  the  total 

arfmawut  poptilalion  due  to  rounding  and  miasing  information  for  lome  cases. 


•  fticeauge  diMribulioiis  may  not  sum  to  100.0  due  to  rounding, 
•faeiutka  widowed,  dhroiced,  or  eepataicd. 


Source;  0402.  0713C.  and  CALCACE. 


School  Status,  Gender,  and  Age 

T 

M.  able  2-4  presents  the  estimated 
p<^ulation  counts  and  percentages  of  the  1992 
YATS  population  by  school  status,  gender,  and 
age.  The  school  status  categories  are  mutually 
exclusive  (i.e.,  youth  may  be  categorized  either 
as  high  school  graduates  or  with  postsecondary 
sdiooling,  but  not  both).  High  school 
graduates  are  defined  as  youth  who  have 
graduated  from  high  school  but  are  not 
currmtly  mrolled  in  further  schooling. 
Postsecondary  youth  are  those  who  have 
attended,  or  are  currently  attending,  either 


college,  graduate  school,  or  a  postsecondary 
vocational  training  program.  Non-completers 
are  defined  as  youth  who  never  completed  high 
school  and  are  not  currently  enrolled  in  school 
or  a  vocational  training  program.  In  general, 
current  high  school  graduates  represented  the 
largest  percentage  of  the  YATS  population 
(29.4  percent  of  males  and  32.6  percent  of 
females).  This  differs  from  the  1991  survey 
population,  where  postsecondary  students 
constituted  the  largest  population  group. 

As  expected,  16-17  year-olds  were 
predominantly  non-senior  high  school  students, 
defined  as  those  in  high  school  below  the  12th 
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Ics  of  the  1992  YATS  Poputation 


Table  2-3.  Fall  1992  YATS  -  Race,  by  Gender  and  Age 


I  16-17  18-19  20-21 

I  Year-Oldi  Year-Olds  Year-Olds 

Gender/Race  Count*  Percent*  Count*  Percent*  Count*  Percent* 

(000‘t)  (OOO's)  (000$) 


Mils 


White 

2,735 

79.1 

2,722 

77.7 

2.903 

76.9 

4.232 

82.7 

79.4 

Black 

457 

13.2 

473 

13.5 

573 

15.2 

467 

9.1 

12.4 

Hispanic 

206 

5.9 

242 

6.9 

202 

5.4 

301 

5.9 

6.0 

Othei* 

62 

1.8 

69 

2.0 

97 

2.6 

119 

2.3 

2.2 

Total 

3,459 

100.0 

3,505 

100.0 

3,776 

100.0 

5,119 

100.0 

100.0 

Females 

White 

2,306 

70.9 

2,480 

71.2 

2.985 

76.8 

4,420 

81.5 

76.0 

Black 

655 

20.2 

660 

18.9 

641 

16.5 

570 

10.5 

15.7 

Hispanic 

244 

7.5 

260 

7.5 

186 

4.8 

326 

6.0 

6.3 

Othei* 

45 

1.4 

84 

2.4 

74 

1.9 

107 

2.0 

1.9 

Total 

3,250 

100.0 

3,483 

100.0 

3,887 

100.0 

5.422 

100.0 

100.0 

Notes:  *  Estimeted  population  counts  are  in  thousands.  Cell  estimated  population  counts  may  not  sum  to  the  total 

estimated  populaOon  due  to  rounding  and  missing  information  for  some  cases. 

*  Percentage  distributions  may  not  sum  to  100.0  due  to  rounding. 

■Includes  the  categories  ‘Asian  or  Pacific  Islander,*  ‘Mexican  Indian  or  Alaskan  Native,*  and  'Other  * 

Source:  Qd02.  Q714.  Q715.  and  CALCAGE. _ 


22-24 

Year-Olds 

Total 

Count*  Percent*  Percent* 
(OOO's) 


grade  (59. S  percent  of  males  and  S3.6  percent 
of  females)  or  high  school  seniors  (35.2 
percent  of  males  and  39.2  percent  of  females.) 

Approximately  19  percent  of  males  and 
24  percent  of  females  in  the  18-19  year-old  age 
group  had  completed  high  school  but  were  not 
enrolled  in  further  schooling.  This  age  group 
also  had  the  highest  proportion  of  females 
pursuing  postsecondary  education  (44.8 
percent). 

The  highest  proportion  of  male 
postsecondary  students  was  found  in  the  20-21 
year-old  category  (39.6  percent).  However, 


this  age  category  also  had  the  highest 
percentage  of  non-completers;  i.e.,  those  who 
were  not  enrolled  in  school  at  the  i»me  of  the 
interview  and  had  not  graduated  from  high 
school  (24.8  percent  of  males,  and  22.4  percent 
of  females). 

Approximately  54  percent  of  males  and 
57  percent  of  females  between  the  ages  of  22 
and  24  were  high  school  graduates,  and  over 
24  percent  of  both  genders  in  this  age  category 
were  postsecondary  students. 
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Table  2-4.  FaU  1992  YATS  ^  School  Status,  by  Geader  and  Age 


16-17  16-19  20-21  22-24 

Yar-fite  Yor-OWto  Vor-Olds  Ycsr-Olds 

Gender/  Toul 


SdKMl  Status* 

Count* 

(000-s) 

Percent* 

Count* 

(000-s) 

Percent* 

Count* 

(OOO's) 

Percent* 

Count* 

(000-s) 

Percent* 

Percost* 

Males 

PnmmcoMdaiy  riudem 

37 

1.1 

1,237 

37.0 

1,441 

39.6 

1,210 

24.4 

25.5 

Ifigh  lehoot  graduate 

10 

0.3 

630 

19.4 

1.219 

33.5 

2,649 

53.5 

29.4 

Ifigh  school  senior 

1.213 

33.2 

798 

23.9 

65 

1.8 

17 

0.3 

13.6 

Nob  ssniof  high 

tchool  tlwftBl 

2,054 

59.3 

150 

4.5 

9 

0.2 

19 

0.4 

14.5 

NoB-eoBvlelsr 

137 

4.0 

510 

15.2 

903 

24.8 

1,056 

21.3 

16.9 

Total 

3,430 

100.0 

3,345 

100.0 

3,637 

100.0 

4,952 

100.0 

100.0 

EsBMla 

Poaraecoodaty  sudeac 

82 

2.3 

1,504 

44.8 

1,588 

42.5 

1,273 

24.1 

28.5 

Kgh  school  graduate 

23 

0.7 

808 

24.0 

1,249 

33.4 

3,016 

57.1 

32.6 

High  school  senior 

1,263 

39.2 

511 

15.2 

39 

1.0 

25 

0.5 

11.8 

Noo-seniar  high 
school  student 

1.728 

33.6 

65 

1.9 

27 

0.7 

9 

0.2 

11.7 

Non-coopleier 

130 

4.0 

473 

14.1 

837 

22.4 

955 

18.1 

15.3 

Total 

3,225 

100.0 

3,362 

100.0 

3,740 

100.0 

5,277 

100.0 

100.0 

Notes:  *  Fsrimelfd  populatioo  counts  sre  in  ibousands.  Cell  estimsted  populslion  counts  may  not  sum  to  the  toul 

estimated  population  due  to  rounding  and  missing  information  for  tome  cases. 

•  Percentage  distributions  may  not  sum  to  100.0  due  to  rounding. 

apoataacondary  students  are  high  school  graduates  currently  attending  college  or  a  businets/vocalionsi  school. 

High  school  graduates  are  reapondenu  who  are  not  studenu  but  have  graduated  from  high  school. 

Non-compielers  are  respondeids  who  are  neither  high  Khool  nor  postsecondary  studenU  and  have  not  graduawd  from  high  school. 
Source:  Q402.  SCHOOLST,  and  CALC  AGE.  _ 


Emptoyment  Status  by  School  Status, 
Gender,  and  Age 

T 

JL  able  2-5  displays  the  employment 
status  of  the  YATS  male  population  by  school 
status  and  age  group.  In  general,  the  majority 
(66  percent)  of  males  were  currently  employed, 
eidrn  in  full-time  or  part-time  jobs.  Eighteen 
peremt  of  males  indicated  that  they  were  not 


employed  but  looking  for  work,  and  16  percent 
of  males  indicated  that  they  were  not  employed 
and  not  looking  for  work. 

Overall,  42.4  percent  of  the  16-17 
year-old  males  were  employed.  Not 
surprisingly,  the  percent  of  the  employed 
population  increased  with  age.  Fifty-nine 
percent  of  the  18-19  year-old  males,  73.4 
percent  of  the  20-21  year-old  males,  and  81.8 
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of  the  1992  VATS  Pb 


TaUe  2-S.  Fall  1992  YATS  -  Employment  Status  of  Males,  by  School  Status  and  Age 


Employment  Status 


Employed 


Not  Employed 
Looking 


Not  Employed 
Not  Looking 


Age/School  Stttufa 


Count*  Percent* 
(000  s) 


Count*  Percent* 
(OOO's) 


Count*  Percent* 
(OOOs) 


Postsecondaiy  student 

15 

42.0 

5 

14.8 

16 

43.2 

Higli  school  graduate 

5 

48.1 

5 

51.9 

0 

43.2 

High  school  senior 

620 

51.1 

263 

21.7 

330 

27.2 

Non-senior  high  school  student 

740 

36.2 

679 

33.2 

626 

30.6 

Non-conq>kler 

79 

57.9 

23 

16.8 

35 

25.3 

Total  16-17  Year-Olds 

1,459 

42.4 

976 

28.4 

1,006 

29.2 

Posisecondary  student 

654 

52.8 

152 

12.3 

431 

34.9 

High  school  graduate 

518 

79.8 

104 

16.0 

27 

4.2 

High  school  senior 

381 

47.7 

239 

29.9 

179 

22.4 

Non-senior  high  school  student 

39 

26.0 

83 

55.2 

28 

18.8 

Non-completer 

379 

74.8 

114 

22.6 

13 

2.6 

Total  18-19  Year-Olds 

1,971 

59.0 

692 

20.7 

679 

20.3 

Postsecondary  student 

905 

62.8 

157 

10.9 

379 

26.3 

High  school  graduate 

1,052 

86.2 

147 

12.0 

21 

1.7 

High  school  senior 

51 

77.5 

5 

7.7 

10 

14.9 

Non-senior  hi^  school  student 

9 

100.0 

0 

7.7 

0 

14.9 

Non-completer 

654 

72.5 

218 

24.2 

30 

3.3 

Total  20-21  Year-Olds 

2,671 

73.4 

526 

14.5 

440 

12.1 

Postsecondaiy  student 

837 

69.2 

138 

11.4 

235 

19.4 

High  school  giaduate 

2,364 

89.2 

239 

9.0 

46 

1.7 

High  school  senior 

17 

100.0 

0 

9.0 

0 

1.7 

Non-senior  high  school  student 

14 

72.5 

5 

27.5 

0 

1.7 

Non-completer 

819 

77.6 

183 

17.3 

54 

5.1 

Total  22-24  Year-Olds 

4,050 

81.8 

565 

11.4 

335 

6.8 

TOTAL  MALES 

10,151 

66.0 

2.759 

18.0 

2,460 

16.0 

Notes:  *  Estimated  population  counts  ate  in  thousands.  Cell  estimated  population  counts  may  not  sum  to  the  total 

estimatad  population  due  to  rounding  and  missing  information  for  some  cases. 

•  Percentage  distributions  may  not  sum  to  100.0  due  to  rounding. 

aPoataecoodaiy  students  ate  high  school  graduates  currently  attending  college  or  a  business/vocational  school. 

Hi^  Khool  graduates  are  respondents  who  are  not  students  but  have  graduated  from  high  school. 

Non-completeis  are  respondents  who  ate  neither  high  school  nor  posisecondary  students  and  have  not  graduated  from  high  school. 

Source:  0402.  0404A.  Q407,  Q408C,  Q4i6,  Q417,  and  CALCACE. 
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pacent  of  males  in  the  22-24  year-old  age 
category  were  raiployed  in  full-time  or  part- 
time  jobs. 

In  relation  to  school  status,  the  survey 
revealed  dtat  the  majority  of  all  non-completers 
were  currently  employed  —  the  percent 
employed  ranged  from  S7.9  percent  for  those 
16-17  years-old  to  77.6  percent  for  those  in  the 
22-24  age  cat^ory. 

Enq)ioymait  sts^  of  the  YATS  female 
pt^Milation  by  school  status  and  age  is 
presented  in  Table  2-6.  Similar  to  the  male 
population,  the  majority  of  females  were 
employed  (61.2  percent).  However,  more 
females  indicated  that  they  were  not  employed 
and  not  looking  for  work  (23.7  percent)  than 
were  not  employed  but  looking  for  work  (IS.l 
percent). 

Differences  in  employment  status  by 
gender,  which  were  moderate  in  the  younger 
age  categories,  increased  in  the  older  age 
categories.  For  example,  the  percentage  of  16- 
19  year-old  males  and  females  who  were 
employed  was  nearly  equal  (42,4  percent  of 
males  and  40.1  of  females  16-17  years-old,  and 
59  percent  of  males  and  59.4  percent  of 
females  in  the  18-19  age  group).  However,  the 
difference  in  the  number  of  males  and  females 
employed  in  the  20-21  age  category  increased 
to  9.5  percentage  points  (73.4  percent  for 
males  and  63.9  percent  for  females).  Among 
22-24  year-olds,  the  difference  was  8.4 
percentage  points  (81.8  percent  of  males  and 
73.4  percent  of  females  who  were  employed). 


Region,  Gender,  and  Age 

T 

JL  able  2-7  provides  the  estimated 
population  counts  and  percentages  of  the  1992 
YATS  population  by  region  of  the  country, 
gender,  and  age.  As  in  the  1991  YATS  study, 
the  largest  concentration  of  youth  across  all  age 
groups  and  both  genders  was  in  the  South. 
Over  one-third  (approximately  38  percent  of 
males  and  females)  of  the  YATS  population 
resided  in  this  region. 

The  North  Central  region  was  the 
second  most  commonly  represented  area,  where 
slightly  more  than  one-fourth  (approximately 
27  percent)  of  the  YATS  population  resided. 
The  smallest  percentage  of  YATS  respondents 
(approximately  15  percent)  lived  in  the  Western 
region.  These  representation  figures  were 
relatively  constant  across  both  gender  and  age, 
and  the  regional  distribution  corresponds  to 
current  Census  estimates. 

Aptitude  Status,  Gender,  and  Age 

T 

.M.  he  estimated  aptitude  of  the  1992 
YATS  population  by  gender  and  age  is 
provided  in  Table  2-8.  High  aptitude  is 
defined  as  a  predicted  score  in  Categories  I- 
IIIA  (percentiles  50-99)  of  the  Armed  Forces 
Qualification  Test  (AFQT),  and  low  aptitude  is 
defined  as  a  predicted  score  below  the  50*^ 
percentile.  These  AFQT  categories  were 
predicted  using  an  approach  originally 
developed  by  Orvis  and  Gahart  (1989)  and 
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1992  YATS  Fopalation 


TaUe  2-4.  Fall  1992  YATS  -  Enployment  Status  of  Females,  by  School  Status  and  Age 


Employment  Status 


Not  Employed  Not  Employed 

Employed  Loolcing  Not  Looking 


Age/School  SlitutA 

Count* 

(OOO's) 

Percent* 

Count* 

(OOO's) 

Percent* 

Count* 

(OOO's) 

Percent* 

19-17  YhiHPWt 

FofCieoottdtiy  student 

28 

34.8 

19 

23.7 

34 

41.5 

school  graduate 

16 

69.9 

5 

21 .2 

2 

8.8 

High  school  senior 

637 

50.4 

295 

23.4 

332 

26.2 

Non-senior  high  school  student 

563 

32.6 

470 

27.2 

695 

40.2 

Non-conqdetM' 

49 

37.8 

40 

30.7 

41 

31.5 

Total  16-17  Year-Olds 

1,292 

40.1 

829 

25.7 

1,103 

34.2 

18-19  YetrPKM 

Fostsecondaiy  student 

818 

54.3 

232 

15.4 

455 

30.3 

High  school  graduate 

633 

78.3 

119 

14.7 

56 

7.0 

High  school  senior 

274 

53.5 

127 

24.9 

111 

21.6 

Non-senior  high  school  student 

15 

22.5 

40 

62.0 

10 

15.5 

Non-completer 

258 

54.5 

91 

19.3 

124 

26.2 

Total  18-19  Year-Olds 

1,996 

59.4 

609 

18.1 

756 

22.5 

20-21  Year-Olds 

Postsecondary  student 

1,048 

66.0 

163 

10.3 

377 

23.8 

High  school  graduate 

936 

75.0 

137 

11.0 

175 

14.0 

High  school  senior 

22 

55.7 

17 

44.3 

0 

14.0 

Non-senior  high  school  student 

16 

61.6 

10 

38.4 

0 

14.0 

Non-completer 

367 

43.9 

147 

17.6 

323 

38.5 

Total  20-21  Year-Olds 

2,390 

63.9 

475 

12.7 

875 

23.4 

22-24  Year-Olds 

Postsecondary  sradent 

863 

67.9 

79 

6.2 

329 

25.9 

High  school  graduate 

2,415 

80.2 

249 

8.3 

347 

11.5 

High  school  senior 

14 

55.9 

11 

44.1 

0 

11.5 

Non-senior  hi^  school  student 

9 

100.0 

0 

44,1 

0 

11.5 

Non-completer 

567 

59.4 

101 

10.6 

286 

30.0 

Total  22-24  Year-Olds 

3,869 

73.4 

440 

8.3 

963 

18.3 

TOTAL  FEMALES 

9,547 

61.2 

2.354 

15.1 

3,697 

23.7 

Notes:  *  EstimHed  population  counts  are  in  thousands.  Cell  estimated  population  counts  may  not  sum  to  the  total 

eUimated  population  due  to  rounding  and  missing  information  for  some  cases. 

•  Percentage  distributions  may  not  sum  to  100.0  due  to  rounding. 

ePostaecoiidaty  Mudenta  are  high  school  graduates  currently  attending  college  or  a  business/vocational  school. 

High  school  graduates  ate  respondents  who  are  not  students  but  have  graduated  from  high  school. 

Noo-coinplelcrs  are  respondents  who  are  neither  high  school  nor  postsecondary  students  and  have  not  graduated  from  high  school. 
Source:  Q402. 0404A.  Q407.  Q408C.  Q417,  and  CALCAGE. _ 
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Wble  2*7.  Fall  1992  YATS  -  Regicm,  by  Gender  and  Age 


Gender/Region 


16-17 

Year-OUb 

Count*  Percent* 
(OOO’e) 


18-19 

Y<ar-0Ws 


20-21 

Year-Olds 


Count*  Percent*  Count*  Percent* 
(OOO's)  (OOO's) 


22-24 

Year-Olds 

Count*  Percent* 
(OOO's) 


Total 

Percent* 


*  Fjtimaled  population  counts  ate  in  thousands.  Cell  estimated  population  counu  may  not  sum  to  the  total 
eatimatod  population  due  to  rounding  and  misung  information  for  some  cases. 


*  Percentage  distiibutions  may  not  sum  to  100.0  due  to  rounding. 
,  REGION,  and  CALCACE. 


subsequently  revised  by  Stone  (1991). 
Predicted  AFQT  categories  were  estimated 
using  a  nonlinear  equation  to  predict  the 
probability  that  an  individual  would  score  at  or 
above  the  50*  percentile  on  the  AFQT. 

The  variables  used  to  predict  AFQT 
categories  included  such  self-reported 
charactwistics  as  age,  race,  geographic  region, 
father's  education,  number  and  type  of  high 
school  math  courses  completed,  approximate 
high  school  grades,  current  job  and  education 
status,  and  more  subjective  information  such  as 
die  respondent's  general  intention  to  enlist. 


recruiter  contact,  perceived  ease  of  finding  full¬ 
time  employment,  and  discussions  with  parents 
about  enlisting.  As  shown  in  Table  2-8,  62.6 
percent  of  males  and  61.2  percent  of  females 
were  categorized  as  high  aptitude. 

An  aptitude  by  age  breakdown  shows 
males  to  be  predominantly  in  the  high  aptitude 
category  regardless  of  age  (ranging  from  59.6 
percent  to  66.4  percent).  Although  the 
majority  of  females  were  also  in  the  high 
aptitude  category  (61  percent  of  the  18-19  year- 
olds,  66.2  percent  of  the  20-21  year-olds,  and 
70.5  percent  of  the  22-24  year-olds),  those  who 
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V  J  v:  f  ^  If  Tv-.'" 

^  'V^v.s 

199Z  YATS  PopuIatioB 

TaUe  2-8.  FaU  1992  YATS 

-  Aptitude  Status,  by  Gender  and  Age 

16-17 

18-19 

20-21 

22-24 

YearOMi 

Year-Olds 

Year-Olds 

Year-Olds 

Gender/ 

ToUl 

Aptitude* 

Count* 

Percent* 

Count* 

Percent* 

Count*  Percent* 

Count* 

Percent* 

Percent* 

(OOO's) 

(000‘s) 

(OOO's) 

(000‘s) 

Milct 

Aptitude 

1,064 

59.6 

2,156 

61.2 

2.326  61.4 

3,413 

66.4 

62.6 

Low  Aptitude 

1,398 

40.4 

1,366 

38.8 

1,460  38.6 

1,728 

33.6 

37.4 

Total 

Feottlet 

3,462 

100.0 

3,521 

100.0 

3,786  100.0 

5,141 

100.0 

100.0 

High  Aptitude 

1,306 

40.1 

2.130 

61.0 

2.578  66.2 

3.831 

70.5 

61.2 

Low  Altitude 

1,951 

59.9 

1,363 

39.0 

1,319  33.8 

1.601 

29.5 

38.8 

Total 

3,257 

100.0 

3,492 

100.0 

3,897  100.0 

5,432 

100.0 

100.0 

Nolec  *  Ertmited  popuUlioa  counU  tee  in  ihousuids.  Cell  estiiiuted  population  counts  inay  not  sum  to  the  total 
estiomed  population  due  to  rounding  and  missing  information  for  some  cases. 

•  Percentage  diatribuliona  may  not  sum  to  100.0  due  to  rounding. 

■High  aptitude  is  defined  as  predicted  scores  in  Categories  MUA  (percentiles  SO-99)  of  the  Armed  Forces  Qualification 
Te«  (AFQT)'  Lo'*'  aptitude  is  defined  as  predicted  scores  in  Categories  1!IB-V  of  the  AFQT. 

Souice:  Qd02,  CALCAGE.  AFQTLOGP,  and  AFQTHIGP. _ 


were  16-17  years  old  were  mostly  in  the  low 
aptitude  category  (59.9  percent). 

Summary  of  Population 

Characteristics 

T 

.m.  he  YATS  population  has  been 
described  in  terms  of  eight  demographic 
characteristics.  These  include  age,  gender, 
marital  status,  race/ethnicity,  school  status, 
employment  status,  geographical  location,  and 
aptitude.  The  age  distribution  was  similar  to 
the  national  distribution  of  youth  in  the  16-24 
year-old  age  range. 


Marital,  school,  and  employment  status 
were  found  to  be  directly  related  to  respondent 
age.  In  addition,  marital  and  employment 
status  were  found  to  be  gender  sensitive. 
Respondents  in  older  age  groups  were  more 
likely  to  be  married  than  those  in  the  younger 
age  categories,  and  females  were  more  likely  to 
be  married  than  males.  Similar  gender 
differences  were  noted  for  employment  status. 
The  proportion  of  the  population  employed 
increased  with  age  for  both  males  and  females. 
Within  age  groups,  however,  males  were  more 
likely  than  females  to  be  employed.  This 
distinction  was  especially  true  for  the  older 
youth  groups. 
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As  expected,  school  status  was  linked 
to  age.  The  16-17  year-olds  were  primarily 
high  school  students,  udiereas  the  majority  of 
the  22-24  year-olds  wne  high  school 
graduates. 


Race  distributions  did  not  vary 
substantially  across  gender  and  age  groupings. 
Whites  accounted  for  more  than  76  percent  of 
the  population,  whereas  Blacks  and  Hispanics 
comprised  approximately  14  and  6  percent, 
respectively. 
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3.  ENLISTMENT  PROPENSITY  FOR  THE  ACTIVE  MILITARY 

SERVICES 


T 

m.  his  year  marks  the  eighteenth 
year  tiiat  composite  and  Service-specific 
enli^ment  propensity  levels  have  been 
measured  annually  using  the  YATS  survey 
data.  Hiese  prtqieosity  measures  have  been 
used  as  critical  indicators  of  recruiting  markets 
by  the  Dqiartment  of  Defense  (DoD)  and  the 
individual  MUitary  Services.  This  chapter 
presents  basic  findings  from  the  1992  YATS 
survey  on  die  likelihood  of  enlistment  in  each 
of  die  active  MUitary  Sovices.  The  composite 
and  Service-specific  propensity  results  for  1992 
YATS  respondents,  along  with  socio- 
donographic  correlates  of  propensity,  are 
discussed  in  diis  chapter. 

Propen^ty  Measures 

p 

M.  ropensity  for  active  military 
service  was  measured  using  questions  in  which 
respondents  were  asked  about  their  likelUiood 
(i.e.,  definitely,  probably,  probably  not,  or 
definitely  not)  of  serving  in  the  active  Army, 
Navy,  Air  Force,  Marine  Corps,  or  Coast 
Guard.  These  questions  were  asked  for  each 
Service  using  the  format:  ''flow  likely  is  it  that 
you  wOl  be  serving  on  active  duty  in  the 
[S^ice]?"  Enlistment  propensity  for  each 
Service  is  defined  as  "positive"  if  the  youth 
re^nded  "definitely"  or  "probably"  to  the 
question.  "N^ative"  propensity  is  represented 
by  the  responses,  "probably  not"  or  "definitely 
not,"  or  if  the  youth  responded  "don't  know" 


or  refused  to  answer  the  question.  Positive 
composite  active  propensity  is  the  percentage 
of  respondents  who  indicated  they  would 
"definitely"  or  "probably"  enlist  in  one  or  more 
of  the  Active  Services.  (The  Coast  Guard  is 
not  included  in  the  measurement  of  composite 
active  propensity.) 

"Unaided  mention"  is  an  additional 
measure  used  to  assess  level  of  interest  in 
joining  one  of  the  active  Military  Services. 
This  refers  to  a  response  that  was  volunteered 
without  a  specific  prompt  from  the  interviewer. 
Prior  to  any  mention  of  military  enlistment  by 
die  interviewer,  the  following  question  was 
asked:  "Now  let's  talk  about  your  plans  (after 
you  get  out  of  high  schooi/for  the  next  few 
years).  What  do  you  think  you  might  be 
doing?”  If  the  respondent  indicated  that  he  or 
she  intended  to  Join  the  military,  in  general,  or 
one  of  the  Services  specifically,  then  this  was 
recorded  as  "positive”  propensity.  After 
stating  this  intention,  the  respondent  was  asked 
for  a  first  and  second  choice  of  Service  that  he 
or  she  planned  to  Join  (if  not  already 
indicated),  and  whether  the  type  of  Service 
would  be  active.  Reserve,  or  National  Guard. 

Composite  Active  and  Service- 

Specific  Propensity 

P 

.M.  ositive  composite  and  Service- 
specific  active  propensity  as  reported  by  males 
and  females  during  the  YATS  Fall  1992 
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administratioo  are  presented  in  Table  3-1. 
Propensity  measures  are  presented  by  four  age 
groups  (16-17,  18-19,  20-21,  and  22-24  year- 
olds)  for  males  and  collapsed  into  one  group 
for  females.  (The  reduMd  sanq)ie  size  for 
females  does  not  generally  support  an  age- 
q>ecific  analysis  of  pn^>ensity.)  In  all,  20.6 
percent  of  males  and  7.8  percent  of  females 
e]q)ressed  positive  conqKisite  active  propmsity 
for  mflitary  enlistmoit.  In  addition, 
approximately  S  percent  of  males  and  1  percent 
of  females  provided  unaided  mention  of 
joining  foe  active  military,  with  foe  16-17 


year-old  males  being  the  most  likely  (ll.S 
percent)  to  give  such  a  response. 

Positive  composite  active  propoisity 
for  males  is  suted  approximately  twice  as 
frequently  as  any  Service-specific  mention. 
Also,  there  is  an  inverse  relationship  betwem 
positive  propensity  and  age,  with  foe 
proportion  of  youth  stating  positive  pr(q)ensity 
declining  as  the  age  of  foe  youth  increases. 
For  example,  of  the  16-17  year-old  youth,  33.7 
percent  of  males  expressed  positive  composite 
propensity.  This  measure  dropped  for  18-19 
year-olds  to  24.2  percent;  then  again  for  20-21 


Table  3-1.  Fall  1992  YATS  -  Percent  Positive  Composite  Active,  Unaided  Mention  and  Service-Specific 
Propensity,  by  Gender  (and  Age  for  Males) 


Maks  Fcmaks 


16-17  18-19  20-21  22-24 

Year-Olds*  Year-Olds'*  Year-Olds'  Year-OWs"  TouF  ToUl^ 


Conipgtity 

33.7 

(1.7) 

24.2 

(1.3) 

17.7 

(1.3) 

11.4 

(1.2) 

20.6 

(0.6) 

7.8 

(0.5) 

11.5 

(0.9) 

6.7 

(1.0) 

2.9 

(0.8) 

1.8 

(0.4) 

5.3 

(0.4) 

0.9 

(0.2) 

Army 

12.3 

(1.0) 

11.4 

(1.2) 

8.2 

(1.0) 

4.2 

(0.7) 

8.5 

(0.4) 

3.0 

(0.4) 

Navy 

12.2 

(0.9) 

8.6 

(1.1) 

7.1 

(1.0) 

3.4 

(0.6) 

7.3 

(0.4) 

2.7 

(0.3) 

Air  Force 

17.9 

(1.6) 

11.0 

(1.1) 

7.3 

(0.9) 

5.8 

(0.7) 

9.9 

(0.5) 

4.6 

(0.4) 

Marine  Corps 

12.1 

(1.1) 

10.5 

(1.0) 

7.4 

(1.1) 

4.7 

(1.1) 

8.2 

(0.5) 

2.0 

(0.3) 

Coast  Guard 

7.4 

(0.9) 

6.2 

(0.8) 

4.8 

(0.8) 

4.5 

(0.6) 

5.6 

(0.4) 

1.8 

(0.3) 

Note:  Tabled  vabiet  ate  percentagea  with  Mandard  emm  in  paremheies. 


•Eatiniatea  are  baaed  on  1,396  iarerviewt. 
fcFatimalea  are  baaed  on  1,739  interviews. 
cEatimtlea  are  baaed  on  1424  interviews. 
dEatimarea  are  baaed  on  2,020  interviews. 
sEatinaatea  are  based  on  6,679  interviews, 
fejtimaiea  are  baaed  on  3,908  interviews. 

Source:  Q402,  CALCAGE,  C1»YATS82,  Q438101N,  and  Q509-Q513. 
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to  17.7  percent;  and  finally  to  11.4 
percent  fix  22-24  year-olds. 

F<»  die  four  age  groups  of  males  (see 
Figure  3-1)  and  the  total  group  of  females,  the 
hi^MSt  percentages  of  rqwrted  positive 
propensity  were  observed  for  the  Air  Force  and 
Army.  The  Coast  Guard  was  the  least 
fre^iemly  cited  for  both  males  (S.6  percent) 
and  fenudes  (1.8  percent). 

In  1991,  males  more  frequently 
reported  a  positive  propensity  to  enlist  in  the 
Navy  than  in  the  Marine  Corps;  however,  this 
year  die  reverse  was  true.  This  pattern  holds 
for  each  of  the  age  groups  except  for  16-17 
year-olds  who  indicated  ^proximately  the 
same  positive  prtqiensity  for  Marine  Corps 
enlistment  (12.1  percent)  as  they  did  for  the 
Navy  (12.2  percent). 


Propensity  by  Sododenu^raphic 

Characteristics 

T 

.A.  he  percentages  of  males  in  the 
four  age  groups  (16-17,  18-19,  20-21,  and  22- 
24  year-olds)  and  the  combined  group  of 
females  who  expressed  positive  propensity  are 
further  presented  by  their  sociodemogrt^hic 
characteristics. 

Propensity  and  Race  Patterns.  The 
percentage  of  males  (by  age  group)  and  females 
by  race  expressing  positive  compc^ite 
propensity  are  presented  in  Table  3-2.  As  in 
previous  years,  a  strong  relationship  between 
race  and  propensity  is  indicated,  widi  Whites 
least  frequently  expressing  interest  in  joining 
the  active  military.  This  pattern  is  reproduced 
across  all  age  groups  for  males  (see 
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Table  3*2.  Fall  1992  YATS  •  Feiceiit  Pocitive  Composite  Active  Propensity,  by  Race  and  C«uier 
(aad  Age  for  Males) 


Note:  TSbM  vahiM  aia  piirnntain  wilfa  aanduS  cnon  in  pareMbcMt. 


•BeiaMM  in  bnaad  M  iiewviiwi. 
bBeisMSM  an  band  oa  1,739  imirvirvi. 

<Eflinain  an  band  oa  1474  iamviiwa. 

4B«inMM  an  band  oa  2,020  innviowi. 

•BeinaiM  an  band  oa  6,679  imiviiwi. 

<biinMaBanbaaadoa3.90t  ioMfviMw. 

f'Onar*  inciBdaa  Om  tilatoriii  ‘Allan  or  Pacific  Islander,*  'Ameiican  Indian  or  Alaskan  Naiive,'  and  'Oiber.’ 


(— )  ladiram  call  sin  od Ian  than  30  rnpnwdam;  mndard  error  eiiimau  is  not  reliable. 
Soofca:  0402,  CALCAOE,  APPOSNEG,  0714,  and  Q7IS. 


Figure  3-2),  and  for  f(nnales  in  general. 
Among  16-17  year-old  males,  Blacks  (37.8 
percoit)  and  Hiqianics  (41.1  percent)  more 
frequoBtly  m^ressed  positive  propensity  than 
Whites  (32.5  percent).  Similarly,  for  18-19 
year-old  males,  42.8  perc«at  of  Blacks  and 
37.9  percent  of  Hiqianics  indicated  positive 
prq;>ensity,  compared  to  19.S  percent  of  the 
Whites. 

The  two  older  age  groups  exhibited  a 
similar  pattern.  For  20-21  year-old  males,  29.9 
percent  of  Blacks  and  28.2  percent  of 
Hi^anics,  conqiared  to  14.S  percent  of 


Whites,  held  positive  intentions  with  regard  to 
enlistment  in  the  military.  Finally,  among  22- 
24  year-olds,  only  17.5  percent  of  Whites 
indicated  positive  propensity  in  contrast  to  the 
29.8  percent  of  Blacks  and  24.5  percent  of 
Hispanics  who  indicated  positive  propensity. 

Because  fewer  than  half  as  many 
women  as  men  were  interviewed  (a 
consequence  of  the  sample  design),  it  was  not 
feasible  to  evaluate  female  propensity  at  the 
same  level  of  detail  as  male  propensity. 
Nonetheless,  it  is  clear  that  minority  women 
(14.4  percent  of  Blacks  and  14.5  percent  of 
Hispanics)  expressed  enlistment  propensity 
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16-17 


It-lt 


20-21 


22-24 


I 


I _ AGt 

Fifiue  3-2.  FaU  1992  YATS  -  Positive  composite  active  propensity  amonj;  males  by  race/ethnicity  and  age. 


more  frequently  than  White  women  (5.9 
percent). 

Propensity  and  School  Status 
Patterns.  Table  3-3  presents  positive 
coiiq>osite  active  propensity  of  the  YATS 
sample  by  school  status  and  gender,  as  well  as 
by  age  group  for  males.  Youth  who  most 
frequently  expressed  positive  propensity  were 
non-senior  high  school  students  (40.4  percent 
of  males  [see  Figure  3-3]  and  16.6  percent  of 
females).  For  females,  the  groups  next  most 
frequently  exhibiting  positive  propensity  were 
hi^  school  seniors  (11.5  percent)  and  female 
non-conq)leters  (11.3  percent).  Postsecondary 
males  and  females  were  the  least  likely  to 
exhibit  positive  propensity  to  serve  in  the 
active  military  (11.1  percent  for  males  and  5.0 
percent  for  females). 

Propensity  and  R^ional  Patterns. 
Positive  conq>osite  active  propensity  for  the 


1992  YATS  sample  by  region  and  gender  (and 
age  for  males)  is  shown  in  Table  3-4. 
Consistent  with  historical  patterns,  males  in  the 
South  expressed  the  highest  percentages  of 
positive  propensity  (24.6  percent).  While  this 
generally  held  true  when  propensity  was 
broken  down  by  age  groups  (36.0  percent  of 
the  16-17  year-olds,  21.4  percent  of  the  20-21 
year-olds,  and  17.5  percent  for  22-24  year- 
olds),  18-19  year-old  males  in  the  South 
exhibited  the  same  percentage  of  positive 
propensity  (27.2  percent)  as  their  counterparts 
in  the  Northeast  (27.6  percent). 

Unique  this  year  was  the  fact  that  the 
highest  proportion  of  females  demonstrating 
positive  propensity  came  from  the  Northeast 
(9.2  percent)  (Table  3-4).  In  previous  years, 
females  from  the  South  and  West  showed  the 
highest  aggregate  positive  propensity;  this 
year,  females  in  those  regions  indicated  the 
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Table  3-3.  Fall  1992  YATS  -  Percent  Positive  Composite  Active  Propensity,  by  School  Status 
and  Gender  (and  Age  for  Males) 


School  SMiis* 


Postsecondaiy  Student 

Hi^  School  Graduate 

High  School  Senior 

Non-Senior  Hi^ 
School  Stedent 

Non-Cofflpkter 

Total 


Males 

Females 

16-17 

YeuOld*>> 

18-19 

Year431d*< 

20-21 

Year-Olds'* 

22-24 

Year-Olds* 

Tolalf 

Totals 

19.9 

(-) 

9.8  (1.2) 

11.1 

(1.3) 

12.3 

(2.5) 

11.1 

(1.0) 

5.0 

(0.5) 

35.2 

(-) 

23.4  (3.2) 

18.2 

(2.2) 

10.4 

(1.5) 

15.4 

(1.2) 

5.7 

(l.O) 

24.2 

(2.2) 

36.2  (3.2) 

36.2 

(-) 

57.3 

(-) 

29.4 

(1.9) 

11.5 

(1.8) 

38.6 

a.4) 

57.8  (10.3) 

100.0 

(-) 

72.5 

(-) 

40.4 

a.4) 

16.6 

(2.0) 

48.1 

(9.3) 

39.8  (5.5) 

31.4 

(5.1) 

20.8 

(4.1) 

30.5 

(2.8) 

11.3 

(2.7) 

33.7 

(1.7) 

24.2  (1.3) 

17.7 

(1.3) 

11.4 

(1.2) 

20.6 

(0.6) 

7.8 

(0.5) 

Note:  Tabltd  value*  an  panaattgaa  with  naadard  anon  in  pannllicwt. 

aPonaacoodaty  aliidania  an  high  aehool  fnduatt*  eumnlly  anaoding  collage  or  a  buaineis/vocaiional  achool. 

High  lehool  gndualai  an  n^Modantt  adn  an  ml  nudaau  but  have  graduated  from  high  icbool. 

NoB-eoaplaatn  an  napondaau  adw  an  aaiihar  high  ichool  nor  poauecoodary  nudemi  and  have  not  gnduaiad  from  high  tcbool. 
fcrnimawi  an  hated  on  1,396  hsarviawt. 
crnimaiar  an  haaad  on  1,739  usarviawa. 

<tE«unai**  an  baaed  on  1,524  inietviawa. 

•EtUatatea  an  hated  on  2,020  iaierviawf . 
ffettenawt  an  baaed  on  6,679  inlatviawt. 
gCtrimaiat  an  hand  on  3,908  hnervirvt. 


(— )  *■*»•««««  can  ate  of  Ian  than  20  ntpondanu;  tiandard  anor  eatimate  U  not  reliable. 
Samce;  0402,  CALCAGE,  APP08NEC,  Q404A.  0407,  and 


second  highest  aggr^ate  positive  propensity  to 
join  the  active  military  (8.5  percent). 

Ptopensity  and  Aptitude  Patterns. 
As  discussed  previously,  t^titude  scores  were 
calculated  from  survey  variables  used  to 
construct  predicted  scores  on  the  Armed  Forces 
(^ificadon  Test  (AFQT).  High  aptitude  is 
defined  as  predicted  scores  in  C^egories  I-lllA 
(percentiles  50-99)  on  the  AFQT  and  low 


aptitude  as  predicted  scores  in  Categories  IIIB- 
V  (percentiles  1-49). 

Table  3-5  presents  the  percentages  of 
high  and  low  aptitude  YATS  respondents,  by 
age,  of  both  males  and  females  who  indicated 
positive  composite  active  propensity.  Low 
aptitude  youth  were  more  likely  than  high 
aptitude  youth  to  indicate  positive  propensity. 
Low  aptitude  youth  who  were  16-17  years  of 
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age  had  the  highest  positive  propensity  (42.2 
percent  of  males  and  18.9  percent  of  females). 
High  ^titude  22*24  year-olds  showed  the 
lowest  propensity  (7.4  percent  of  males  and  2. 1 
percent  of  females). 

These  data  provide  useful  information 
about  the  expected  aptitude  of  the  YATS 
population.  There  were  substantial  differences 
between  positive  propensity  of  those  with  high 
aptitude  and  those  with  low  aptitude  for  both 
males  (14.9  percent  vs.  30.1  percent, 
respectively)  and  females  (4.S  percent  vs.  13.1 
percent,  respectively).  In  general,  youth  with 
low  s^titude  were  more  likely  to  express 
interest  in  joining  active  military  service.  This 
result  is  consistent  with  the  recruiting 
commands'  experience;  they  find  it  more 
difficult  to  recruit  high  aptitude  youth. 


Propensity  and  Employment  Status 
Patterns.  Respondents'  employment  status 
also  appears  to  be  related  to  the  expression  of 
propensity.  Table  3-6  presents  positive 
propensity  by  employment  status  and  gender 
(and  age  group  for  males).  Youth  who  were 
not  employed  but  looking  for  work  were  more 
likely  to  indicate  a  propensity  for  active 
military  service  (34.6  percent  of  males  and 
13.3  percent  of  females).  This  is  an  expected 
finding.  However,  males  who  were  employed 
and  males  who  were  not  employed  and  not 
looking  for  work  showed  nearly  the  same 
propensity  to  join  the  military  (17.5  percent 
and  17.6  percent,  respectively). 

When  examining  differences  among  the 
age  groupings  of  males,  those  who  were  18-19 
years  of  age  and  were  not  employed  but 


Table  3-4.  Fall  1992  YATS  -  Perceot  Positive  Composite  Active  Propensity,  by  Region  and  Gender 
(and  Age  for  Males) 


Mates  Females 


Regioa 

16-17 

Year-Olds* 

18-19 

Year-Olds*' 

20-21 

Year-Olds* 

22-24 

Year-Olds'* 

Total* 

Total^ 

Noitheast 

31.1  (4.1) 

27.6  (3.4) 

16.3  (2.4) 

7.3  (1.9) 

18.2 

(1.3) 

9.2 

(1.6) 

North  Cenlnl 

31.4  (2.9) 

20.3  (2.8) 

14.9  a6) 

6.2  (1.5) 

17.1 

(1.2) 

5.6 

(0.8) 

South 

36.0  (3.0) 

27.2  (2.3) 

21.4  (2.2) 

17.5  (2.1) 

24.6 

(1.2) 

8.5 

(0.9) 

Wert 

34.7  (3.1) 

19.4  (3.0) 

15.5  (3.6) 

11.4  (2.4) 

19.8 

(1.6) 

8.5 

(1.1) 

Total 

33.7  (1.7) 

24.2  (1.3) 

17.7  (1.3) 

11.4  (1.2) 

20.6 

(0.6) 

7.8 

(0.5) 

Note:  Tabled  vafciet  an  pefcealagea  with  staitdard  enon  in  pareuheses. 

*Earimatea  are  baaed  oo  1496  ioiefviews. 
bEartmatra  are  baaed  oo  1,739  iiSefviews. 
cEarimatea  are  baaad  oo  1424  inicrviewa. 

^Eartmaiea  are  baaed  on  2,020  iolerviewa. 
eEadmalea  am  baaed  on  6,679  naerviewa. 

<tealmaua  am  baaad  oai  3,908  iatefvieara. 

(— )  Indicattta  cell  aim  of  leaa  than  20  mapoadeau;  aiandard  error  eaUmau  is  not  reliable. 
Source:  Q4Q2,  CALCAOE,  APPOSNEC,  and  REGION. _ 


looking  for  work  otpressed  foe  highest  positive 
prqieQsi^  (40.7  percent),  (see  Figure  3-4).  By 
age  group,  males  who  were  not  employed  and 
not  looking  for  work  showed  foe  least 
aggregate  intwest  in  joining  foe  military.  For 
employed  male  respondents,  foe  16-17  year- 
olds  had  foe  highest  aggregate  propensity  (32.8 
percent),  whweas  foe  22-24  year-olds  showed 
foe  lowest  aggregate  propensity  (10.6  percent). 

Summary  of  Soctodemographic 

Corrdates  of  Propensity 

T 

JL  he  general  findings  from  the 
analysis  of  foe  1992  YATS  sample  on  foe 


likelihood  of  enlistment  in  each  of  foe  active 
Military  Services  were  presented  in  this 
chapter.  Composite  and  Service-specific 
propensity  were  also  examined  for  socio¬ 
demographic  groups.  The  sociodemographic 
characteristics  of  individuals  with  positive 
propensity  were  classified  according  to  race, 
school  status,  region  of  residence,  aptitude,  and 
employment  status. 

In  all,  20.6  percent  of  males  and  7.8 
percent  of  females  expressed  positive 
composite  active  propensity.  An  inverse 
relationship  between  positive  propensity  and 
age  was  shown,  with  propensity  declining  as 
the  age  of  the  respondent  increased.  The 
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Table  3-5.  FaQ  1992  YATS 

•  Percent  Positive  Composite  Active  Propensity,  by  Aptitiuie,  Gender  and  Age 

Aiititude* 

16-17 

Year-Olds*’ 

18-19 

Year-Olds' 

20-21 

Year-Olds'* 

22-24 

Year-Olds® 

Tolal^ 

1 

iMalet 

High  Aptibide 

Low  Altitude 

27.9  (2.0) 
42.2  (2.5) 

17.4  (1.4) 
34.9  (2.6) 

ll.S  (1.1) 
26.9  (2.8) 

7.4  (0.8) 

19.3  (2.8) 

14.9  (0.6) 

30.1  (1.3) 

Total 

33.6  (1.7) 

24.2  (1.3) 

17.7  (1.3) 

11.4  (1.2) 

20.6  (0.6) 

1 

Females 

16-17 

Year-Olds* 

18-19 

Year-Olds*’ 

20-21 

Year-Olds* 

22-24 

Year-Olds* 

Total*' 

High  Apikude 

Low  Aptitude 

7.8  (1.5) 
18.9  (2.4) 

6.5  (1.2) 
13.4  (2.2) 

4.6  (0.8) 

10.1  (-) 

2.1  (0.5) 

8.4  (-) 

4.5  (0.4) 

13.1  (1.1) 

Total 

14.4  (1.4) 

9.2  (1.2) 

6.4  (1.2) 

4.0  (0.7) 

7.8  (0.5) 

Note:  Tabled  vahica  ue  pcReougea  with  aundard  enon  in  parentheus. 

aiiifh  aptitiida  ia  defined  aa  predicted  acorea  in  Categoriea  1-DlA  (percemilca  50-99)  of  the  Anncd  Force*  Qualification 
Teat  (AFQT).  Low  aptitude  ia  defined  a*  predicted  acorea  in  Categorie*  IlIB-V  of  the  AFQT. 
bEnimatea  are  bated  on  1^96  ioleiviewa. 
cEatimatea  are  baaed  on  1 ,739  interviewa. 
dEatintatea  ate  baaed  on  1324  interviewa. 

•Eatimatea  are  bated  on  2,020  interviewa. 

^fatimatea  are  baaed  on  6,679  interviewa. 

SEatimatea  ate  baaed  on  777  interviewa. 
bEatimatea  are  baaed  on  997  interviewa. 
tEatimatea  are  bated  on  920  interviewa. 
iEatimatea  ate  baaed  on  1,214  interviewa. 
bEatimatea  are  baaed  on  3,908  interviewa. 

(— )  Indicatea  cell  aize  of  leu  than  20  reapoodents;  atandaid  error  estimate  is  not  reliable. 

Source:  Q402,  CALCAGE,  CPYATS82,  AFQTHIGP,  AFQTLOGP. _ 

highest  propensity  responses  by  both  males  and  occurred  across  all  age  groups  for  males 

females  were  for  the  Air  Force  and  Army.  (except  for  the  "Other"  category  among  16-17 

Consistent  with  previous  YATS  year-olds),  and  for  females  in  general, 

surveys,  there  exists  a  strong  relationship  Eighteen  to  nineteen  year-old  Black  males  were 

between  race  and  propensity,  with  Black,  the  most  likely  group  to  report  positive 

Hispanic,  and  Other  (race/ethnicity)  youth  propensity. 

more  likely  to  express  interest  in  joining  the  School  status  analyses  found  that  non¬ 

active  military  than  White  youth.  This  trend  senior  high  school  students  were  the  most 
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Tabte  3-6.  Fall  1992  YATS  -  Percent  Positive  Composite  Active  Propensity  by  Employment  Status 
and  Gender  (and  Age  for  Males) 


Males  Females 


Employinent  Status 

16-17 

Year-Olds* 

18-19 

Year-Olds*' 

20-21 

Year-Olds' 

22-24 

Year-Olds'^ 

Toul'' 

Toulf 

Employed 

32.8  (2.0) 

22.6  (1.8) 

15.9  (1.5) 

10.6  (1.1) 

17.5 

(0.6) 

7.5  (0.6) 

Not  Employed, 

Looking 

39.5  (3.2) 

40.7  (4.3) 

32.9  (4.8) 

20.6  (4.9) 

34.6 

(2.2) 

13.3  (2.1) 

Not  Employed, 

Not  Looking 

29.2  (3.5) 

12.1  (2.0) 

10.3  (2.0) 

5.9  (-) 

17.6 

(1.6) 

5.2  (1.0) 

Total 

33.7  (1.7) 

24.2  (1.3) 

17.7  (1.3) 

11.4  (1.2) 

20.6 

(0.6) 

7.8  (0.5) 

Note:  Tabled  values  ate  perceiaages  with  Mandaid  errors  in  parentheses. 

SEstunales  are  baaed  on  1,396  ioterviewe. 

^Estimates  are  based  on  1,739  interviews. 
tFstimates  are  baaed  on  1,524  interviews. 
dFsHinates  are  based  on  2,020  interviews. 
eEstimatea  are  baaed  on  6,679  interviews. 
iFstiiiiates  are  baaed  on  3,908  interviews. 

(— )  Indicates  cell  size  of  less  than  20  respondents;  standard  error  estimate  is  not  leliablc. 
Source:  Q402,  Q403A,  Q404A,  Q407.  Q408C,  Q416,  Q417,  CALCAGE,  and  APPOSNEC. 


likely  to  express  positive  propensity.  The  next 
groups  most  likely  to  exhibit  positive 
propensity  were  the  high  school  seniors  and 
non-completers. 

Consistent  with  historical  trends,  male 
respondents  in  the  South  region  expressed  the 
highest  levels  of  propensity;  next  were  males 
from  the  West  region.  However,  for  females 
in  1992,  those  in  the  Northeast  region  indicated 
the  greatest  interest  in  the  military;  those  in  the 
South  and  West  indicating  the  same  second 
highest  propensity. 


There  were  substantial  differences 
between  expressed  positive  propensity  of  youth 
with  high  aptitude  and  those  with  low  aptitude 
among  both  males  and  females.  Consistent 
with  the  Recruiting  Commands'  experiences, 
youth  with  low  aptitude  were  more  likely  to 
indicate  interest  in  joining  active  military 
service  than  high  aptitude  youth. 

Respondents’  employment  status  also 
appears  to  be  related  to  propensity.  Youth  who 
were  not  employed  but  looking  for  work  were 
the  most  likely  to  indicate  a  propensity  for 
enlistment  in  the  active  military. 
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10-17  18-19  20-21  22-24 

AGE 

Figure  3*4.  Fall  1992  YATS  -  Positive  composite  active  propensity  among  males  by  en^loyment  status  and  age. 
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4.  ENLISTMENT  PROPENSITY  FOR  THE  NATIONAL  GUARD  AND 

RESERVES 


T 

JL  his  chapter  examines  1992 

YATS  re^ndents'  likelihood  of  enlistment  in 
the  Reserve  Components.  As  in  previous 
YATS  administrations  (1989  and  1990),  two 
versions  of  Reserve  propensity  questions  were 
asked.  Half  of  the  respondents  received  an 
introduction  prior  to  the  Reserve  propensity 
questions  (1990  version),  v^ile  the  other  half 
received  die  Reserve  propensity  questions 
without  an  introduction  (version  used  in  1989 
and  previously).  This  year's  introductory  text 
was  the  same  text  that  was  introduced  in  the 
1990  YATS  questionnaire,  but  this  was 
different  ftom  the  text  used  in  the  1991  YATS 
questionnaire.  Once  again,  significant 
differences  were  found  between  the  two 
Reserve  propensity  versions  (i.e.,  with  and 
without  introductory  text).  Following  the 
standard  set  in  previous  YATS  reports,  only 
respondents  wiio  received  the  Reserve 
propensity  version,  with  no  introductory  text, 
(1989  version)  are  reported  in  this  chapter.  A 
conqiarison  of  die  results  gathered  during  this 
1992  administration,  using  the  Reserve 
propensity  questionnaire  versions  with  and 
without  an  introduction,  are  provided  in 
Appendix  A.  Differences  between  the  two 
Reserve  propensity  versions  are  also  discussed 
in  terms  of  the  1990  results  and  1992  results 
(AppendbtA). 


Propensity  Measures 

T 

JL  he  measurement  of  Reserve 

propensity  is  based  on  answers  to  two 
questions:  "How  likely  is  it  that  you  will  be 
serving  in  the  National  Guard?"  and  "How 
likely  is  it  that  you  will  be  serving  in  the 
Reserves?"  As  in  the  case  of  active  component 
propensity,  positive  National  Guard  and 
Reserve  propensity  is  defined  as  a  "definitely" 
or  "probably”  response  to  the  corresponding 
questions.  All  other  responses  are  considered 
indicators  of  negative  propensity.  The 
aggregate  of  positive  responses  is  the  measure 
of  composite  Reserve  propensity. 

Composite  Reserve  and  Service- 
Specific  Propensity  by  Age 

O  verall,  positive  composite 

Reserve  propensity  was  expressed  by  15.0 
percent  of  males  and  7.1  percent  of  females 
(Table  4-1).  As  observed  in  the  active 
component  measures,  there  was  a  general 
decline  in  the  proportion  of  youth  reporting 
positive  Reserve  Component  propensity  as  age 
increased  (see  Figure  4-1).  For  example, 
positive  composite  Reserve  propensity  declines 
from  a  high  of  23.8  percent  for  16-17  year-old 
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Gtiard  and  Reserves 


Table  4'!.  FaU  1992  YATS  -  Poceat  Poative  Coiiq>osite  Reserve  Unaided  Mention  and  Service-Specific 
Propeosity,  Gender  (and  Age  for  Males) 


Males 


16-17 

Year-Olds* 


18-19 

Year-Olds*' 


20-21 

Year-Olds® 


22-24 

Year-Olds'* 


Total* 


Females 


Totajf 


ConiDorite 

23.8 

(1.8) 

18.7 

(2.0) 

11.9 

(1.8) 

9.2 

(1.0) 

15.0 

(0.7) 

7.1 

(0.8) 

Unaided  Mention 

12.6 

(1.5) 

7.7 

(1.7) 

2.2 

(-) 

1.2 

(-) 

5.3 

(0.6) 

1.3 

(0.3) 

National  Giiaxd 

9.2 

(1.3) 

8.0 

(1.5) 

6.2 

(1.1) 

4.4 

(0.8) 

6.6 

(0.6) 

2.9 

(0.5) 

Anny  National  Guard 

4.4 

(0.9) 

4.5 

(0.9) 

4.0 

(1.1) 

2.6 

(0.6) 

3.7 

(0.4) 

2.2 

(0.4) 

Air  National  Guard 

4.7 

(1.1) 

3.6 

(-) 

2.1 

(-) 

1.3 

<-) 

2.7 

(0.4) 

0.7 

(-) 

Reaervea 

20.0 

(1.7) 

16.6 

(1.8) 

9.6 

(1.6) 

7.6 

(l.O) 

12.7 

(0.6) 

6.0 

(0.8) 

Army  Reaerve 

5.3 

(0.9) 

5.4 

(1.1) 

4.7 

(1.1) 

2.1 

(0.5) 

4.1 

(0.4) 

2.0 

(0.5) 

Naval  Reamve 

3.2 

(0.8) 

1.5 

(-) 

1.3 

(-) 

0.6 

(~) 

1.5 

(0.3) 

1.4 

(0.4) 

Air  Ftorce  Reaerve 

5.6 

(1.1) 

2.6 

(-) 

1.3 

(-) 

1.8 

(0.5) 

2.7 

(0.3) 

1.8 

(0.4) 

Marine  Cotpa  Reaerve 

5.3 

(1.3) 

5.0 

(1.1) 

1.1 

(-) 

1.9 

(-) 

3.1 

(0.4) 

0.2 

(-) 

Coaat  Guard  Reaerve 

0.5 

(-) 

1.6 

(-) 

0.9 

(-) 

1.2 

(-) 

1.1 

(0.2) 

0.5 

(-) 

Note: 


fcFjtimates  aw 
CEstimatcs  are 
dEttimatcs  aie 
eEeiinates  are 
Ifceimam  are 


•  Tabled  values  are  petceoMcet  with  sUndaid  eirots  in  paKOlheses. 

•  Besponeee  are  reposted  otiiy  for  individuals  adrainialered  the  1989  veision  of  propensiiy  questions  (1/2  sample). 


OB  678  intenriews. 
OB  818  interviews, 
on  746  inforviews. 
OB  989  iaeiviews. 
OB  3^1  intennews. 
OB  1,901  interviews. 


(— )  Indicates  ceil  size  of  less  than  20  respondents;  standard  error  estimate  is  not  reliable. 
Source:  <2402,  CALCAGE,  RSVN084.  Q438101N,  and  Q505-QS08. _ 


males,  to  18.7  percent  for  18-19  year-old 
males,  to  11.9  percent  for  20-21  year-old 
males,  to  a  low  of  9.2  percent  for  22-24  year- 
old  males. 

Positive  National  Guard  and 
Reserve  Service-specific  propensity  per¬ 
centages  are  also  reported  in  Table  4-1.  In 
contrast  to  the  pattern  observed  among  males 
for  active  pr<^nsity,  among  the  Reserve 
Services,  the  Army  and  the  Marine  Corps 
elicited  die  highest  proportion  of  positive 


propensity  (4.1  and  3.1  percent,  respectively). 
For  both  the  Reserve  and  National  Guard 
Service-specific  measures,  a  greater  proportion 
of  males  reported  positive  propensity  for  the 
Army  than  for  the  Air  Force.  Females 
displayed  a  pattern  similar  to  the  one  observed 
for  their  active  propensity  -  the  highest 
Reserve  propensity  percentages  were  reported 
for  the  Army  Reserve  (2  percent)  and  the  Air 
Force  Reserve  (1.8  percent). 
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Figure  4-1.  Fall  1992  YATS  -  Positive  Reserve  Component-specific  propensity  among  males  by  age. 


SododenH^raphic  Correlates  of 
Ptropensity 

T 

JL  he  sociodemografthic  char¬ 
acteristics  of  individuals  with  positive 
propensity  (i.e.,  those  most  likely  to  join  the 
Reserves)  are  discussed  in  this  section.  The 
percentages  of  males  and  females  expressing 
positive  propensity  are  classified  according  to 
race,  school  status,  region  of  residence, 
i^titude,  and  en^loyment  status  as  in  the 
previous  chapter. 

Propensity  and  Race  Patterns. 
Table  4-2  displttys  percentages  of  youth  with 
positive  composite  Reserve  propensity  for 
males  and  females  by  race.  Analogous  to 
active  propensity.  Reserve  propensity  also 
varied  by  race;  Hispanic  males  (25.4  percent). 
Black  males  (22.7  percent),  and  Other 
race/ethnicity  males  (23.4  percent)  more 
frequently  expressed  positive  propensity  than 
White  males  (12.7  percent).  Among  females. 


Hispanics  (14.7  percent)  and  Blacks  (14.6 
percent)  also  indicated  that  they  were  more 
likely  to  enlist  than  Whites  (4.6  percent). 

Propensity  and  School  Status 
Patterns.  Table  4-3  presents  the  percentage  of 
respondents  indicating  positive  composite 
Reserve  propensity  by  school  status  and 
gender.  Similar  to  the  active  propensity 
results,  it  appears  that  the  youth  most  often 
expressing  enlistment  propensity  for  the 
Reserves  are  those  who  are  non-senior  high 
school  students  (25. 2  percent  of  males  and 
13.3  percent  of  females).  Youth  enrolled  in 
postsecondary  school  are  the  least  likely  to 
express  positive  propensity  for  the  Reserves 
(9.2  percent  of  males  and  5.6  percent  of 
females). 

Propensity  and  Region  Patterns. 
Table.  4-4  presents  the  positive  composite 
Reserve  propensity  by  region  and  gender. 
Males  in  the  South  expressed  positive  Reserve 
propensity  more  frequently  than  males  from 
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TaUe4-2. 

Fall  1992  YATS  -  Percent  Positive  Composite  Reserve  Propensity,  by  Race  and  Gender 

Race 

Males* 

Females** 

White 

12.7  (0.7) 

4.6 

(0.8) 

Black 

22.7  (3.1) 

14.6 

(2.7) 

Hispanic 

25.4  (3.5) 

14.7 

(3.5) 

Other' 

23.4  (3.8) 

12.7 

(-) 

Total 

15.0  (0.7) 

7.1 

(0.8) 

Note:  • 

• 

Tabled  vabies  are  perccttagea  with  atandard  errors  in  pareolkeect. 
Seaponaee  are  repociad  only  tar  individuals  adminisiered  the  1989  version 

of  propensity  questions  (1/2  sample). 

*Fj>inMiCM  uc  baaed  oo  3,231  iolatviewt. 
hENunaiet  aie  baaed  oo  1,901  ielefviewi. 

c’Other*  mcbidet  dte  caleforiea  *Aaaaa  or  RKific  Uaader,*  ’American  Indian  or  AJarican  Native.’  and  'Other' 

C— )  fndicaiM  cell  tat  of  leta  than  20  reywidenta;  aandaid  enor  estimate  is  not  mliable. 

Source;  Q402,  CALCAGE,  RWISNEC,  Q714,  and  Q715.. 

any  other  region  (19  percent).  The  next 
highest  region  reporting  positive  Reserve 
propensity  was  the  West  (13.7  percent). 

Patterns  of  propensity  by  region 
for  females  differed  from  those  found  for 
males.  Females  in  the  Nordieast  showed  the 
highest  positive  Reserve  propensity  (9.S 
percent),  followed  by  the  South  (8.2  percent). 

Propensity  and  Aptitude 
Patterns.  As  discussed  previously,  aptitude 
scores  were  calculated  from  survey  variables 
used  to  predict  respondents'  scores  on  the 
Armed  Forces  (Qualification  Test  (AFQT). 
High  aptitude  is  defined  as  predicted  scores  in 
Categories  I-IIIA  (percentiles  50-99)  on  the 
AFQT  and  low  t^tude  as  predicted  scores  in 
Categories  IIIB-V  (percentiles  1-49). 


Table  4-S  presents  the  percentages 
of  the  YATS  male  and  female  respondents  by 
age  with  positive  composite  Reserve  propensity 
for  the  predicted  high  and  low  aptitude  groups. 
Low  aptitude  males  (20. 1  percent)  and  females 
(11.6  percent)  more  frequently  expressed 
positive  Reserve  propensity  than  their  high 
aptitude  counterparts. 

Among  low  aptitude  males,  the  18- 
19  year-olds  most  frequently  expressed 
positive  Reserve  propensity  (29.4  percent)  (see 
Figure  4-2).  This  finding  differed  from  the 
positive  active  propensity,  where  16-17  year- 
old  males  most  frequently  expressed  positive 
propensity.  High  aptitude  22-24  year-old 
males  exhibited  the  least  interest  in  joining  the 
Reserves  (8.2  percent). 
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TaUs  4-3.  Fall  1992  YATS  -  Ptrceot  Positive  Composite  Reserve  Propensity,  by  School  Status  and  Gender 


School  Status*  Females^ 


PoUteconduy  Student 

9.2 

(0.9) 

5.6 

(0.9) 

High  School  Gnduate 

11.4 

(1.4) 

6.1 

(1.4) 

High  School  Senior 

23.8 

(3.0) 

9.0 

(2.1) 

Non-Senior  High  School  Student 

25.2 

(2.3) 

13.3 

(2.7) 

Non-Com|deter 

19.7 

(3.3) 

9.4 

(-) 

Total 

15.0 

(0.7) 

7.1 

(0.8) 

Note:  *  Tabled  valuei  arc  perceiaaaea  with  atandard  enon  in  patenihewi. 

•  Kasponaea  arc  reported  only  for  individuaU  adaunitfered  the  1989  veraioa  of  propensity  questions  (1/2  sample). 

spoataceoadary  aBidciai  an  hiab  aebooi  graduatas  currcMly  attendiog  eottage  or  a  business/vocational  school. 

High  aebooi  gndualaa  an  leapondenis  who  am  not  itudenls  but  have  graduated  from  high  school. 

Noo<o(Bpleian  an  reapoodeals  who  an  neither  high  school  nor  poitsecondaiy  students  and  have  not  graduated  from  high  school. 
^Farimatae  an  baaed  on  3,231  inerviewt. 

‘Fwimat'ns  an  baaed  on  1,901  interviews. 

(— )  IndiGalea  cell  ease  of  leas  than  20  respoadenu;  standard  error  estimate  is  not  reliable. 

Source:  Q402,  CALCAGE,  HPPOSNEG,  Qd04A,  0407,  and  <y08C. _ 


Propensity  and  Employment 
Status  Patterns.  Respondents'  employment 
status  also  appears  to  be  related  to  positive 
composite  Reserve  propensity.  Table  4-6 
presents  positive  propensity  by  employment 
status  and  gender,  as  well  as  by  age  group,  for 
males.  Overall,  the  males  and  females  who 
were  not  employed  but  looking  for  work 
indicated  positive  propensity  for  the  Reserves 
most  frefiuently  (21.2  percent  of  males,  12 
percent  of  females). 


Summary  of  Soctodemographic 
Correlates  of  Propensity 

^^^nly  those  respondents  >h*o 

were  administered  the  1989  version  of 
propensity  questions  were  used  to  assess 
likelihood  of  enlisting  in  the  Reserve 
Components  (i.e.,  half  sample).  The 
sociodemographic  characteristics  used  to 
describe  respondents  with  positive  Reserve 
propensity  were  identical  to  those  used  in 
Chapter  3. 
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Table  4-4.  Fall  1992  YATS  -  Percent  Positive  Composite  Reserve  Propensity,  by  Region  and  Gender 

Regsoo 

Maks* 

Females^ 

Nrntheast 

12.8 

(1.4) 

9.5 

(1.9) 

North  Ceatial 

11.8 

(1.4) 

4.1 

(1.1) 

South 

19.0 

(1.5) 

8.2 

(1.4) 

West 

13.7 

(1.7) 

6.8 

(2.1) 

Total 

15.0 

(0.7) 

7.1 

(0.8) 

Nolo:  •  Tiblod  vahito  ai«  poceoaMfM  whh  Uaadord  cmm  in  porcMhoies. 

•  RospowMt  an  wportod  only  tor  iodividuaU  adminiMred  the  1919  vereion  of  propciuuly  queuions  (1/2  lampte). 

sErthaaiaa  are  baaed  oo  3  J31  iaaerviewt. 
bRwiiaatiii  are  baaed  on  1,901  naerviewt. 

Sowca:  0402.  CALCAGE.  REGION,  and  RPPOSNEG. 

I  Low  Apttud* 
I  Tom 


Figure  4-2.  Fall  1992  YATS  -  Positive  composite  Reserve  propensity  among  males  by  aptitude  and  age. 
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4-S.  Pall  1992  YATS  •  PMoeat  Podtive  Coiqxwtle  Reserve  Propensity,  by  Aptitude,  Gender, 

and  Afa 


Aptitude^ 

16-17 

YcarOlda** 

lS-19 

Year-Olds^ 

20-21 

Ycar-OWs** 

22-24 

YaiK>kls« 

Total' 

M^b 

Hi^  Aplibide 

Low  Aptitude 

21.2  (2.1) 
27.3  (3.3) 

12.0  (1.8) 
29.4  (3.6) 

9.5  (1.2) 

15.7  (3.9) 

8.2  (1.2) 

11.3  (2.4) 

11.9  (0.7) 

20.1  (1.5) 

Total 

23.8  (1.8) 

18.7  (2.0) 

11.9  (1.8) 

9.2  (1.0) 

15.0  (0.7) 

16-17 

Yeaf-01da« 

18-19 

Year-01d»*» 

20-21 

Ycar-01d*‘ 

22-24 

lacOkh* 

Total*^ 

PWMtel 

Higli  Aptitude 
Low^Hibide 

6.1  (-) 
13.9  (2.7) 

5.0  (-) 

13.1  (-) 

4.7  (-) 

8.0  (-) 

2.7  (-) 

10.3  (-) 

4.2  (0.7) 

11.8  (1.7) 

Total 

10.7  (1.7) 

8.4  (1.6) 

5.8  (1.3) 

4.8  (1.4) 

7.1  (0.8) 

NoM:  TsMsd  vilBW  «w  piMi—gw  wMi  naaJml  mon  ia  p«rtnlh»i«». 

swill  iitiBiJi  i*  iaSmA  pndtcMd  team  ia  Ctlegories  I-IIIA  (peiceniilet  50-99)  ot  the  Anned  Force*  Qualificatioa 
TmI  (APOfO-  Low  apiitiidt  is  dsfintd  a*  prtdicied  tcom  in  Caiesoriet  IIIB-V  of  ihc  AFQfT. 

*BniaMHi  an  baaad  oe  67t  iaiaiviewt. 
sCnimaiii  an  baaad  on  IIS  iutiviawt. 

Slinimalai  an  baaad  on  746  nsarvirvs. 

•Etdaam  an  baaad  on  919  iaittviawt. 

^bninwiii  an  baaad  on  3,231  iaittviews. 
lEatnaolea  an  baaad  on  372  iaiafvitwt. 
bSaiiiaam  an  baaad  on  411  laMviawa. 
iCarinlai  an  baaad  on  456  iaierviawa. 
iEilinaaat  an  baaad  on  515  iaiaiviaan. 

I^Eadanm  an  baaad  on  1,901  intatviawa. 

(— )  Iwlicaraa  call  ti»  of  lata  than  20  napoadcau;  auodard  error  estimate  it  not  reliable. 

Souna:  0402.  CALCACE,  CPYATSI2,  AFQTHIGP.  AFQTLOGP. _ 


Overall,  IS.O  percent  of  males  and 
7.1  percent  of  females  expressed  positive 
composite  Reserve  propensity.  As  observed  in 
the  active  component  measures,  there  was  a 
general  decline  in  the  proportion  of  males 
reporting  positive  Reserve  Component 
propensity  as  age  increased.  The  highest 
propensity  proportions  differed  for  males  and 


females.  The  Army  and  Marine  Corps  were 
highest  for  males,  and  the  Army  and  Air  Force 
were  highest  for  females. 

Consistent  with  active  propensity. 
Reserve  propensity  varied  by  race/ethnicity, 
with  nonwhites  expressing  interest  in  joining 
the  military  more  frequently  than  Whites. 
Black  and  Hispanic  males  far  more  frequently 
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Tabia  44.  FaB  1992  YATS  -  Paneot  Poaitiva  Compoaile  RaMve  Profwosity,  by  Employmeiit  Status 
and  OMder  (and  Age  for  Maks) 

Maks 

Fcaiaks 

boptoysMot 

16-17 

YearOUs* 

19-19 

YearOUs'* 

20-21 

Year-Olds^ 

22-24 

Year-Olds^ 

Total* 

Tottjf 

Bwpioy^ 

25.3  (3.0) 

18.3  (2.4) 

10.1  (1.4) 

9.7  (1.1) 

13.7  (0.8) 

6.5 

(1-0) 

NotEavloyad. 

Looking 

25.0  (3.9) 

28.3  (5.2) 

20.7  (-) 

6.8  (-) 

21.2  (2.1) 

12.0 

(2.4) 

Not  Eaiployod. 

NotLookiBg 

20.7  (4.2) 

10.0  (-) 

10.1  (-) 

7.7  (-) 

13.9  (2.3) 

5.2 

(-) 

Total 

23.8  (1.8) 

18.7  (2.0) 

11.9  (1.8) 

9.2  (1.0) 

15.0  (0.7) 

7.1 

(0.8) 

NcM:  •  'KbM  vahtM  u*  pMcaatifM  widi  «uid«rd  ttton  in  puemhetei. 

•  Rmpomm  m  lipomd  only  fcr  iadividuab  adminuUMd  Uw  1989  v«nioa  of  propensity  qiuaiont  (1/2  wmple). 


>  tn  bmod  on  678  inbivitwi. 
an  band  on  818  inafviaart. 
an  band  on  746  lamvitwi. 

I  an  band  on  989  inWfviowi. 
an  band  on  3  J31  intiviawt. 
an  baaad  on  1,901  onaaviewt. 


(— )  torfirsus  eon  sin  of  Ian  dun  20  nspondcias;  standard  error  estimate  is  not  reliable. 
Source:  Q402,  Q403A,  Q404A.  Q407,  Q408C,  Q416,  <2417,  CALCAGE,  and  RPPOSNEC. 


expressed  positive  propensity  than  White 
males.  This  pattern  was  shown  among  females 
as  well. 

Similar  to  the  active  propensity 
results,  it  appears  as  though  youth  most 
pn^nsed  to  enlist  in  the  Reserves  are  non¬ 
senior  hi^  S(^ool  students.  Those  least 
frequently  stating  an  enlistment  propensity 
were  in  postsecondary  programs. 

Youth  in  the  South  region  revealed 
the  highest  proportions  of  overall  positive 
Reserve  propensity.  Similar  to  the  active 
propensity  reports,  males  in  the  West  reported 
the  next  highest  levels  of  positive  propensity. 


There  were  substantial  differences 
between  propensity  of  youth  with  high  aptitude 
and  those  with  low  aptitude,  for  both  males  and 
females.  Reserve  propensity  was  more  often 
indicated  by  males  and  females  with  predicted 
low  aptitude  than  by  those  with  predicted  high 
^titude. 

Respondents'  employment  status 
also  appears  to  be  related  to  positive  composite 
Reserve  propensity.  Overall,  males  and 
females  who  were  not  employed  but  looking 
for  work  indicated  the  most  interest  in  joining 
the  Reserves. 
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5.  MIUTASY  ADVERTISING 


T 

M.  his  du^Mer  sumourizes  the  1992 
YATS  re^ndems'  awareness  of  military 
advertising  and  dteir  recognition  of  Service- 
qiecific  advertising  slogans.  Military 
advertising  awareness  among  the  peculation  of 
young  peicie  is  described  in  tmns  of  gend^ 
and  age  groupings  (i.e.,  16-17  year-olds,  18-19 
year-olds,  20-21  year-olds,  and  22-24  year- 
olds).  Widiin  these  groups,  further  distinctions 
are  made  by  sdected  sociodemographic 
characteristics  and  propensity/bdiavioral 
subgroups. ‘  YATS  respondents'  recognition  of 
Service-cccific  advertising  slogans  is  also 
discussed  in  this  chapter. 

Unaided  Advertising  Awareness 

A 

MMjs  an  indicator  of  "unaided” 
advertising  awarraess,  respondents  were  asked 
two  questions  in  tfiis  year's  YATS.^  First,  all 
respondents  were  asked:  "Within  the  past  year, 
do  you  recall  seeing  or  hearing  any  advertising 
that  encouraged  petcle  to  enlist  in  one  or  more 
of  the  Services?"  Those  respondents  who 
provided  a  positive  r^ly  to  the  first  question 
were  then  asked:  "For  which  Military  Services 
did  you  see  this  kind  of  advertising?"  This 
question  is  termed  "unaided"  because 
respondents  were  asked  to  indicate  recall  of 


specific  Service  advertising  without  first  being 
presented  a  list  of  Services. 

In  response  to  the  first  question,  die 
majority  of  youth  expressed  that  diey  had  semi 
or  heard  advertising  for  the  military  widiin  the 
past  year  (8S.6  percent  of  males  and  83.4 
percent  of  females).  Table  S-IA  presents 
estimates  of  the  frequency  of  unaided 
advertising  awareness  for  each  Service  among 
youth  recalling  advertising,  by  gender.  Youdi 
most  often  recalled  Army  advertising  (87.3 
percent  of  males  and  84.7  percent  of  females). 
The  next  most  frequently  recalled  advertising 
was  for  the  Marine  Corps  (72.0  percent  of 
males  and  59.6  percent  of  females).  Following 
these  two  Services,  in  declining  order,  were  the 
Air  Force,  Navy,  and  Coast  Guard.  Figure  5-1 
displays  the  percentages  of  respondents  who 
indicated  they  had  seen  the  various  Services' 
advertising.  While  the  relative  ordering  of 
expressed  recall  of  the  Services'  advertising  is 
similar  for  males  and  females,  males  indicated 
significantly  more  awareness  of  Military 
Services'  advertising  than  females. 

The  1992  YATS  questionnaire  included 
a  specific  question  about  Joint  Service 
advertising;  "Do  you  recall  seeing  or  hearing 
any  advertising  for  the  U.S.  Armed  Forces  in 
which  all  the  Services  were  represented?"  As 


^netdets  diould  ttiet  to  Chapter  3  for  numbers  of  te^ndenls  in  each  of  the  categories  within  a  particular  sociodetnographic  subgroup. 

^Tbe  1992  YATS  adveitising  awareness  questions  differ  from  those  used  in  the  1991  YATS  administration.  Therefore,  the  results  are  not 
strictly  comparable  between  these  two  yean. 
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Table  5-lA.  Fall  1992  YATS  •  Unaided  Advertising  Awareness,  by  Gender 

Service 

Males 

Femclet 

Within  the  part  year,  do  you  lecall  seeing  or 
hearing  any  advertising  cneouiaged  people 

to  enlist  in  one  or  more  of  the  Services?* 

as. 6  (0.6) 

83.4  (0.9) 

If  yes,  for  which  Militaiy  Services  did  you  see 
this  kind  of  advertising?* 

Army 

87.3  (0.6)* 

84.7  (0.8) 

Navy 

53.5  (0.8)* 

43.4  (1.0) 

Air  Force 

57.3  (0.8)* 

44.4  (1.0) 

Marine  Corps 

72.0  (0.7)* 

59.6  (1.2) 

Coast  Guard 

24.2  (0.7)* 

16.4  (1.0) 

Do  you  recall  aeeiag  or  hearing  any  advertising  for 
the  U.S.  armed  forces  in  which  aU  the  Services  were 
represented?* 

Joint  Service 

39.9  (0.8)» 

30.3  (0.9) 

Note:  Tabled  vahias  an  paicaatatsa  with  nandard  amn  in  pannlbewt. 

sFatimsWii  an  baaed  on  6,679  iasatviewt  for  males  and  3,908  for  females. 
hRstimalrs  an  baaed  on  5,756  bseiviews  for  males  and  3,294  for  females. 

‘Gender  diffonaccs  sven  slalialicaUy  sigiiificaiil  at  the  p*  .05  level. 

Soune:  0402,  V617AltMY,  V617NAVY,  V617AIRF,  V617MARN,  V617CCRD,  Q608,  and  Q6I6B. 

shown  in  Table  S-IA,  39.9  percent  of  males 

Services.  The  discussion  is  presented  to 

and  30.3  percent  of  females  responded 

determine  whether 

specific  population 

positively  to  this  question. 

subgroups  have  a  significantly  greater  or  lesser 

Once  advertising  recall  for  a  specific 

proportion  of  youth 

reporting  advertising 

Swvice  was  mentioned,  respondents  were 

awareness.  All  tables  present  male  and  female 

asked  vidiedia'  die  advertisement  was  for  the 

responses  separately. 

Some  tables  further 

active.  National  Guard  and/or  Reserve 

s^arate  responses  by  age  groups.  Advertising 

Component  (as  appropriate).  Appendix  B 

awareness  is  presented 

for  youth  by  school 

provides  the  advertising  awareness  results 

status,  aptitude,  and 

geographic  region  of 

broken  down  by  Service  into  active.  National 

residence.  Appendix  C  presents  advertising 

Guard  and/or  Reserve  Components. 

awareness  for  youth  by 

race  and  employment 

The  remainder  of  this  chapter  discusses 

status. 

sociodemogriqihic  characteristics  of  individuals 

Gender  and  Age.  In  general,  males 

recalling  exposure  to  advertising  for  specific 

reported  seeing  or  hearing  military  advertising 
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Figure  S*l.  Fall  1992  YATS  -  Unaided  advertising  awareness  by  Service  and  gender. 


in  greater  frequency  than  their  female 
counterparts  (Table  S-IA).  This  general 
frequency  of  advertising  awareness,  by  gender, 
is  consistently  observed  across  all  the  tables 
presented  in  this  chsq)ter.  Tables  S-IB  and  5- 
1C  present  unaided  advertising  awareness  by 
geada  for:  16-17  year-olds;  18-19  year-olds; 
20-21  year-olds;  and  22-24  year-olds.  The 
Army  was  the  most  frequently  recalled  Service 
by  both  males  and  females,  and  the  most  likely 
to  name  Army  advertising  were  16-17  year-old 
males  ^.S  percent)  and  females  (86.2 
percent). 

Examination  of  the  responses  within 
Services  and  across  age  groups  shows  that  the 


Air  Force  (58. S  percent)  and  the  Coast  Guard 
(26.1  percent)  were  recalled  by  older  males 
more  frequently  than  by  other  age  groups.  As 
shown  in  Table  5-lB,  the  16-17  year-old  males 
recalled  significantly  more  Army  advertising 
90.5  percent)  and  Navy  advertising  (55.2 
percent)  than  did  their  22-24  year-old 
counterparts  (86.4  percent  for  Army  and  50.3 
percent  for  Navy).  However,  22-24  year-old 
males  recalled  significantly  more  Air  Force 
advertising  (58.5  percent)  than  their  16-17 
year-old  counterparts  (54. 1  percent). 

Interestingly,  there  appeared  to  be  a 
positive  association  between  age  and  recall  for 
Joint  Service  advertising.  As  age  increased,  so 
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Table  5-lB.  Fall  1992  YATS  -  Unaided  Advertising  Awareness  Among  Males,  by  Age 


16-17 

18 

-  19 

20  -  21 

22 

-24 

Service 

Year-OkU 

Year-Olds 

Year-Olds 

Year-Olds 

Vt^thin  the  part  year,  do  you  recall  aeeing  or 
hearing  any  advertking  that  encouraged  people 
to  enhat  in  one  or  more  of  the  Servicea?* 

89.7  (l  O/'*' 

89.0 

(0.8)®*  85.1  (1.2)* 

80.8 

(1.1) 

If  yea,  for  which  Military  Servicea  did 
you  lee  thk  kind  of  adveitiaing?^ 

Army 

90.5  (1.0)»+ 

84.6 

(1.1)® 

88.1  (1.3) 

86.4 

(1-1) 

Navy 

55.2  (l.5)+ 

56.1 

(1.6)® 

53.6  (1.7) 

50.3 

(1-5) 

Air  Force 

54.1  (1.5)+ 

57.7 

(1.6) 

58.3  (1.8) 

58.5 

(1.3) 

Marine  Corpa 

70.4  (1.7) 

72.9 

(1.5) 

71.6  (1.6) 

72.7 

(1.0) 

Coaat  Guard 

23.3  (1.4) 

22.8 

(1.3) 

23.9  (1.6) 

26.1 

(1.2) 

Do  you  recall  aeeing  or  hearing  any  advertiaing 
for  the  U.S.  armed  forcea  in  which  all  the 

Smvicea  were  rqMeaented?* 

Joint  Service 

34.7  (1.9)«*+ 

40.6 

(1.2) 

40.1  (1.8) 

43.2 

(1.8) 

Note:  Tabled  vahiea  are  pctceniagea  with  atandard  enors  in  paiemheies. 

aEatunaiea  ara  baaad  on  1496  iacerviewa  for  16-17  year-olds. 

1,739  interviews  for  18-19  year-olds, 

1,524  interviews  for  20-21  year-olds,  and 

2,020  interviews  for  22-24  year-olds. 

hFwimales  are  based  on  1 ,246  interviews  for  16-1 7  year-olds. 

1,532  iolerviews  for  18-19  year-olds, 

1414  interviews  for  20-21  year-olds,  and 

1 ,664  iiaerviewt  for  22-24  year-olds. 

*Diffeteacea  between  16-17  year-olds  and  18-19  year-olds  were  statistically  significant  at  the  p  = 

05  level. 

^Diffeiences  between  16-17  year-olds  and  20-21  year-olds  were  stalislically  significant  at  the  p  = 

.05  level. 

'’‘Differences  between  16-17  year<»kls  end  22-24  year-olds  were  suiisiiceUy  signincsnt  at  ihe  ps  .05  level. 
^Diffetencea  between  18-19  year-olds  and  20-21  year-olds  were  statistically  significant  at  the  p"  .05  level. 

I^DifTerences  between  18-19  year-olds  and  22-24  year-olds  were  suiisticsHy  significam  at  the  p- 

.05  level. 

'Diffitrencea  between  20-21  year-olds  and  22-24  year-olds 

were  statistically  signiflcanl  at  the  p  = 

.05  level. 

Source:  Q402,  CALCAGE,  V617ARMY,  V617NAVY,  V617A1RF,  V617MARN,  V617CGRD,  Q608,  and  Q616B. 

did  the  frequency  of  Joint  Service  advertising 
recall  (Table  5-lB  and  Table  5-lC). 

School  Status.  The  proportion  of 
males  and  females  in  different  school  status 
groups  r^rting  unaided  awareness  for 


Military  Service  advertising  is  presented  in 
Table  5-2A. 

In  general,  there  were  no  consistent 
relationships  exhibited  between  educational 
status  and  Military  Service  advertising 
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Table  5*1C.  Fall  1992  YATS  -  Unaided  Advertising  Awareness  Among  Females,  by  Age 


16 

-  17 

18 

-  19 

20 

-21 

22 

-24 

Service 

Year-Olds 

Year-Olds 

Year-Olds 

Year-Olds 

Within  the  past  year,  do  you  recall  seeing  or 
hearing  any  advertising  that  encouraged  people 
to  enlist  in  one  or  more  of  the  Services?* 

84.9 

83.6 

(1.6)®* 

84.8 

(1.6)* 

81.3 

(1.3) 

If  yes,  for  which  Military  Services  did 
you  see  this  kind  of  advertising?** 

Army 

86.2 

(1.6) 

85.1 

(1.9) 

84.5 

(2.0) 

83.5 

(1.5) 

Navy 

45.3 

(19) 

44.5 

(1.8) 

42.0 

(2.5) 

42.6 

(2.0) 

Air  Force 

41.5 

(2.7)* 

48.2 

(2.0) 

46.0 

(2.4) 

42.5 

(2.2) 

Marine  Corps 

5o.l 

(2.4) 

61.2 

(2.2) 

58.1 

(2.3) 

62.0 

(2.2) 

Coast  Guard 

16.5 

(1.6) 

18.1 

(1.8) 

16.5 

(1.9) 

15.2 

(1.4) 

Do  you  recall  seeing  or  hearing  any  advertising 
for  the  U.S.  armed  forces  in  which  all  the 

Services  were  represented?* 

Joint  Sovice 

27.1 

(1.8) 

28.3 

(2.2) 

31.3 

(2.2) 

32.8 

(1.8) 

bEttunaiet  are  baaed  on 


Note:  Tabled  vatuca  ate  pefcenUaea  with  suodatd  enon  in  paiemheses. 

*Ealioie<ca  an  baaed  on  777  imerviewi  for  16*17  year-olds, 

997  iiaerviews  for  18-19  year-olds, 

920  interviews  for  20-21  year-olds,  and 
1 ,2 14  interviews  for  22-24  year-olds. 

676  interviews  for  16-17  year-olds, 

841  interviews  for  18-19  year-olds, 

778  interviews  for  20-2 1  year-olds,  and 
999  interviews  for  22-24  year-olds. 

*Diffefencea  between  16-17  year-olds  and  18-19  year-olds  wen  statistically  significant  at  the  .05  level. 

M 

'Diffennces  between  16-17  year-olds  and  20-21  year-olds  were  statistically  significant  at  the  p  =  .0S  level. 
'^Differences  between  16-17  year-olds  and  22-24  year-olds  were  statistically  significant  al  the  p  =  .05  level. 
^Diffenncea  between  18-19  year-olds  and  20-21  year-olds  were  statistically  significant  at  the  p=  .05  level. 
^Differences  between  18-19  year-olds  and  22-24  year-olds  were  statistically  significant  at  the  p=  .05  level, 
‘nfferences  between  20-21  year-olds  and  22-24  year-olds  were  statistically  significant  at  the  p°c  .05  level. 

Source:  Q402,  CALCAGE,  V617ARMY,  V617NAVY,  V617AKF,  V6I7MARN,  V6I7CGRD,  Q608,  and  Q6I6B. 


awareness.  Males  in  postsecondary  school,  or 
who  had  completed  postsecondary  school,  more 
frequently  rqiorted  that  they  recalled  military 
advertising  for  the  Air  Force  (61.8  percent). 
Marine  Corps  (74.8  percent),  and  Coast  Guard 
(26.3  percent)  than  did  males  with  any  other 


educational  status.  Those  males  who  most 
frequently  recalled  Army  advertising  were  non¬ 
senior  high  school  students  (90.7  percent),  and 
those  who  most  frequently  recalled  Navy 
advertising  were  high  school  seniors  (56.4 
percent). 
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Females  showed  no  consistent 
relationship  between  educational  status  and 
Service  advertising  awareness.  For  example, 
Marine  Corps  (65.8  percent)  and  Air  Force 
(48.2  percoit)  advotising  was  recalled  most 
often  by  postsecondary  females;  however,  for 
Navy  advertising  (46.1  percent),  it  was  the 
females  ^o  had  dropped  out  of  high  school 
v^o  recalled  this  advertising  most  often. 

What  asked,  students  with 
postsecondary  education  were  the  most  likely 
to  respond  that  they  did  recall  seeing  or 
hearing  Joint  Service  advertising  (43.2  percent 
of  males  and  33.5  percent  of  females). 

Results  of  unaided  advertising 
awareness  for  males  by  age  groups  and  school 
status  are  presented  in  Table  5'2B  and  Figure 
5-2,  and  for  females,  in  Table  5*2C  and  Figure 
5-3.  These  tables  show  several  significant 
diffidences  between  age  groups  with  particular 
education  status.  However,  the  reader  should 
note  ftiat  many  of  the  estimates  presented  in 
die  tables  are  based  on  small  numbers  of 
respondents  and  are  therefore  subject  to  large 
sampling  errors.  For  instance,  there  are  very 
few  20  -  24  year-old  high  school  students. 

AF(2T  Groups.  As  discussed  in 
previous  chapters,  a  probable  aptitude 
classification  (i.e.,  high  or  low)  was  estimated 
or  each  respondent.  Responses  to  survey 
questions  about  background,  school  status, 
grades,  and  other  factors  were  combined  to 
predict  a  youth's  probability  of  scoring  high  or 
low  on  the  Armed  Forces  Qualification  Test 


(AFQT),  had  he  or  she  taken  the  test.  High 
altitude  is  defined  as  predicted  scores  in 
Categories  I-lIIA  (percentiles  50-99)  on  the 
AFQT,  and  low  aptitude  as  predicted  scores  in 
Categories  IIIB-V  (percentiles  1-49). 

Table  S-3A  presents  the  estimated 
percentage  of  youth  who  reported  unaided 
awareness  of  military  advertising  displayed  by 
aptitude  group  and  gender.  Tables  5-3B  and  5- 
3C  present  the  percentage  of  high  and  low 
AFQT  males  and  females,  respectively,  by  age 
group,  who  reported  unaided  awareness  of 
military  advertising.  Comparisons  are  made 
between  both  aptitude  groups  and  genders.  In 
Tables  5-3A,  5-3B,  and  5-3C,  cell  percentages 
represent  the  proportion  of  youth  in  eadi  cell 
who  reported  being  aware  of  that  Service's 
advertising.  For  example,  of  the  males  with 
high  aptitude,  S9.8  percent  responded  that  they 
recalled  Air  Force  advertising,  whereas  for 
males  with  low  aptitude,  only  52 .6  percent 
indicated  an  awareness  of  Air  Force 
advertising. 

In  general,  high  aptitude  youth  were 
more  likely  to  report  seeing  or  hearing  military 
advertising  than  low  aptitude  youth.  Among 
males,  significantly  more  of  those  with  high 
aptitude  reported  advertising  awareness 
compared  to  those  with  low  aptitude  for  all 
Services  except  the  Army.  Among  females, 
significantly  more  of  those  with  predicted  high 
aptitude  recalled  advertising  awareness  for  the 
Navy,  Marine  Corps,  and  Joint  Service. 
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ITiUb  $>2A.  Ml  1992  YATS  •  Unaided  Advotisinc  Awareness,  by  Scboot  Status  and  Gender  I 

Servke/Sdtooi  StthH* 

Males 

Females 

Wiliiin  tte  past  year,  do  you  recall  seeiiig  or 

heaiiBg  any  adveitking  ^  encouraged  people 
to  eoKtt  in  one  or  more  of  the  Services?^ 

8S.6 

(0.6) 

83.4 

(0.9) 

If  yes,  fbr  which  Mittaiy  Services  did  you  see 
this  kind  of  advertising?^ 

Postaecondary  Student 

87.8 

(0.9) 

85.4 

(1-2) 

High  Sdwol  Graduate 

86.1 

(1.2) 

84.4 

(1-8) 

High  School  Senior 

85. 0 

(1.7) 

86.4 

(2.0) 

Ntm-Senior  High  School  Student 

90.7 

(1.4)* 

84.8 

(2.2) 

Non-Completer 

87.2 

(2.2) 

83.0 

(4.2) 

Navy 

Postsecondary  Student 

55.1 

(1.4)* 

44.7 

(1.7) 

High  School  Graduate 

51.6 

(1.9)* 

40.2 

(2.3) 

Hi^  School  Senior 

56.4 

(2.2)* 

44.9 

(2.6) 

Non-Senior  High  School  Student 

53.8 

(2.0)* 

44.7 

(3.1) 

Non-Complet« 

50.1 

(3.3) 

46.1 

(4.5) 

AaJstsg 

Postsecondary  Student 

61.8 

(1.3)* 

48.2 

(1.6) 

High  School  Graduate 

57.2 

(1.8)* 

40.6 

(2.2) 

High  School  Senior 

56.0 

(2.1)* 

44.0 

(3.2) 

Non-Senior  High  School  Student 

54.3 

(2.2)* 

38.6 

(4.1) 

Non-Conqikter 

51.0 

(3.6) 

45.4 

(5.0) 

Marine  Corns 

Postsecondary  Student 

74.8 

(1.0)* 

65.8 

(1.5) 

High  School  Graduate 

71.4 

(1.5)* 

58.2 

(2.6) 

High  School  Senior 

73.0 

(2.2)* 

57.9 

(3.0) 

Non-Senior  High  School  Student 

66.8 

(2.3)* 

53.1 

(3.6) 

Non-Completer 

69.5 

(2.9)* 

48.8 

(3.7) 

Nets:  Tabled  values  are  petceatages  with  nandatd  errors  in  parentheses. 

UpoMMCOodaiy  Wudenu  an  achod  gnduaicf  currenUy  anending  college  or  a  business/vocational  school. 

High  school  graduates  are 

respondents  who  sie  not  studenu  but  have  gndusted  from  high  Khool. 

Non-completers  are 

rcspondenis  who  are  noi  high  school  sludems 

aiul  have  eat  graduated  from  high  school, 
hpitimeies  are  based  on  6,679  iiuerviews  for  males  and  3,908  for  females. 
cBwimte.  ate  baaed  on  S,7S6  iueiviews  for  males  and  3,294  for  femates. 

'Gender  diffeieiKes  were  statistically  signiricant  at  the  .05  level. 

Isouice:  0402,  Q404A.  Q407,  Q408C.  V617ARMY.  V617NAVY,  V617AIRF.  V617MARN.  V617CGRO.  Q608.  and  Q616B. 
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Tdile  S-2A.  Fall  1992  YATS  -  Unaided  Adveftiaing  Awareness,  by  School  Status  and  Gender  (continued) 

Scrvioe/Sdiool  Status* 

Mates 

Femates 

IMthin  the  past  year,  do  you  lecaU  irrinf  or 

hearing  any  advertising  that  encouraged  people 
to  enlist  in  one  or  more  of  the  Services?^ 

85.6 

(0.6) 

83.4 

(0.9) 

If  yes,  for  which  Milkary  Setvioes  did  you  see 
tfak  kind  of  advertising?* 

Pnstsecondary  Student 

26.3 

(I.5)» 

16.7 

(1.0) 

High  School  Graduate 

23.4 

(1.3)* 

16.0 

(2.2) 

High  School  Senior 

23.6 

(1.5) 

22.1 

(2.3) 

Non-Senior  High  School  Student 

20.7 

(1.8)* 

12.7 

(2.4) 

Non-Compteter 

24.8 

(2.7)* 

14.7 

(3.4) 

Do  you  recall  seeing  or  hearing  any  adveitisiag 
for  the  U.S.  armed  forces  in  which  all  the  Services 
were  rqMcsented?^ 

Joint  Service 

Postsecondary  Student 

43.2 

(1.3)* 

33.5 

(1.5) 

High  School  Graduate 

38.9 

(IT)* 

31.8 

a.3) 

High  School  Senior 

39.5 

(2.2)* 

29.0 

(2.7) 

Non-Senior  High  School  Student 

32.4 

(2.3)* 

25.2 

(2.3) 

Non-Completer 

38.9 

(3.8)* 

22.9 

(4.6) 

Note;  Tabled  vahwt  ate  pweeaUfM  wkb  auedsfd  snen  in  parralbescs. 

UpoMcooduy  mdeau  an  higb  achool  fnAiUci  cumady  alundint  coUafc  or  a  busioeai/vocaiionai  Kbool. 

High  achool  gnduates  are 

1  nyoodcate  win  an  aoc  Hudaou  bul  hava  gndutfed  fron  lufh  achool.  Non-compkicra  are 

napoodenu  who  are  not  high  achool  atudeala 

and  have  not  graduated  hem  high  leboal. 
bEnhnalea  ace  baaed  oe  6,679  hnerviewa  for  malca  and  3,90S  for  feanlea. 
cEadmatea  are  baaed  on  5,7S6  iuMrviewa  for  aaalea  and  3,294  for  fomalea. 

*Gcader  diflereneea  were  ataiialically  aagmfieam  at  dw  p«.05  level. 

jsoince;  Q402,  Q404A,  Q407,  Q4(NC,  V6I7AltMY,  V6I7NAVY,  V6l7AIItF,  V6I7MARN.  V6i7CCRD.  Q608.  and  Q6I6B. 
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T«Ue  S-2B.  Fall  1992  YATS  -  Unaided  Adverti^j  Awareness  Among  Males,  by  School  Status  and  Age 


16-17 

18-19 

20-21 

22 

-24 

Servke/School  Status* 

Year-Olds 

Year-Olds 

Year-Olds 

Year-Olds 

Within  the  past  year,  do  you  recall  seeing  or 

hearing  any  advertising  that  enooursged  people 
to  enlist  in  one  or  more  of  the  Services?^ 

89.7  (i.0)^+ 

89.0  (0.8)®* 

85.1  (1.2)* 

80.8 

(1.1) 

If  yes,  for  which  Militsiy  Services  did  you  see 
this  kind  of  advertising?* 

Anm 

Fostseoondary  Student 

89.7  (4.9) 

87.6  (1.3) 

90.0  (1.2)* 

85  4 

(1.8) 

High  School  Graduate 

80.9  (-) 

85.2  (2.7) 

89.6  (1.7)* 

84.3 

(2.1) 

High  School  Senior 

89.4  (1.8)* 

79.0  (3.4) 

79.9  (-) 

64.5 

(-) 

Non-Senior  High  School  Student 

91.5  (1.2) 

77.8(13.5) 

100.0  (-) 

100.0 

(-) 

Non-Completer 

87.7  (5.0) 

85.0  (4.4) 

84.4  (4.4) 

91.8 

(3.2) 

Navy 

Postsecondary  Student 

62.5  (7.7) 

57.6  (2.0) 

54.8  (2.1) 

52.6 

(2.9) 

High  School  Graduate 

56.5  (-) 

53.5  (4.0) 

52.6  (3.9) 

50.0 

(2.5) 

High  School  Senior 

56.9  (2.3) 

56.7  (4.3) 

44.7  (-) 

47.3 

(-) 

Non-Senior  High  School  Student 

54.7  (2.0) 

42.7  (-) 

0.0  (-) 

33.2 

(-) 

Non-Completer 

42.8  (9.1) 

55.9  (5.2) 

52.3  (5.5) 

45.1 

(7.2) 

Atf-Ffirtif 

65.5  (1.9)® 

Postsecondary  Student 

69.2  (8.1) 

58.1  (2.3) 

61  *' 

(2.3) 

High  School  Graduate 

«.2  (-) 

48.8  (3.8)®* 

60.4  (2.9) 

5{!  < 

(2.6) 

High  School  Senior 

54.2  (2.2) 

58.0  (4.2) 

66.8  (-) 

56.2 

(-) 

Non-Senior  High  School  Student 

54.8  (2.2) 

42.8  (-) 

0.0  (-) 

100.0 

(-) 

Non-Completer 

37.3  (8.5) 

47.6  (6.0) 

56.7  (6.2) 

50.2 

(5.4) 

MariagJggiBi 

87.6  (4.4)*^+ 

76.8  (1.8)® 

Postsecondary  Student 

71.8  (1.8) 

75.6 

(1.9) 

High  School  Graduate 

66.0  (-) 

73.9  (2.9) 

67.6  (3.2) 

72.9 

(2.2) 

High  School  Senior 

74.3  (2.4) 

71.9  (3.6) 

65.7  (-) 

55.6 

(-) 

Non-Senior  High  School  Student 

68.0  (2.5) 

47.7(10.6) 

0.0  (-) 

100.0 

(-) 

Non-Completer 

64.3  (8.9) 

68.1  (5.4) 

75.7  (4.9) 

64.7 

(6.1) 

Note;  Tabled  values  are  percentages  with  standard  errors  in  parenUieses. 

apostaecondary  studeius  are  high  school  graduates  currentiy  aiiending  college 

sr  a  busiiKss/vocalional  school.  High  school  graduates  are 

feipODdeaU  who  are  not  mdenu  but  have  graduated  from  high  school.  Non-conipJeters  are  respondents  who  are  neither  high  school  nor 

postsecondary  students  and  have  not  graduated  from  high  school. 
bEstimates  are  baaed  on  1,396  interviews  for  16-17  year-olds. 

1,739  interviews  for  18-19  year-olds, 

1,S24  interviews  for  20-21  year-olds,  and 

2,020  interviews  for  22-24  year-olds. 

^Estimates  are  based  on  1,246  interviews  for  16-17  year-olds. 

1,532  interviews  for  18-19  year-olds, 

1,314  interviews  for  20-21  year-olds,  and 

1,664  interviews  for  22-24  yesr-olds. 

*Differences  between  16-17  year-olds  and  18-19  year-olds  were  slatisiicsUy  significsni  at  the  ps^  .05  level. 

^Diffistences  between  16-17  year-olds  and  20-21  year-olds  were  slstislically  significanl  at  the  .05  level. 
'^Oifferences  between  16-17  year-olds  and  22-24  year-olds  were  suiisticaliy  significsm  ai  the  p  =  .05  level. 

^l^ffeiencet  between  18*19  year-olds  and  20-21  year-olds 

were  stalislically  significant  ai  the  p  =  .05  level. 

^^ffotencet  between  18-19  year-olda  and  22-24  year-olds 

were  slati^ically  significanl  at  the  p  =  . 05  level. 

rDifferences  between  20-21  year-olds  and  22-24  year-olds  were  sutistically  significant  at  the  .05  level. 

(— )  Indicates  cell  size  of  less  than  20  respondents;  standard  error  estinuiie  is  not  reliable. 

Source:  0402,  CALCAGE,  V617ARMY,  V617NAVY,  V617AIRF,  V6I7MARN,  V6I7CGRD,  Q608,  and  Q616B. 
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Table  S-2B.  Fau  1992  YATS  -  Unaided  Advertising  Awareness  Among  Males,  by  School  Status  and 
Age  (contimied) 


Scrvice/School  States* 


Within  the  past  year,  do  you  recall  seeing  or 
hearing  any  advertising  that  cncounged  people 
to  enlist  in  one  or  more  of  the  Services?^ 

If  yes,  for  which  Military  Smvioes  did  you  see 
this  kind  of  advertising?* 

CoutCmxd 

Postsecondary  Student 
High  School  Graduate 
High  School  Senior 
Non-Senior  High  School  Student 
Non-Completer 

Do  you  recall  seeing  or  hearing  any  advertising 
for  the  U.S.  armed  forces  in  which  all  the  Services 
were  represented?^ 

Joint  Service 

Postseoondary  Student 
High  School  Graduate 
High  School  Senior 
Non-Senior  High  School  Student 
Non-Completer 


16-17 

Year-Olds 


18-19 

Year-Olds 


89.7  a.o/*  89.0  (0. 


20-21 

Year-Olds 


85.1  (1.2)' 


22-24 

Year-Olds 


80.8  (1.1) 


26.7  (2.0) 
21.5  (2.0) 


28.2  (1.9)« 

21.3  (2.3) 
20.5  (2.9) 


22.3  (2.0) 

23.3  (2.9) 
0.0  (-) 
0.0  (-) 

29.9  (5.7) 


29.4  (3.3) 

24.4  (1.7) 


27.4  (5.3) 


50.3  (9.8) 
41.5  (-) 

39.3  (2.9) 
32.0  (2.4) 


43.6  (1.7) 

35.1  (3.2) 
39.0  (3.8) 
30.4  (-) 

44.2  (5.9) 


42.0  (1.9) 
40.3  (3.0) 


38.7  (6.2) 


43.9  (3.0) 
39.6  (3.0) 


38.3  (6.7) 


Note;  Tabled  values  are  percciaagcs  with  sundard  errors  in  parenlheies. 

apoaueccadaiy  emdfiai  are  high  aehooi  graduates  currendy  attending  college  or  a  businets/vocalional  school.  High  school  graduaics  are 
respondeaSs  who  are  not  snidenca  but  have  graduated  from  high  school.  Non-complcien  are  respondents  who  ace  neilber  high  school  nor 
poetarrotidary  etudenw  and  have  not  gradu  '«d  from  high  school. 

hPatimates  are  baaed  on  1,396  interviev  ^  /or  16-17  year-olds, 

1,739  interviews  for  18-19  year-olds, 

1,524  interviews  for  20-21  year-olds,  and 

2,020  itterviews  for  22-24  year-olds. 

^Estimates  are  baaed  on  1,246  interviews  for  16-17  year-olds, 

1432  inttrviews  for  18-19  year-olds, 

1414  interviews  for  20-21  year-olds,  and 

1 ,664  iiaetviews  for  22-24  year-olds. 

Differences  between  16-17  yeai^oida  and  20-21  year-olds  were  statistically  significanl  at  Uic  p=  .05  level. 

'^'Differences  between  16-17  year-oldt  and  22-24  year-olds  were  statistically  significant  at  the  ps  .05  level. 

^Differences  between  18-19  year-olds  and  20-21  year-olds  were  statistically  significant  at  the  p«  .05  level. 

^Diffeteneea  betereen  18-19  year-olds  and  22-24  year-olds  were  sutistically  significant  al  the  p^  .05  level. 

'Differences  between  20-21  year-olds  and  22-24  year-olds  were  statistically  signilicanl  al  (he  p=  .05  level. 

(— )  Indicates  cell  size  of  len  than  20  respondents;  standard  error  estimate  is  not  reliable. 

Source:  Q402.  CALCAGE,  V617ARMY,  V617NAVY.  V617A1RF,  V6I7MARN,  V617CCRD,  (3608,  and  Q616B. 
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Table  5>2C.  Fall  1992  YATS  -  Uaaided  Advertising  Awareness  Amcmg  Females,  by  School  Status 
and  Age 


Service/School  Status* 


16-17  18-  19  20  -  21  22  -  24 

YearOlds  Year-Olds  Year-OkU  Year-Olds 


Within  the  past  year,  do  you  recall  teeing  or 
hearing  any  advertising  that  enoouraged  people 

to  enlitt  in  one  or  more  of  the  Services?**  84.9  (1.8/'*'  83.6  (1.6)®^  84.8  (1.6)*  81.3  (1.3) 

If  yes.  for  wfaiefa  Military  Services  did  you  see 
this  kind  of  advertising?* 


AODX 


86.3 

(5.5) 

86.3 

(1.9) 

86.0 

(1.8) 

83.6 

(2.5) 

High  School  Gnduale 

91.7 

(-) 

88.0 

(2.3) 

79.8 

(3.9) 

85.3 

(2.6) 

High  School  Senior 

86.3 

(2.0) 

87.6 

(4.1) 

76.5 

(-) 

100.0 

(-) 

Non-Senior  High  School  Student 

8S.8 

(2.2) 

65.8 

(-) 

100.0 

(-) 

0.0 

(-) 

Non-Conqdeter 

92.4 

(-) 

70.3(11.0) 

82.5 

(8.8) 

90.2 

(4.6) 

Wtyy 

Poataecondasy  Student 

39.6 

(9.1) 

45.8 

(2.5) 

46.5 

(3.0) 

41.5 

(3.8) 

High  School  Graduate 

54.7 

(-) 

43.5 

(5.1) 

36.5 

(4.7) 

40.5 

(3.5) 

High  School  Senior 

46.7 

(2.9) 

43.9 

(7.8) 

8.0 

(-) 

100.0 

(-) 

Non-Senior  High  School  Student 

44.3 

(3.0) 

68.0 

(-) 

0.0 

(-) 

100.0 

(-) 

Non-Completer 

48.0 

(-) 

41.0 

(-) 

47.5 

(9.6) 

47.2 

(-) 

AirFwcff 

Poctaeoondaiy  Student 

46.7 

(-) 

51.4 

47.6 

(3.0) 

45.4 

(4.2) 

High  School  Graduate 

51.0 

(-) 

53.8 

(3.7)®* 

34.2 

(3.8) 

37.4 

(3.4) 

High  School  Senior 

43.3 

(3.7) 

43.2 

(7.4) 

53.1 

(-) 

100.0 

(-) 

Non-Senior  High  School  Student 

39.7 

(4.0) 

37.0 

(-) 

0.0 

(-) 

0.0 

(-) 

Non-Completm- 

38.7 

(-) 

32.9 

(-) 

62.8 

(8.9) 

33.2 

(-) 

MUMfe.Cga 

Poataecondary  Student 

68.8 

(8.8) 

63.3 

(1.8)* 

64.3 

(3.1) 

70.1 

(2.6) 

High  School  Graduate 

82.9 

(-) 

60.4 

(4.5) 

58.1 

(4.0) 

56.6 

(4.1) 

High  School  Senior 

59.0 

(3.4) 

55.4 

(6.8) 

65.0 

(-) 

0.0 

(-) 

Non-Senior  High  School  Student 

52.4 

(3.8) 

57.3 

(-) 

61.6 

(-) 

100.0 

(-) 

Non-Conqdeler 

57.6 

{-) 

57.4 

(8.9) 

43.9 

(-) 

48.2  (10.0) 

Note:  Tabled  values  are  peteeattges  wUt  naudard  errors  in  parenlheies. 

sFoaUeceodafy  snideiSs  are  high  school  graduales  currently  aUending  college  or  a  business/vocaiional  school.  High  school  graduates  are 
wiepondenia  who  are  not  tnideiSs  but  have  giadualed  from  high  icbool.  Non-con^leters  are  re^ondenu  who  are  neither  high  school  nor 
poataecondaiy  inideias  and  have  not  graduated  from  high  school. 
hEatiiaatet  are  bated  on  777  uServiews  for  16-17  year-olds, 

997  UServiews  for  18-19  year-olds, 

920  interviews  for  20-21  year-olds,  and 
1,214  iiserviews  for  22-24  year-olds. 

<=Eetiinales  an  bated  on  676  iiserviews  for  16-17  year-olds, 

841  interviews  for  18-19  year-olds, 

778  interviews  for  2021  year-olds,  and 
999  interviews  for  22-24  year-olds. 

^Oiffincacea  between  16-17  year-dda  and  20-21  year-olds  were  sutistically  significant  at  the  .05  level. 

'*'nflbieneea  between  16-17  year-olds  and  22-24  year-olds  were  statistically  significant  at  the  .05  level. 

®Difleieneea  between  18-19  year-olds  and  2021  year-olds  were  statistically  significant  at  the  p^  .05  level. 

^Differeneea  between  18-19  yearolds  and  22-24  year-olds  were  statistically  significant  at  the  p^  .05  level. 

'Differences  between  ^21  year-olds  and  22-24  year-olds  were  statistically  significant  at  the  p>  .05  level. 

Source:  Q4<a.  OOCAGE,  V617ARMY.  V617NAVY.  V617AIRF,  V6I7MARN.  V617CGRD.  0608,  and  Q616B. 
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TaUe  S-2C.  Fell  1992  YATS  •  Unaided  Advertising  Awareness  Among  Females,  by  School  Sutus 
and  Age  (continued) 


Servioe/School  Status* 


>Mdiia  the  part  year,  do  you  reeall  seeing  or 
hearing  any  advintising  that  encouraged  people 
to  enhrt  in  one  or  more  of  the  Services?^ 

If  yes,  for  which  Military  Services  did  you  see 
this  kind  of  advertising?* 

Fostsecondaty  Student 
High  School  Graduate 
High  School  Senior 
Non-Senior  High  School  Student 
Non-Completer 

Do  you  recall  seeing  or  hearing  any  advertising 
for  the  U.S.  armed  forces  in  which  all  the  Services 
were  iepreaeated?*> 

Joint  Service 

Postaecondary  Student 
High  School  Graduate 
High  School  Senior 
Noit-Senior  High  School  Student 
Non-Completer 


16-17 

Year-Olds 


18-19 

Year-Olds 


20-21 

Year-Olds 


22-24 

Year-Olds 


84.9  83.6  (1.6)®*  84.8  (1.6)*  81.3  (1.3) 


24.4  (-) 

12.5  (-) 

19.2  (-) 

13.3  (2.5) 
30.2  (-) 


17.5  (1.6) 

16.5  (4.3) 


16.1  (1.7) 
16.8  (3.9) 
34.0  (-) 
0.0  (-) 
18.5  (-) 


16.0  (2.6) 
15.2  (2.9) 


33.4  (2.8) 


33.6  (2.9) 
24.0  (2.4) 


(3.9)®* 

(-) 

(-) 

(-) 


33.8  (2.4) 

32.8  (3.6) 
15.4  (-) 

0.0  (-) 

27.1  (-) 


34.6  (3.3) 
36.8  (3.8) 


Note:  TsMsd  values  ace  peiceoleges  widi  rtandsed  enors  ia  paceMheses. 

■Poaiascoodary  snideatt  ace  high  aehool  gradartas  curcendy  aneadiiig  college  or  a  busiMss/vocaiiooal  school.  High  school  graduates  are 
caspoadeais  ace  ool  sntdenis  hut  have  graduawd  frew  high  school.  Noooompleiers  arc  teipoaidenu  who  are  aeiiher  high  school  ear 
poeuacoadary  siudeati  and  have  not  graduated  (teas  high  school. 
bEstimates  ate  based  on  777  interviews  for  16-17  year-olds, 

997  iatetviews  for  18-19  yearolds, 

920  iisetviews  for  30-31  year-olds,  and 
1,214  iatetviews  for  22-24  year-olds. 
cEsrimatrs  are  based  on  676  iisetviews  for  16-17  year-olds. 

841  iiServiews  for  18-19  year-olds, 

778  itserviews  for  20-21  year-olds,  aial 
999  iaterviews  for  22-34  year-olds. 

^Differences  between  16-17  year-olds  snd  20-21  year-olds  were  sUMistically  significant  at  ibe  .05  level. 

'^Diffetences  betareen  16-17  year-oMs  and  22-24  year-olds  were  statistically  significant  at  the  ps  .05  level. 

®Differeaccs  between  18-19  year-olds  and  20-21  year-olds  were  statistically  significant  at  the  p*  .05  level. 

*Diffetences  between  18-19  year-olds  and  22-24  year-olds  were  statistically  significant  at  the  pw  .05  level. 

‘Diffotences  between  2021  year-olds  and  22-24  year-oMs  were  statistically  significani  at  the  p«  .05  level. 

Source:  Q402.  CALCAGE,  V617ARMY,  V617NAVY.  V6I7AIRF.  V6I7MARN.  V6I7CCRD.  Q608.  and  Q6I6B. _ 
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Figura  S~2-  Fall  1992  YATS  -  Unaided  advertising  awareness  among  males  by  Service  and  school  status. 


Figure  5-3.  Fall  1992  YATS  -  Unaided  advertising  awareness  among  females  by  Service  and  school  status. 
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Imerestiogly,  Acre  were  no  statisticaliy 
signi&ant  differeoces  in  awareness  of  Army 
advertising  between  high  and  low  aptitude 
males.  On  further  examination,  results  showed 
tihat  22'24  year-old  low  ^tude  males  were 
significandy  more  aware  of  Army  advertising 
than  their  high  rqjtitude  counterparts  (90.0 
percent  vs.  84.8  percent),  but  that  the  16-17 
year-old  high  ^itude  males  were  more  aware 
of  Army  advertising  dian  their  low  aptitude 
counterparts  (Table  S-3B).  The  differences  in 
Army  advertising  awareness  between  high  and 
low  aptitude  males  18-19  years  old  and  20-21 
years  old  were  not  significant. 

By  age  groupings,  the  greatest 
difference  in  advertising  awareness  between  the 
high  and  low  ]4)titude  youth  was  reported  by 
males  in  die  18-19  year-old  category  (Table  S- 
3B).  It  is  also  of  interest  to  note  that  a  number 
of  significant  differences  between  the  four  age 
grotqis  emerged;  however,  no  consistent 
relationship  can  be  seat. 

Among  females,  proportionately  more 
of  die  hi^  aptitude  group  reported  advertising 
awareness  compared  to  the  low  aptitude  group. 
As  TaUe  5-3C  shows,  high  aptitude  females 
trad  to  be  more  aware  of  military  advertising 
dian  low  iqititude  females.  Several  exceptions 
to  diis  are  sera,  particularly  with  Army 
advertising  awareness,  but  none  of  the 
exceptions  wrae  statistically  significant. 
Statistically  significant  differences  should  be 
noted  with  r^ard  to  recall  of  Air  Force 
advotising:  both  high  aptitude  18-19  year-olds 
(SI. 6  percent)  and  22-24  year-olds  (45.1 
percent)  recalled  Air  Force  advertising 


significantly  more  often  than  their  low  aptitude 
counterparts  (42.4  percent  and  3S.2  percent, 
respectively). 

Region.  Table  S-4  presents  male  and 
female  unaided  advertising  awareness  by 
geographic  region  of  the  United  States. 
Although  advertising  awareness  varied  by 
specific  Service,  little  variation  is  observed  by 
region.  In  general,  males  reported  advertising 
awareness  significantly  more  frequently  dian 
females,  regardless  of  region.  Male  and  female 
advenising  awareness  by  region  of  the  country 
is  shown  for  the  Army  (Figure  5-4),  Navy 
(Figure  5-5),  Air  Force  (Figure  5-6),  and 
Marine  Corps  (Figure  5-7).  The  pattern  of 
awareness  of  each  Service  is,  in  general, 
consistent  for  all  regions.  Advertising 
awareness  showed  similar  variations  among 
regions  for  both  males  and  females. 

Unaided  Advertising  Awareness 

by  Recruiter  Contact 

|> 

JLmespondents  were  also  asked 
whether  they  had  had  any  contact  with  a 
military  recruiter  (i.e.,  "Have  you  ever  talked 
with  any  military  recruiter?").  Recruiter 
contact  could  have  occurred  in  one  or  more  of 
several  ways.  Contact  may  have  been  initiated 
by  the  recruiter  through  calls  to  high  school 
seniors  or  by  the  respondent  in  a  visit  to  a 
recruiting  station.  The  most  common  forms  of 
contact  were,  in  decreasing  frequency,  recruiter 
visits  to  high  schools,  recruiter  telephone  calls 
to  prospects,  and  respondents  visiting 
recruiting  stations. 
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Table  S-3A.  FaU  1992  YATS  •  Unaided  Advertising  Awareness,  by  Aptitude  and  Gender 


Servioe/ Aptitude 

Males 

Females 

Within  the  past  year,  do  you  recall  seeing  or 
hearing  any  advertising  that  encouraged  people 
to  eahat  in  one  or  more  of  the  Services?* 

85.6 

(0.6) 

83.4 

(0.9) 

If  yes.  for  which  Militan  Services  did  you  see 
this  kind  of  advertising?” 

6mi 

High  Aptitude 

87.5 

(0.6)» 

84.4 

(1.0) 

Low  Aptitude 

87.1 

(1.3) 

85.1 

(1.5) 

Navy 

High  Aptitude 

55.5 

(0.8)*' 

43.8 

(1.3) 

Low  Aptitude 

50.0 

(1.5)* 

42.8 

(1.7) 

Air  Force 

High  Aptitude 

59.8 

(1.0)*' 

47.3 

(1.2)' 

Low  Aptitude 

52.6 

(I.?)* 

39.3 

(2.2) 

Marine  Corps 

High  Aptitude 

74.6 

(0.8)»* 

62.2 

(1.3)' 

Low  Aptitude 

67.2 

(1.4)* 

55.) 

(2.0) 

gwtgwid 

High  Aptitude 

25.3 

(0.8)*' 

17.3 

(1.0) 

Low  Altitude 

22.0 

(1.3)* 

14.9 

(1.5) 

Do  you  recall  seeing  or  hearing  any  advertising  for 
the  U.S.  armed  forces  in  which  all  the  Services  were 
represented?* 

Jomt  Service 

High  Altitude 

41.6 

(I.O)*' 

32.9 

(1.2)' 

Low  Altitude 

37.0 

(1.7)» 

25.7 

(1.8) 

Note:  Tabled  values  are  percerSages  with  nudard  enon  in  paiendwses. 

*EaliniBles  are  baaed  on  6,679  nSarviewa  for  males  and  3,90S  for  females. 
bEadmalea  are  baaed  on  5,7S6  iiSeiviews  for  males  and  3,294  for  females. 

*Gender  differences  were  statistically  significant  at  tbe  p»  .05  level. 

Aptitude  differences  were  statistically  significant  at  the  p  » .05  level. 

Source:  Q402.  V617AItMY,  V617NAVY,  V617AIRF,  V617MARN.  V617CCRD,  Q608,  Q6I6B.  AFQTHIGP,  and  AFQTLOGP. 
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Table  5>3B.  Fall  1992  YATS  -  Unaided  Advertising  Awareness  Among  Males,  by  Aptitude  and  Age 


Service/Aptibide 

16-17 

Year-Olds 

18  -  19 

Year-Olds 

20-21 

Year-Olds 

22  -  24 
Year-Oids 

V^thin  the  past  year,  do  you  recall 
sedng  or  bearing  any  advertiting  that 
encouraged  people  to  mlist  in  one  or 
more  of  the  Services?* 

89.7  a  o/-*- 

89.0  (0.8)®“*^ 

85.1 

(1.2)- 

80.8 

(1-1) 

If  yea,  for  which  Military  Services 
did  you  see  this  land  of  advertising?^ 

Army 

High  Aptitude 

92.3  (I.OH'*'* 

85.1  (1.4) 

88.8 

(1.3)' 

84.8 

(1.3)' 

Low  Altitude 

87.6  (2.1) 

83.7  (2.4)* 

86.8 

(2.6) 

90.0 

(2.1) 

Naw 

High  Aptitude 

56.7  (1.7) 

60.0  (1.9)®** 

54.7 

(1.9) 

52.0 

(1.9) 

Low  Aptitude 

52.7  (2.9) 

49.7  (2.8) 

51.6 

(3.4) 

46.6 

(3.1) 

Air  Force 

High  Aptitude 

57.8  (2.0)*' 

64.3  (1.5)®*' 

58  6 

(2.0) 

59.0 

(1.9) 

Low  Aptitude 

48.3  (2.8)*'*" 

46.7  (3.2)®* 

57.9 

(3.5) 

57.3 

(2.9) 

Marine  Coros 

High  Aptitude 

71.5  (1.7)* 

77.9  (1.5)®' 

73.1 

(1.7) 

75.4 

(1-4)' 

Low  Aptitude 

68.5  (3.1) 

64.4  (2.9) 

68.8 

(3.0) 

67.0 

(2.5) 

Coast  Guard 

High  Aptitude 

25.3  (1.8) 

26.7  (1.6)' 

24.5 

(1.8) 

25.0 

(1.4) 

Low  Aptitude 

20.1  (2.3)"^ 

16.2  (1.9)* 

22.7 

(3.1) 

28.5 

(2.9) 

Do  you  recall  seeing  or  hearing  any 
advertising  for  the  U.S.  armed  forces  in 
which  all  the  Services  were  r^resented?* 

Joint  Service 

High  Aptitude 

37.6  (2.2)'''' 

41.7  (1.5) 

41.5 

(1.7) 

44.1 

(2.0) 

Low  Aptitude 

30.1  (2.9)* 

38.8  (2.6) 

37.6 

(3.8) 

41.1 

(4.1) 

Note:  Tabled  values  are  perceolages  with  sundard  errors  in  parenihescs. 


■Estimates  are  based  on 


bEstimales  are  based  on 


1,396 

1,739 

1,524 

2,020 

1,246 

1,532 

1,314 

1,664 


interviews  fOr  16-17  year-olds, 
interviews  for  18-19  year-olds, 
interviews  for  20-21  year-olds,  and 
interviews  for  22-24  year-olds, 
nietvicws  for  16-17  year-olds, 
interviews  for  18-19  year-olds, 
interviews  for  20-21  year-olds,  and 
nterviews  for  22-24  year-olds. 


*DifferetKes  between  16-17  year-olds  and  18-19  year-olds  were  statistically  significant  at  the  p  =  .05  level. 
^Differences  between  16-17  year-olds  and  20-21  year-olds  were  suiisiically  significant  at  the  p=  .05  level. 
'^Differences  between  16-17  year-olds  and  22-24  year-olds  were  statistically  significant  at  the  p  =  .05  level. 
^Differences  between  18-19  year-olds  and  20-21  year-olds  were  statistically  significant  at  the  p  =  .05  level. 
^Differences  between  18-19  year-olds  and  22-24  year-olds  were  statistically  significant  at  the  p  =  .05  level. 
Differences  between  20-21  year-olds  and  22-24  year-olds  were  statistically  significant  at  the  .05  level. 
Aptitude  differences  were  statistically  significant  at  the  p  =  .05  level. 

Soutce:  Q402,  CALCAGE,  V617ARMY,  V617NAVY,  V617AIRF,  V617MARN,  V617CGRD. 

_ 0608,  Q616B.  AFQTHIGP,  and  AFQTLOGP.  _ 
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TaUe  5-3C.  FaU  1992  YATS  -  Unaided  Advefttsins  Awarenaat  Amoo^  Females,  by  Aptitude  and  Age 


Sovioe/Aptitude 


16 -n 

Year>01ds 


18-19 

Year-Olds 


20-21 

Year-Olds 


22-24 

Year-Olds 


the  pest  year,  do  you  recall  leeiag  or 
hearing  any  advertising  that  eneoutaged  people 
to  enlist  n  one  or  more  of  the  Services?* 

If  yes.  for  which  Milkaiy  Services  did  you  see 
this  kind  of  advertising?" 

Army 

High  Aptitude 
Low  Aptitude 

Navy 

High  ^itilude 
Low  Aptitude 

Air  Force 

High  Aptitude 
Low  Aptitude 

Marine  Cores 
High  Aptitude 
Low  Aptitude 

Coast  Guard 
High  Aptitude 
Low  Aptitude 

Do  you  recall  seeing  or  hearing  any  advertising 
for  the  U.S.  armed  forces  in  which  all  the  Services 
were  represented?* 

Joint  Service 
High  Aptitude 
Low  Aptitude 


84.9 

(1.8)*'^ 

83.6 

(1,6)®* 

84.8 

(1.6)* 

81.3 

(1.3) 

85.3 

(1.7) 

87.9 

(1.6) 

82.7 

(2.5) 

83.4 

(1.7) 

87.0 

(2.1) 

80.5 

(3.9) 

88.2 

(3.6) 

83.9 

(2.9) 

46.5 

(3.4) 

46.6 

(2.1) 

42.5 

(3.1) 

42.1 

(2.2) 

44.4 

(2.5) 

41.0 

(3.6) 

41.0 

(4.5) 

44.0 

(4.8) 

46.8 

(3.5) 

51.6 

(2.6)' 

47.4 

(2.8) 

45.1 

(2.2)‘ 

37.6 

(3.4) 

42.4 

(3.9) 

43.1 

(5.2) 

35.2 

(4.2) 

58.3 

(3.1) 

64.6 

(2.0) 

60.8 

(2.6) 

63.3 

(2.2) 

54.5 

(3.3) 

55.4 

(4.4) 

52.5 

(4.4) 

58.3 

(5.0) 

16.9 

(2.6) 

20.4 

(1.8)® 

14.4 

(1.5) 

17.7 

(1.7) 

16.2 

(2.1) 

14.3 

(3.1) 

20.9 

(4.6) 

8.0 

(-) 

25.4 

(3.1)*+ 

30.9 

(2.5) 

33.2 

(2.5) 

36.5 

(2.1)' 

28.3 

(2.8) 

24.0 

(3.4) 

27.4 

(4.1) 

22.1 

(3.7) 

hEstimatcs  are  bated  on 


Note:  Tabled  values  are  perceaufes  with  ilandard  errors  in  parentheses. 

aEstimates  are  baaed  on  777  interviews  for  16-17  year-olds, 

997  interviews  for  18-19  year-olds, 

920  interviews  for  20-21  year-olds,  and 
1,214  interviews  for  22-24  year-olds. 
hEstimatet  are  bated  on  676  interviews  for  16-17  year-olds. 

841  interviews  for  1 8-19  year-olds, 

778  interviews  for  20-21  year-olds,  and 
999  interviews  for  22-24  year-olds. 

Differences  between  16-17  year-olds  and  18-19  year-olds  were  statistically  significanl  at  the  p=  .05  level. 
Differences  between  16-17  year-olds  and  20-21  year-olds  were  slalislically  significant  at  the  p  =  .05  level. 
'^Differences  between  16-17  year-olds  and  22-24  year-olds  were  statistically  significant  at  the  p»  .05  level. 
^Differences  between  18-19  year-olds  and  20-21  year-olds  were  statistically  significant  at  the  p  =  .05  level. 

Differences  between  18-19  year-olds  and  22-24  year-olds  were  suitislically  significsni  al  the  p=  .05  level. 
"Differences  between  20-21  yearoids  and  22-24  year-olds  were  statistically  significant  al  the  p>  .05  level. 
Aptitude  differences  were  stttistically  significant  at  the  p=i  .05  level. 

(— )  Indicates  cell  size  of  less  than  20  respondents;  sundard  error  estimate  is  not  reliable. 

,  CALCAGE,  V617ARMY,  V617NAVY,  V6I7A1RF,  V6I7MARN,  V617CGRD, 
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Table  S-4.  Fall  1992  YATS  -  Unaided  Advertising  Awareness,  by  Region  and  Gender 


Service/Regioa 

Males 

Females 

tX^dun  the  past  year,  do  you  recall  seeing  or 
hearing  any  adveititing  that  encouraged  people 
to  enlist  in  one  or  more  of  the  Services?* 

83.6 

(0.6) 

83  4 

(0.9) 

If  yes,  for  whidt  Mihtsiy  Services  did  you  see 
this  kind  of  advertising?” 

Army 

Northeast 

87.5 

(1.3) 

86.3 

(1.6) 

North  Central 

86.0 

(1.3) 

88.0 

(1.3) 

South 

88.7 

(0.7)» 

82.6 

(1.5) 

West 

86.0 

(1.1) 

81  6 

(2.0) 

Navy 

Northeast 

53.2 

(1.8)» 

42.8 

(2.2) 

North  Central 

55.1 

(1.6)* 

45.0 

(1.9) 

South 

53.0 

(1.5)» 

44.0 

(1.8) 

West 

53  6 

(7.0)* 

39.7 

(3.4) 

AtfESfc^ 

Northeast 

54.2 

(1.7)* 

43.6 

(2.4) 

North  Central 

58.7 

(1.7)« 

44.5 

(1.9) 

South 

58.5 

(1.4)* 

45.5 

(1.8) 

West 

55.5 

(2.1)» 

42.3 

(2.6) 

Marine  Corns 

Northeast 

72,4 

(1.6)* 

55.4 

(2.1) 

Nortih  Central 

71.9 

(1.8)* 

58.0 

(1.8) 

South 

71.6 

(1.3)* 

61.6 

(1.9) 

West 

72.4 

(1.7)» 

63.1 

(2.8) 

Coast  Guard 

Northeast 

23.7 

(1.8)» 

18.3 

(1.7) 

North  Central 

21.9 

(1.2)* 

15.5 

(1.8) 

South 

25.3 

(1.1)* 

16.4 

(1.4) 

West 

25.9 

(7.1)* 

15.8 

(2.0) 

Do  you  recall  seeing  or  hearing  any  advertising  for  the  U.S. 
armed  forces  in  which  all  the  Services  were  represented?* 

Joint  Service 

Northeast 

35.1 

(1.9)* 

26.1 

(1.9) 

North  Central 

39.3 

(1.6)* 

33.0 

(1.6) 

South 

42.5 

(1.4)* 

30.4 

(1.8) 

West 

40.8 

(1.8)* 

29.8 

(2.9) 

Note:  Tabled  values  are  percentages  with  standard  errors  in  parentheses. 

aEnimates  ate  based  on  6,679  interviews  for  males  and  3.908  for  females. 
hEsliinatea  ate  based  on  5,756  interviews  for  males  and  3,294  for  females. 

*Geiider  differences  were  statistically  significant  at  the  p  =  .05  level. 

Sottice:  Q402,  REGION,  V617ARMY,  V617NAVY,  V617AIRF,  V6I7MARN,  V6I7CGRD.  Q608.  and  Q6I6B. 
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Figure  5'4.  Fall  1992  YATS  -  Unaided  advertising  awareness  for  the  Army  for  males  by  region  of  country. 


Figure  5-6.  Fall  1992  YATS  -  Unaided  advertising  awareness  for  the  Air  Force  for  males  by  region  of  country. 


Figure  5-7.  Fall  1992  YATS  -  Unaided  advertising  awareness  for  the  Marine  Corps  for  males  by  region  of  country. 
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Titible  S-S  presents  the  percemages  of 
youth  had  rq»ited  seeing  or  hearing 
advorti^  for  a  Military  Service,  groiqted  by 
those  who  had  and  those  who  had  not  talked 
with  a  miUtary  recruiter.  Sixty-five  percent  of 
males  and  44  pacent  of  females  indicated  that 
tihey  had  at  some  time  bad  contact  wifii  a 
recruiter. 

Males  vdK)  rqrarted  having  had  contact 
with  a  recruiter  recalled  significantly  more 
Service-q)ecific  advertising  than  males  u4io 
had  not  had  recruiter  contact  for  foe  Navy,  foe 
Air  Force,  foe  Marine  Corps,  and  foe  Coast 
Guard  (see  Figure  S-g).  Virtually  no 
difference  existed  between  males  with  recruiter 
contact  and  those  without  recruiter  contact  on 
recall  of  Army  advertising  <87.5  percent  vs. 
87.0  percent,  respectively). 

This  pattern  of  results  was  generally 
similar  for  females  (see  Figure  5-9).  Services 
for  which  recruiter  contact  appeared  related  to 
respondents'  advertising  awareness,  con^ared 
to  those  who  had  had  no  contaa,  were  the  Air 
Force  (50.4  percent  vs.  39.2  percent).  Marine 
Corps  (63.7  percent  vs.  56.2  percent),  and  foe 
Coast  Guard  (19.0  percent  vs.  14.2  percent). 
There  were  no  differences  in  advertising 
awareness  between  those  females  who  had 
some  contact  with  recruiters  and  those  who  had 
not,  either  for  Army  advertising  or  for  Navy 
advertising. 

Joint  Service  advertising  awareness  was 
also  significantly  more  frequent  among  youth 
with  recruiter  contaa  than  youth  without 
recruiter  contaa. 


Unirided  AdvoUaing  Awareness 

by  CcHnposite  Active  Pn^oisity 

T 

JL  able  5-6  presents  nnaitted 
advertising  awareness  for  both  respondent 
with  positive  active  con^osite  propensity  and 
those  wifo  n^ative  active  composite 
pr(^)ensity.  Ihe  data  are  {vesoited  by  age 
categories  for  males,  but  givoi  as  a  conqxmte 
age  category  for  females  where  there  were  too 
few  respondents  to  analyze  separately. 

As  shown  in  Table  5-6,  no  consistent 
diftoences  emerged  in  advertising  awareness 
boween  foose  youfo  wifo  positive  enlistment 
propensity  and  those  wifo  n^ative  enlistment 
propensity.  None  of  the  specific  Services 
showed  statistically  significant  differences 
between  males  wifo  positive  propensity  and 
those  wifo  negative  propensity. 

However,  Table  5-6  shows  three 
statistically  significant  differences  between 
positive  and  negative  enlistment  propensity 
groups  “  for  the  16-17  year-old  males  on  Navy 
advertising  (61.3  percent  vs.  52.1  percent)  and 
Air  Force  advertising  (60.3  percent  vs.  51.1 
percent),  and  for  females  on  Navy  advertising 
(53.2  percent  vs  42.7  percent). 

Advertiang  Slogan  Recognition 

T 

JL  0  ascertain  YATS  respondents' 
advertising  slogan  recognition,  thirteen 
advertising  "slogans"  were  read  to  respondents. 
Respondents  were  asked  to  indicate  which 
Military  Service  used  the  slogan  in  its 
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TaM*  S^.  Fall  1992  YATS  -  Unaided  Advertising  Awareness,  by  Recruiter  Conuct  and  Gender 


Males  Fctnales 

Service  Contact  No  Contact  Contact  No  Contact 


Wfldiin  the  past  year,  do  you  recall 
aeeinf  or  hearing  any  advertising 
that  cacouraged  peo^  to  enlist 


in  one  or  more  of  (he  Services?* 

86.7 

(0.7)* 

83.5 

(1.2) 

87.3 

(1.2)* 

80.4 

(1.3) 

If  yes,  for  which  Military 

Services  did  you  see  this 
kind  of  sdveitising?** 

Anny 

87.5 

(0.7) 

87.0 

(0.9) 

85.3 

(1.3) 

84.1 

(1.1) 

Navy 

56.3 

(l.O)* 

48.1 

(1.6) 

44.7 

(1.4) 

42.4 

(1.6) 

Air  Force 

60.0 

(0.9)» 

52.0 

(1.4) 

50.4 

(1.6)* 

39.2 

(1.7) 

Marine  Corps 

74.0 

(1.0)* 

68.1 

(1.4) 

63.7 

(1.6)* 

56.2 

(1.6) 

Coast  Guard 

26.1 

(0.9)* 

20.4 

(1.2) 

19.0 

(1.3)* 

14.2 

(1.3) 

Do  you  recall  seeing  or  hearing 
any  advertising  for  the  U.S. 
armed  forces  in  which  all  the 

Services  were  represented?* 

Joint  Service 

42.8 

(1.0)* 

34.5 

(1.5) 

32.8 

(1.6)* 

28.1 

(1.0) 

Note:  Tabled  vahica  are  percentages  with  sundard  errors  in  pirenlhcses. 

*Eslmialet  are  based  on  4488  interviews  for  males  with  recmiler  contact, 

1 ,887  iiaeiviews  for  males  with  no  Kcrviwr  cooiacl. 

1 ,700  interviews  for  females  with  recruiter  contact,  and 
2,203  interviews  for  ferrates  with  no  recruiter  contact. 
bEaliinalea  are  baaed  on  3,866  interviews  for  rtalea  with  recruiter  contact, 

1,887  itaetviews  for  males  with  no  recruiter  contact, 

1 ,492  interviews  for  ferrules  with  recruiter  contact,  and 
1,801  interviews  for  females  with  no  recruiter  contact. 

"Vacntiler  coolact  difletences  were  sialiaticaily  significant  at  the  p  =  .05  level. 

Source:  0402.  Q628.  V617ARMY,  V617NAVY,  V6I7A1RF.  V617MARN.  V6I7CGRD.  (^608.  and  Q616B. 


Army 


N«w 


Air  Forc« 
SERVICE 


Marm*  Corps 


Coast  Gwsr4 


Figure  5-8.  Fall  1992  YATS  -  Unaided  advertising  awareness  among  males  by  Service  and  recruiter  contact. 


Figure  5-9.  Fall  1992  YATS  -  Unaided  advertising  awareness  among  females  by  Service  and  recruiter  contact. 
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Fall  1992  YATS  -  Unaided  Advertising  Awareness,  by  Composite  Active  Propensity  and  Gender  (and  Age  for  Males) 

_ _ Males _  Females 

16-17  Year-Olds  18-19  Year-Olds  20-21  Year Olds  22-24  Year-Olds  Total  folai 

Propensity  Propensity  Propensity  Propensity  Propensity  Propensity 

Positive  Negative  Positive  Negative  Positive  Negative  Positive  Negative  Positive  Negative  Positive  Negative 


Cs  O  —  —  O 

t  d  ^  6  6 

r'  o  90  n 


'V  fS  ^  ^  fr: 

^  i  ^  ^ 

ri  r-  o 


'O  00  O  00 

S  S  d  S  © 

^  c4 


»r  ^  p  cv 

M  c>4  ^  ^ 

—  o  —  m 


5^  ^  »7^ 

«C  o  00  4^ 

00  «/-.  r-.  (M 


bSsJsIsJI 

EEgEgEgS 

o9o9o999  .•a 

H  a  a  I M  i  1 1 

—  T  — 


^  00  •  o 

—  r4 

£  s2  S  sS  ^ 

2*  ^ 

‘S  • 

e  g  B  g  a 

I  II  n 

o.  ^  ^  o, 

<»  «>  $  i> 

>  .c  >  .i  > 

'i  ‘£ 

9  00  M  «0  « 

o  «>  o  «>  5 

Ob  o  ^  a  ^ 

S  ^  S  £  £ 

i  I  i  i  i 

M  la  M  •  « 

»  »  »  »  » 

«>  a  a  a  a 

■>  ■>  “>  ■>  *> 

a  a  a  a  a 


*2  £  *2  ^  ^  ^  vS 
>v  ^  >v  2*  >*  2* 

I  1  I  I  I  3  I 

1 1 1 1 1 1 1 

b.  B.  o.  g,  a.  g.  e. 

S  y  1!  y  1!  y  ¥ 

a  3  i  3  a  3  a 

f  1 8 1. ri 8 

S  3  3  3  «  «  3 

■»  »  ■»  ■?  S  i  i 

!»»!!£» 
a  a  a  a  a  a  a 

E  E  E  ^  ^  E  ^ 

a  a  «>  a  a 
a  fi  a  e  a  a  fi 


00  >c  oo  o 

c  i  s  s  d 

—  O  00  O* 


C4  V  »  IP)  CM  c 


PM  r**  cv  r*  'C 


m  O  'C  PM 


r*  PM  ^  O' 

s  d  d  d  d 

^  PM  p>»  Mr 


cn  p  p  ir.  •— 

>«/ 

p  p  p  p  C^. 

ir<  ^  00  cn 

00  V.  «r.  p^  PM 


p  O  P^  O  w“. 

V  cr  ^  c»% 

rr,  «s  -•  lO 


p  p  p  p 

w-  Ci'  W' 

O  —  PM  c^ 


p  p  cr  •-  p 

—  PM  cn  cr  PM 

W*  W'  Vmh'  'm' 

^  lO  PM 


3  8‘p- 

."H  C  -2  S 

.a  ^  ~  2 

»  -o  «  o 

g  ^  "I  s  >  t; 

I-  8  ^  z  < 

i.  ? 

^  «  .5 

C/) 


I  II  I 


5  1  3  §.  s 

^  >s  ^ 

—  ~  —  *7  CM 

p  ao  ^  c 


_-  8  8 
-  9  S 

age 

E  J  2 


i2  '2  J  '2 


^  ^ 


li- 1  r 


.s  «  .%  a 

a  00  5  «0 

o  a  o  a 

Q,  e  Q.  e 


Q.  ^  a 

s  g  I 

15  JE  0 

00  s  M 

t>  o  a 
a  O.  a 
js  ^  j: 


»  »  »  » 
a  a  a  a 

E  E  E  E 

a  a  a  a 
a  a  a  c 


^'oooooooin*^.  iri'O’T'M-—  « 

5'0-'M-oe  —  coop'-o\r*»f^<^. 

e^.  cMm  —  oo  —  a-cN^  a 


5-24 


WESTAT,  INC 


Source  0402,  CAIXAGti,  APPOSNKti,  V6I7ARMY,  V6I7NAVY.  V617A1RF.  V617MARN.  V6I7CORD.  060».  sod  Q6I6B. 


Fail  1992  YATS  -  Unaided  Advertiaing  Awareness,  by  Composite  Active  Propensity  and  Gender  (and  Age  for  Males)  (continued) 
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aiivcctisiqg.  For  each  slogan,  ttie  percentage  of 
youdi  who  oorrecdy  identified  the  Service 
aasociaied  with  die  slogan  is  presented  in  Table 
S-7  (males)  and  Table  S-8  (females).  Appendix 
B  ftfovides  additional  information  on  the 
percentage  of  respondents  who  identified  a 
Service  with  an  advertising  slogan  that  was 
actually  for  another  Service  (the  false  positive 
recaU). 

Overall,  die  majority  of  youth  correctly 
identified  Army,  Air  Force,  and  Marine  Corps 
slogans.  This  is  consistent  with  the  finding 
diat  youth  most  often  indicated  seeing  or 
hearing  advertising,  in  descending  order,  for 
die  Army,  Marine  Corps,  and  Air  Force. 

”Be  All  You  Can  Be"  was  recognized 
as  an  Army  slogan  by  most  of  the  respondents 
(88.7  perceitt  of  die  males  and  89.4  percent  of 
the  females).  For  females,  this  was  also  the 
most  frequendy  recognized  slogan.  The  Air 

Force  advertising  slogan,  "Aim  High. _ .“ 

was  die  most  fre^endy  recognized  slogan 
among  males  (89.4  percent)  and  the  second 
most  frequendy  recognized  slogan  among 
females  (73.S  percent).  In  addition,  the  Marine 
corps'  slogan,  "The  Few.  The  Proud.  The 

_ ."  was  correcdy  identified  by  84.5 

percent  of  the  males  and  62.4  percent  of  the 
females. 

Two  out  of  the  three  Navy  slogans 
were  recognized  by  the  majority  of 
respondents.  The  most  recognizable  Navy 


slogan  was  "You  and  the _ .  Full  Speed 

Ahead."  Half  of  the  males  (S 1 .4  percent)  and  a 
diird  of  the  females  (34.3  percent)  were  able  to 
correctly  identify  this  slogan  with  the  Navy. 
The  least  identifiable  Navy  slogan  was 

" _ .  It’s  Not  Just  a  Job.  It's  an 

Adventure."  Only  13.0  percent  of  the  males 
and  10.0  percent  of  the  females  correctly 
attributed  this  slogan  to  the  Navy.  In  fact,  half 
of  the  males  (51.6  percent)  and  42.3  percent  of 
the  females  thought  this  slogan  was  an 
advertisement  for  the  Army. 

Two  new  slogans  were  included  in  this 
year's  YATS  questionnaire.  The  Coast  Guard 
slogan  "Help  Others,  Help  Yourseir  was 
added  this  year  to  the  YATS  questionnaire. 
About  twice  as  many  youth  correctly  identified 
this  Coast  Guard  slogan  (12.5  percent  of  males 
and  8.2  percent  of  females)  as  identified  the 
Coast  Guard  slogan  "Be  Part  of  the  Action” 
(6.0  percent  of  males  and  4.8  percent  of 
females). 

The  slogan  "Moving  To  and  Through 
the  Objective"  was  added  this  year  as  a  control 
for  methodological  purposes.  This  slogan, 
which  has  never  been  used  by  any  Service  in 
any  advertising,  provides  a  baseline 
comparison  for  recognition  of  Service  slogans. 
Correctly,  44.7  percent  of  males  and  54.6 
percent  of  females  either  didn't  know  or 
refused  to  answer  who  in  the  military  uses  this 
slogan. 


^ReciO  diat  the  quctfioiiMire  asked  le^KMidents  'Who  in  lh<  miliury  used  the  advertising  slogan:'  and  did  not  provide  respondents  with 
mponse  categories;  Ibcrefoie,  lespoodenU  might  have  thought  only  of  ^ccific  Services  fur  their  answers. 
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1992  YATS  •  SlQfiB  Rscofnitke  Amoag  Males,  by  Age 


16-17 

YcarOlds* 

18-19 

YearvOlds^* 

20-21 

Year-Olds' 

22-24 

Year-Olds'* 

Totsl* 

"BcAIYmCuBc.” 

Anay 

91.9  (0.8)"^+ 

88.4  (1.0) 

88.1  (1.2) 

87,2  (1.1) 

88.7 

(0.6) 

■Get  Life." 

Amy 

71.7  (1.5/+ 

71.6  (1.5)®* 

64.0  (1.7)' 

57.1  (1.5) 

65.1 

(0.8) 

" _ .  It's  Not  Jut  a  Job. 

It's  aa  Adeeatare." 

Navy 

11.1  (1.2)+ 

12.3  (0.8)* 

12.6  (1.0) 

15.0  (1.1) 

13.0 

(0.5) 

"YooAroToaMnwir. 

You  Are  the _ ." 

Navy 

30.0  (1.3)"* 

35.6  (1.6) 

37.2  (1.5)* 

31.9  (1.3) 

33.6 

(0.6) 

■Yonaadthe _ . 

Ful  Speed  Ahead." 

Navy 

51.4  (1.3) 

52.1  (1.7) 

51.6  (1.8) 

50.7  (1.5) 

51.4 

(0.8) 

"AuaH^h.  _ ." 

Air  Force 

87.3  (1.1) 

89.5  (1.1) 

90.1  (1.1) 

90.2  (1.0) 

89.4 

(0.5) 

"The  Few.  TbePkoud.  _ ." 

Marine  Corps 

73.6  (1.5)"^+ 

81.5  (1.1)®* 

88.2  (1.0)* 

91.2  (1.0) 

84.S 

(0.5) 

"BePartoftheActioa." 

Coast  Guard 

6.8  (0.7)+ 

5.9  (0.7) 

7.0  (0.9) 

4.8  (0.7) 

6.0 

(0.3) 

"Help  Others,  Help  Yowscir." 
Coast  Guard 

12.4  (1.0) 

11.5  (0.8) 

12.9  (1.0) 

13.1  (0.9) 

12.5 

(0.5) 

"It's  a  Great  Place  to  SUrt." 
Joint  Service 

11.6  (1.0) 

9.5  (0.8) 

lO.O  (1.2) 

9.8  (0.8) 

10.2 

(0.4) 

"Opportaaify  is  WaitiBg 

For  You." 

Joint  Service 

14.4  (0.9) 

13.6  (0.9) 

15.6  (1.1) 

13.0  (0.8) 

14.1 

(0.4) 

"Stand  Up,  Stand  Out." 

Joint  Service 

7.6  (1.1)+ 

5.9  (0.7)* 

5.3  (0.8)* 

3.3  (0.4) 

5.3 

(0.3) 

"Moving  To  and  Through 
tbeOhiectiTe." 

Control^ 

41.2  (1.4)+ 

43.9  (1.5) 

45.1  (1.6) 

47.2  (1.4) 

44.7 

(0.7) 

Note:  Tabled  values  are  peiceoutea  with  sttndard  errors  in  parentheses. 

aEatimates  ate  baaed  on  1,396  interviews.  dEstiinates  are  based  on  3.020  interviews. 

bEaUmates  ate  bated  on  1,739  interviews.  tEstintates  are  based  on  6.679  interviews. 

CEaiiniatea  ate  baaed  on  1,524  interviews.  Represents  response  category  'Don't  Know/Refused.' 

"Differences  between  16-17  year-olds  and  18-19  year-olds  were  suiistically  significant  at  the  ps  .05  level. 

Differences  between  16-17  year-olds  and  20-21  year-olds  were  statistically  signtficani  at  the  p==  .05  level. 

Differences  between  16-17  year-olds  and  22-24  year-olds  were  suiistically  significant  at  the  p=  .05  level. 

^Differences  between  18-19  year-olds  and  20-21  year-olds  were  suiistically  significant  at  the  p  =  .05  level. 

^Differences  between  18-19  year-olds  and  22-24  year-olds  were  suiistically  significant  at  the  p=  .05  level. 

‘Differences  between  20-21  year-olds  and  22-24  year-oldr.  were  suiistically  significant  at  the  p  =  .05  level. 

Soutce:  0402,  CALCAGE,  0612,  Q61SE,  0610,  Q615D,  Q615F,  Q6I5A.  Q6I1.  Q61SC.  Q614.  Q6I5B.  Q6I5G,  Q6I5H.  and  Q615i. 
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Table  S*8.  Fall  1992  YATS  •  Slogan  Recognition  Among  Females,  by  Age 


Slognii/Raponse 

16-17 

Year-Olds* 

18-19 

Year-Olds*' 

20-21 

Year-Olds' 

22-04 

Year-Olds'* 

Total* 

"BcABYtMCanBc." 

Anay 

90.0  (1.6) 

91.9  (0.9) 

90.8  (1.5)‘ 

86.4  (1.2) 

89  4 

(0.7) 

"Get  aa  Edge  oa  Life." 

Axmy 

69.8  (2.1)^'^ 

67.6  (1.5)®* 

58.2  (2.0)* 

45.9  (1.6) 

58.4 

(1-0) 

" _ .  It'sNoCjiBtaJob. 

It's  aa  Adveature." 

Navy 

10.5  (1.4) 

10.0  (1.2) 

10.7  (1.5) 

9.2  (1.1) 

10.0 

(0.8) 

"You  Arc  Tobmmtow. 

You  Arc  the _ ." 

Navy 

28.6  (2.0) 

26.7  (1.8) 

28.2  (1.7) 

24.8  (1.6) 

26.8 

(0.9) 

"You  aad  the _ . 

Full  Speed  Ahead." 

Navy 

34.5  (2.0) 

34.6  (2.0) 

33.3  (2.0) 

34.6  (1.7) 

34.3 

(0.9) 

"Aiai  High.  _ ." 

Air  Force 

68.6  (2.3)'^ 

74.4  (1.9) 

73.2  (2.5) 

76.1  (1.1) 

73.5 

(1.0) 

"The  Few.  The  Proud.  _ ." 

Marine  Corps 

42.9  (1.7)*^* 

56.9  (1.7)®* 

65.5  (2.1)* 

75.5  (1.5) 

62.4 

(0.9) 

"Be  Part  of  the  Action." 

Coast  Guard 

4.9  (0.9) 

6.1  (0.9) 

4.4  (0.9) 

4.1  (0.8) 

4.8 

(0.4) 

"Help  Others,  Help  Yourself." 
Coast  Guard 

5.8  (0.9)* 

8.3  (1.0) 

10.0  (1.2) 

8.3  (1.0) 

8.2 

(0.5) 

"It's  a  Great  Place  to  Start." 
Joint  Service 

8.6  (1.0) 

9.1  (1.1) 

9.1  (10) 

9.9  (1.1) 

9.3 

(0.5) 

"Opportunity  is  Waitii^ 

For  You." 

Joint  Service 

12.1  (1.6)*  + 

15.7  (1.5) 

17.7  (1.7) 

17.1  (1.4) 

15.9 

(0.8) 

"Stand  Up,  Stand  Out." 

Joint  Service 

5.8  (1.4) 

9.3  (1.2)* 

7.3  (10)* 

4.3  (0.8) 

6.4 

(0.5) 

"Moving  To  and  Through 
the  Objective." 

Control^ 

54.0  (2.3)* 

54.4  (2.1) 

50.1  (2.4)* 

58.2  (2.0) 

54.6 

(1.2) 

Note:  Tibled  values  are  percentages  with  standard  errors  in  parcmhcses- 

■Estimates  are  based  on  777  interviews.  <iEstinuics  arc  based  on  1 .214  interviews. 

bEstimales  are  based  on  997  interviews.  '^Estintates  are  based  on  3.908  interviews. 

^Estimates  are  based  on  920  interviews.  ^Represents  response  category  'Don't  Know/Rerused.' 

*Differences  between  16-17  year-olds  and  18-19  year-olds  were  statistically  signiticani  at  the  p=  .03  level. 

^DifTeretices  between  16-17  year-olds  and  20-21  year-olds  were  statistically  significant  at  the  p=  .03  level. 

'^Differences  between  16-17  year-olds  and  22-24  year-olds  were  statistically  signilicani  ai  the  p  =  .03  level. 

^Differences  bettveen  lS-19  year-olds  and  20-21  year-olds  were  statistically  significant  at  the  p=  .03  level. 

^Differences  between  18-19  year-olds  and  22-24  yearolds  were  statistically  significant  at  the  p  =  .03  level. 

‘Differences  between  20-21  year-olds  and  22-24  year-olds  were  statistically  significant  at  the  p  =  .05  level. 

Source:  Q402,  CALCAGE,  0612,  Q615E,  Q610.  Q615D.  Q613F,  Q615A.  Q61 1.  Q615C.  Q614.  Q615B.  Q613G.  Q613H.  and  Q6I3J. 
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Few  youdi  correctly  kleotified  the  Joint 
Service  slopos.^  For  «uuiiple,  the  Joint 
Service  slogan,  "It's  a  Great  Place  to  Start’ 
was  reported  to  bean  Army  slogan  by  28.9 
percmtt  of  the  males  and  23.0  percent  of  the 
fnnales.  Only  about  10  p^cent  of  the  males 
and  9  percent  of  the  females  identified  the 
slogan  as  being  a  Joint  Service  advertisement. 
"O^rtunity  is  Waiting  for  You"  was  the  most 
frequently  recognized  Joint  Service  slogan 
(14.1  percent  of  males  and  1S.9  percent  of 
females)  aldiough  the  majority  of  youth  still 
reported  diis  as  an  Army  slogan.  However, 
effective  Joint  Service  advertising  is  likely  to 
be  heard  as  an  advertisement  for  a  specific 
Service. 

Several  differences  between  specific 
age  groups  are  noteworthy.  Among  males,  the 
younger  males  (16*17  year-olds)  showed 
significantly  greater  recognition  of  the  Army 
slogan  "Be  All  You  Can  Be."  than  their  older 
counterparts  (18-19  year-olds,  20-21  year-olds, 
and  22-24  year-olds)  (see  Table  S-7). 
Conversely,  the  older  males  showed  greater 
recognition  of  the  Marine  Corps  slogan  "The 

Few.  The  Proud.  The  _ ."  than  their 

younger  counterparts.  The  same  relationship 
between  this  Marine  Corps  slogan  and  age  was 
also  shown  for  females  (see  Table  5-8). 

Summary  of  Military  Advertising 

and  Youth  Awareness 

M 

XTiLost  youth  reported  that  they 
had  seen  or  heard  some  form  of  military 
advertising  within  the  past  year  (87.3  percent 


of  males  and  84.7  percent  of  females). 
Unaided  recall  was  high^t  for  Army 
advertising  (87.3  percent  of  males  and  84.7 
percent  of  females).  In  descending  ordw  of 
recall  firequency,  respondents  remembered 
seeing  or  hearing  advertising  for  the  Army, 
Marine  Corps,  the  Air  Force,  the  Navy,  and 
the  Coast  Guard.  While  this  relative  ordering 
of  Service-specific  advertising  recall  was 
shown  for  both  males  and  females,  males 
indicated  significantly  more  awareness  of 
Military  Services'  advenising  than  females. 

During  the  1992  YATS,  respondents 
were  asked  a  separate  question  regarding 
awareness  of  Joint  Service  advertising.  This 
was  a  change  from  past  practice  where  Joint 
Service  was  merely  an  answer  category  but 
never  actually  read  to  respondents.  Frequency 
of  recall  for  Joint  Service  advenising  was 
higher  this  year  than  previous  YATS 
administrations  (39.9  percent  of  males  and  30.3 
percent  of  females). 

Advenising  awareness  was  also 
examined  by  selected  sociodemographic  and 
behavioral  characteristics  such  as  school  status, 
AFQT  group,  geographic  region  of  residence, 
recruiter  contact,  and  propensity.  Few  strong 
associations  were  observed  between  these 
characteristics  for  the  YATS  population  and 
their  advenising  awareness. 

No  consistent  relationship  emerged 
between  school  status  and  advenising 
awareness.  For  example,  a  larger  percentage  of 
postsecondary  male  students  recalled  Air 
Force,  Marine  Corps,  and  Coast  Guard 
advenising  than  did  those  with  less  education. 
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However,  non-senior  high  school  males  most 
frequently  recalled  Army  advertising,  and  high 
sdwol  senkv  males  most  often  recalled  Navy 
advertising. 

A  consistent  pattern  was  observed 
between  predicted  aptitude  and  advertising 
awarmiess.  Youth  categorized  in  the  high 
AFQT  group  (i.e.,  those  estimated  to  score  in 
AFQT  percentiles  SO-99)  more  frequently 
recalled  military  advertising  than  youth 
cat^rized  in  the  low  AFQT  group  (AFQT 
percentiles  1-49).  No  consistent  pattern  was 
observed  in  advertising  awareness  by 
geogr^hic  region  for  either  gender. 

Statistically  significant  differences  were 
found  between  youth  who  rq)orted  having 
contaa  with  a  military  recruiter  and  those  who 
said  they  had  never  had  any  contact  with  a 
recruiter.  Sixty-five  percent  of  males  and  44 
percent  of  females  indicated  that  they  had  at 
some  time  had  contact  with  a  military  recruiter. 
Excq)t  for  the  Army  advertisements  (where  no 
difference  was  observed),  there  was  a  positive 


relationship  between  recruiter  contact  and 
advertising  awareness.  Respondents  who  had 
contact  with  a  recruiter  were  more  likely  to 
recall  military  advertising  than  were 
respondents  who  had  not  had  contact  with  a 
recruiter. 

By  and  large,  no  consistent  differences 
were  observed  in  advertising  awareness  for 
those  who  were  positive  about  the  possibility  of 
enlisting  in  the  military  (i.e.,  active  composite 
propensity)  and  those  who  were  negatively 
inclined  toward  enlistment  in  the  military. 

Recognition  of  various  military 
advertising  slogans  was  most  frequent  for  the 
Army,  Air  Force,  and  Marine  Corps  slogans. 
This  is  consistent  with  the  unaided  advertising 
awareness  results  which  indicated  that  youth 
must  often  recalled  seeing  or  hearing 
advertising  for  the  Army,  Marine  Corps,  and 
Air  Force.  One  of  the  three  Navy  slogans  was 
correctly  identified  by  at  least  50  percent  of 
respondents.  Coast  Guard  advertising  slogans 
were  seldom  recognized  or  correctly  attributed 
to  the  Coast  Guard. 
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6.  TRENDS  IN  YOUTH  ENLISTMENT  PROPENSITY:  1984-1992 


T 

JR.  his  chq)ter  focuses  on  historical 
trends  in  enUstmrat  propensity,  presenting  data 
spanning  die  years  1984  through  1992.  (See 
Appendix  C  for  tables  containing  the  data  used 
to  create  the  figures  for  this  ch^iter.)  Over 
this  period,  the  greatest  systematic  variations  in 
propoisity  occuned  in  the  years  1989  through 
1992.  Thus,  these  years  receive  particular 
focus  in  this  chapter. 

Trends  over  this  period  are  becoming 
increasingly  alarming  as  the  1992  YATS  data 
generally  show  a  continuation  in  the  decline  of 
positive  enlistment  pn^iensity  diat  Ix^an 
during  or  shortly  following  Operations  Desert 
Shield  and  Desert  Storm.  For  the  first  time  in 
the  series,  unaided  mention  of  military 
enlistment  has  also  significandy  declined  for 
youth  in  the  youngest  age  cat^ory.  In  some 
categories,  enlistment  propensity  is  at  its 
lowest  aggregate  level  for  the  nine-year  period 
covered  by  this  ciu^r. 

The  data  presented  in  this  chapter 
differ  from  those  in  earlier  chapters.  First, 
trends  are  examined  for  male  youth  only,  since 


{^opensity  for  fmnale  youth  has  remained 
relatively  stable  across  the  period  of  intm^est. 
Second,  to  establish  survey  data  comparability 
across  the  1984  through  1992  YATS 
administrations,  suiplementary  weighting 
adjustments  were  ^lied  to  the  data  to 
accommodate  the  changes  in  weighting 
meduxlology  over  dme.^  Finally,  the  diree  age 
groipings  used  in  this  chapter  are  difierent 
from  the  four  age  groups  used  in  previous 
chspters  of  this  rqnrt.  In  ordm  to  maintain 
consistency  with  previous  years,  the  three 
groups  discussed  in  this  clupter  are  16-18  year- 
olds,  19-21  year-olds,  and  22-24  year-olds. 

Conditions  confronting  the  YATS  male 
population  in  the  years  from  1984  through 
1992  were  complex.  When  Ronald  Reagan 
assumed  the  presidency  in  1981,  the  national 
unenployment  rate  was  beginning  a  gradual 
drop,  which  continued  through  1989.  National 
optimism,  as  reflected  in  public  opinion  polls, 
generally  rose  during  this  period,  although 
signs  of  fiscal  and  economic  difficulty  surfaced 
towards  the  latter  part  of  the  1984-1992  period. 


^  Two  fonns  of  adjustment  were  required  for  alignment  of  1984-1989  and  1990-1992  survey  estimates.  The  first  addressed  sample  frames. 
Prior  to  1990,  residents  of  Alaska  and  Hawaii  and  youth  with  more  than  two  years  of  postsecondary  educational  attainment  were 
considered  ineligiUe  for  survey  administration.  These  youth,  eligible  in  1990,  1991,  and  1992  administrations,  were  deleted  from  the 
analytic  file  for  the  later  years.  The  second  adjustment  considered  papulations  to  which  survey  results  were  "adjusted  to."  Prior  to  1990, 
weighting  adjustments  were  implemented  to  reflect  total  number  of  households.  In  1990  and  subsequently,  weighting  adjustments  have 
been  made  to  reflect  Cutienl  Population  Survey  (CPS)  estunates  of  YATS  eligible  youth  (by  gender  and  age).  The  survey  weighting, 
implemented  for  the  1984-1989  administrations,  has  been  modified  to  reflect  CPS  estimates.  Together,  the  sample  frame  and  target 
population  adjustments  have  assured  comparability  of  survey  estimates  from  1984  through  1992. 
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World  events  and  the  inq>lications  for 
America's  military  roles  and  responsibilities 
were  prominent  in  the  imblic  mind.  The  Berlin 
Wall  was  tom  down  in  1989,  signaling  the 
onset  of  a  major  change  in  posture  of  the  Cold 
War.  The  most  momentous  events  of  the 
period  began  in  1990,  when  Iraq  invaded 
Kuwait,  ultimately  leading  to  the  dq)loyment  of 
over  500,000  U.S.  troops  to  the  Persian  Gulf 
in  Operations  Desert  Shield  and  Desert  Storm. 
These  latter  events  led  to  media  emphasis  on 
the  obligations  borne  by  those  who  serve  in  the 
military.  Attention  also  focused  on  the 
demographics  and  characteristics  of  U.S. 
Service  members  (active  and  Reserve)  in  the 
Gulf,  and  the  relative  exposure  of  each 
subpopulation  to  harm's  way.  Following  the 
Persian  Gulf  experience,  a  call  for  downsizing 
the  military  resumed  as  part  of  a  desire  for  a 
"peace  dividend"  sought  as  a  result  of  the  end 
of  the  Cold  War. 

Rapid  changes  in  the  military  and 
political  environment  continued  as  the  1992 
YATS  interviews  were  conducted.  The  plight 
of  Somalis  caught  between  competing  warlords 
eventually  led  to  the  American-led  Operation 
Restore  Hope.  In  addition,  with  the  presiden¬ 
tial  campaigns  and  election  taking  place  in 
1992,  concerns  about  homosexuals  in  the 
military,  the  role  of  women  in  combat, 
downsizing,  the  civil  war  in  the  former 
Yugoslavia,  and  global  political  strategies 
remained  prominent  in  the  public  arena. 


Trends  in  Composite  Active 

Propensity 

A 

1.  .Although  no  year-to-year 
differences  were  statistically  significant, 
aggregate  levels  of  composite  active  propensity 
generally  rose  modestly  in  the  period  between 
1984  and  1988.  Additionally,  the  stability  of 
the  series  reflects  known  distinctions  among 
age  groups.  As  may  be  seen  in  Figure  6-1, 
positive  conqx)site  propensity  during  this  time 
period  ranged  from  ^roximately  36  percent 
for  16-18  year-olds,  to  22  percent  for  19-21 
year-olds,  to  ^roximately  16  percent  for  22- 
24  year-olds. 

Male  con^site  active  enlistment 
propensity  (Figtire  6-1),  as  measured  over  the 
period  from  1984  through  1992,  peaked  in 
1989  for  16-18  year-olds  aiul  in  1990  for  19-24 
year-olds.  In  subsequent  years,  propensity  has 
steadily  declined  for  all  age  groups.  For  16-18 
year-old  males,  propensity  to  enhst  reached  its 
lowest  aggregate  level  for  this  nine-year  period 
in  1992.  This  dechne  is  also  seen  for  both 
groups  of  older  males,  as  their  propensity 
approached  the  lowest  levels  of  the  nine-year 
period  (particularly  for  the  19-21  year-olds). 
In  sum,  the  drop  in  propensity  first  observed 
during  the  1990  and  1991  survey  years 
continued  its  decline  in  1992. 
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Trends  in  Servke-Spedfic  Propensity 

C 

kJimilar  to  the  pattern  observed  for 
con^site  active  pr(q)eosity.  Service-specific 
propensity,  although  somewhat  less  stable, 
generally  exhibited  a  moderate  rise  from  1984 
through  1988.  As  discussed  in  Chapter  3  of 
this  report,  the  Army  (Figure  6-2)  aiKl  Air 
Force  (Figure  6-3)  were  most  frequently  cited 
as  enlistment  possibilities,  while  the  Navy 
(Figure  6-4)  and  Marine  Corps  (Figure  6-5) 
were  less  frequently  mentioned. 

Examination  of  trends  in  enlistment 
propensity  across  all  Services  points  to  the 
decline  in  positive  propensity  beginning  in 
1990  or  1991  as  the  most  prominent  feature  of 


the  series.  Mth  few  exceptions,  positive 
propoisity  peaked  in  1989  and  has  spiralled 
downward  since. 

Among  the  exceptions  to  this  troid  are 
Army  ralistment  propensity  among  older  males 
and  Navy  enlistment  propensity  as  expressed 
by  19-21  year  old  males.  Army  propensity  for 
19-21  and  22-24  year-old  males  increased 
during  the  period  of  Op^ations  Desert  Shield 
and  Desert  Storm.  In  the  two  subsequent 
YATS  administrations,  positive  enlistment 
propensity  for  both  groups  dropped  sharply. 
Navy  enlistment  propensity  among  19-21  year 
old  males  remained  constant  throughout  the 
1984-1992  period. 
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1984  1985  1986  1987  1988  1989  1990  1991  1992 

YEAR 


Figure  6-4.  Navy  propensity  among  males  by  age  group,  1984-1992. 


1984  1985  1986  1987  1988  1989  1990  1991  1992 


Figure  6-5.  Marine  Corps  propensity  among  males  by  age  group,  1984-1992. 
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The  greatest  exception  to  the  pattern  of 
peak  and  decline  in  Lx  1989-1992  years  is 
observed  for  marine  Corps  propensity. 
Although  propensity  declined  following 
Operations  Desert  Shidd  and  Desert  Storm  (as 
with  the  other  Services),  propensity  rose 
modestly  in  1992  for  the  two  youngest  age 
groups.  (This  change  is  not  statistically 
significant.)  While  this  change  should  not  be 
over-interpreted,  it  would  zppcds  that  the 
frequency  of  youth  expressing  positive 
propensity  toward  Marine  Corps  enlistment  has 
stabilized  or  rebounded. 

Trends  in  Propensity  by 

Sododemographic  Characteristics 

p 

JL  ropensity  and  School  Status. 
Positive  conq)Osite  propensity,  by  school  group 
over  the  1984-1992  period,  is  presented  in 
Figure  6-6.  Generally  consistent  in  this  time 
frame  is  the  observation  that  young  high  school 
students  are  most  likdy  to  rqwrt  positive 
conqx>site  propensity.  This  is  followed,  in 
order  of  decreasing  frequency,  by  high  school 
seniors,  noncompleters,  high  school  graduates 
(not  currently  enrolled  in  any  school),  ani 
postsecondary  students. 

As  observed  in  most  series  presented  in 
this  chapter,  the  greatest  change  in  general 
patterns  occurred  in  the  1989-1992  YATS 
administrations.  With  some  exceptions, 
propensity  declined  in  the  aggregate  beginning 
with  the  onset  of  Operations  Desert  Shield  and 
Desert  Storm  and  has  continued  to  drop  in 
1991  and  1992. 


Although  this  pattern  is  quite  clear, 
only  two  yearly  declines,  noncompleters  1990- 
1991  and  high  school  graduates  (not  enrolled) 
1991-1992,  are  statistically  significant. 
Nonetheless,  across-the-board  declines  in  the 
number  of  male  youth  expressing  positive 
composite  enlistment  propensity  are  the  norm, 
regardless  of  school  status. 

Propensity  and  Employment  Status. 
Figure  6-7  presents  trmids  in  composite 
propensity  presented  for  male  high  school 
graduates  not  currently  enrolled  in  sdK>oI. 
This  group  represents  youth  who  are  an 
important  population  of  interest  to  the  Military 
Services.  Although  propensities  of  those  iK>t 
en^loyed  are  fairly  volatile,  diis  series 
distinguishes  clearly  between  youth  looking  for 
work  and  those  otherwise  occupied.  Youth 
seeking  employment  more  fi-equently  dte 
military  enlistment  as  an  active  possibility. 

Propensity  and  Race.  Trends  in 
propensity  of  minorities  differ  from  those  of 
young  White  males.  As  Figure  6-8  shows, 
while  the  propensity  of  White  males  rose 
steadily  ffom  1985  through  1990,  the 
propensity  of  Black  males  dropped  from  1986 
to  1987,  and  again  from  1989  to  1990.  The 
1989  to  1990  drop  is  important,  coinciding 
with  the  Gulf  War  and  public  concerns  that 
Blacks  would  be  placed  in  harm's  way  in 
disproportionate  numbers. 

This  declining  trend  continued  in  1992, 
with  the  lowest  frequency  of  Blacks  expressing 
positive  enlistment  propensity  in  the  nine  years 
considered  in  this  report.  The  decline  was 
mirrored  by  a  significant  decrease  in  the 
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Figure  6-8.  Composite  active  propensity  among  males  by  race,  1984-1992. 
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YEAR 


Figure  6-9.  Composite  active  propensity  among  males  by  region,  1984-1992. 
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nimbers  of  White  youth  stating  positive 
enlistmem  {vopensity. 

Propensity  and  Region.  From  1985 
through  1990,  propensity  rose  in  all  regions  of 
the  country  at  about  the  same  rate,  as  shown  in 
Figure  6-9.  More  recently,  from  1990  to 
1991,  propensity  fell  across  the  country  at 
approximately  the  same  rate.  Propensity  in  the 
West  appears  somenitat  more  variable  than  in 
the  rest  of  the  country,  being  lower  than  that  in 
the  South  in  1985,  and  higher  than  in  the  Nordi 
East  and  North  Central  two  years  later. 

The  general  pattern  of  decline, 
regardless  of  region,  has  continued  into  1992. 
Despite  minor  shifra.  composite  active 
propensity  has  marginally  lowered  across  the 
nation. 

Unaided  Mentions 

TJ 

naided  mentions  of  military 
service  as  a  career  option  are  qualitatively 
different  than  aided  mentions  as  obtained  in 
composite  and  Service-specific  mentions.  This 
shift  in  a  historically  stable  baseline  is  worthy 
of  close  attention. 

Prior  to  any  specific  questions  in  the 
YATS  questionnaire  regarding  propensity  to 
join  the  military,  respondents  were  asked,  in 
general  terms,  about  their  plans  for  the  next 
few  years.  The  pmcentage  indicating  a 
likelihood  of  joining  the  military,  without 
pron:q)ting  from  the  interviewer,  is  reported  as 
"unaided”  pr(^)ensity.  Figure  6-10  shows 
trends  in  unaided  propmisity. 


Individuals  who  volunteered  an 
enlistment  propmsity  (unaided)  were  fewm  in 
number  than  those  who  responded  positively  to 
the  direct  (aided)  propensity  questions. 
Unaided  mentions  of  enlistment  in  the  military 
as  a  possible  course  of  action  for  the  future 
stayed  very  stable  over  the  nine  years  from 
1984  through  1992.  In  1984,  9.1  percent  of 
16-18  year-olds  mentioned  military  enlistment, 
while  the  figure  for  1991  was  12.9  percent. 
Unaided  mentions  essentially  showed  no 
change  for  the  older  two  age  groups.  While 
active  composite  propensity  fell  from  1990  to 
1991  among  16-18  year-old  males,  unaided 
mentions  increased,  suggesting  that  while  the 
propensity  to  enlist  was  dropping,  awareness  of 
the  military  as  a  job  option  was  increasing. 

In  1992,  the  first  statistically 
significant  shift  in  this  series  took  place  when 
16-18  year-olds  cited  military  service  as  a 
career  option  significantly  less  frequently  than 
they  had  in  1991. 

Summary  of  Trends  in  Youth 

Propensity  1984  - 1992 

T 

JR.  his  ch^)ter  presents  an  overview 
of  trends  in  male  propensity  from  the  1984 
through  the  1992  YATS  administrations. 
Propensity  has  generally  increased,  with  minor 
fluctuations,  through  the  198()s.  Between  1989 
and  1990,  propensity  droj^ted  for  16-18  year- 
olds,  high  school  seniors,  and  Blacks,  while  it 
rose  among  19-21  and  22-24  year-olds  and 
non-students  in  the  labor  market.  The  increase 
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Figure  6-10.  Uoeided  wentioas  amoag  males  by  age  grotip,  19S4~1992. 


ia  propensity  among  19*21  and  22*24  year*olds 
seems  to  be  driven  primarily  by  propensity  to 
fnlist  in  the  Army,  as  similar  trends  are  not 
observed  for  the  Navj  and  Air  Force,  and  only 
aiming  22*24  year-ol  is  for  the  Marine  Corps. 

From  1990  to  1991,  pn^wnsity 
deaeased  sUghtly  among  nearly  aU 
dffnngraphic  groups.  The  sole  excqxion 
observed  was  non*student  high  school 
graduates  who  do  not  have  a  job.  However, 
nnairt<Hi  mention  of  possible  enlistmeitt 
increased  in  frequency  at  the  same  time 
propmisity  was  drt^jping,  suggesting  youth  are 
generally  more  aware  of  enlistment  as  a  job 
option,  although  fewer  of  them  expect  to  enlist. 

With  the  addition  of  1992  YATS  data 
to  the  historical  series,  the  patterns  previously 


observed  since  1989  become  more  clear.  The 
decline  in  aggr^ate  male  positive  prtqiensity, 
whether  cowposite  or  Service*specific, 
cnntiniMid.  In  some  cases,  the  number  of  youth 
fnprwa^ing  positive  propensity  reached  its 
lowest  level  in  the  history  of  the  series. 

Some  dqnrtures  from  diis  trend  exist, 
however.  The  most  striking  dq>arture  from  a 
general  decline  in  the  frequency  wifri  which 
Military  Service  is  mentioned  as  an  actively 
considned  option  is  demonstrated  in  Marine 
Corps  propensity.  Unlike  conqxisitc 
{mipensity  or  expressed  propensity  for  die 
other  Services,  Marine  Corps  enlistment 
propensity  actually  increased  over  1991  levds 
for  the  two  youngest  age  groiqis.  Although  not 
statistically  significant,  this  change  from  die 


pattern  observed  in  the  past  few  years  may 
signal  a  stabilization  or  rdxnind,  in  Marine 
Corps  enlistment  propensity. 

Unaided  mentions  of  enlistment 
propensity  remained  remarkably  stable  from 
1984  through  1991  with  no  significant  year-to- 
year  dianges  taking  place.  In  1992,  however, 
the  frequency  of  unaided  mentions  by  youth 
16-18  years  old  dropped  significantly.  While 
file  permanence  of  this  drop  cannot  be  guessed 
at  this  time,  its  occurrence  is  unprecedented. 
The  decline  in  unaided  propensity  serves  to 
underscore  the  general  decline  observed  (wife 
excqMions)  for  conqwsite  and  Service-specific 
propensity  in  1992. 
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COMPARISON  OF  RESERVE  PROPENSITY  AS  MEASURED  BY 
UNAIDED  AND  AIDED  VERSIONS 


G 

L^ince  its  first  administration  in 
197S,  the  YATS  questionnaire  has  undergone 
continual  inq>tovenieot  and  revision  in  response 
to  changes  in  the  Dq>attnient  of  D^ense's 
(DoD)  information  retpiirements.  Some  of 
these  changes  in  the  YATS  instrument  have 
been  implttnented  to  increase  die  measurement 
precision  of  important  YATS  indicators.  One 
of  the  more  significant  recent  departures  from 
previous  YATS  instrumentation  is  in  the 
measurement  of  Reserve  pnqieosity  as 
inqilemoited  in  the  1990  and  1992  YATS 
questionnaires. 

This  appendix  describes  the  use  of  two 
versions  of  the  Reserve  propensity  section 
labeled  "unaided”  and  ’aided.”  For  die 
purposes  of  this  analysis,  unaided  propensity 
corresponds  to  the  method  of  asking  Reserve 
propensity  questions  in  1989  and  previously. 
Aided  propensity  refers  to  a  version  of  die 
Reserve  pn^iensity  section  introduced  in  die 
1990  YATS  administration  and  repeated  in  die 
1992  administration.  Differmces  in  the 
propensity  estimates  provided  by  each  version, 
overall,  and  by  selected  subgroups  of  the 
YATS  population,  are  presented  in  this 
appendix  to  indicate  the  magnitude  of 
differences  produced  by  each  version  of  the 
questions.  After  briefly  considering  these 
differences,  a  recommendation  is  provided  for 
the  use  of  Resm^e  propensity  by  analysts  in  the 
immediate  future.  Next,  this  appmdix 


considers  the  possible  combination  of 
information  frmn  the  two  [«opensity  versions 
through  the  use  of  a  linear  model  for  equating 
estimates  obtained  from  each  version.  Finally, 
the  findings  presented  in  diis  appendix  are 
summarized. 

Unaided  and  Aided  Reserve 

Propensity  Versions 

p 

Jl^^serve  prcqiensity.  as  measured 
by  YATS,  has  always  utilized  die  same  two 
questions.  In  the  context  of  what  the 
respondent  might  be  doing  in  die  next  few 
years,  the  YATS  Reserve  prq;>ensity  questions 
are: 

QSOS  How  likely  is  it  that  you  will 
be  serving  in  die  National 
Guard? 

Q507  How  likely  is  it  that  you  will 
be  serving  in  die  Resoves? 

The  difference  in  versions  is  not  related 
to  the  questions  diemselves  but  radier  to  die 
total  context  within  which  diey  are  asked.  In 
the  unaided  version,  the  Reserve  propensity 
questions  appear  within  a  series  of  questions 
asking  the  likelihood  of  working  in  a  variety  of 
occupations  and  serving  in  the  active  military. 
The  aided  version  of  these  questions  is 
distinguished  by  the  use  of  an  introduction 
preceding  the  questions. 
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S<Miie  DoD  analysts,  reviewing  the 
historicaUy  km  frequency  of  positive  Reserve 
propensity,  have  exfvessed  the  opinion  that 
Reserve  and  Natkmal  Guard  enlistment  optkms 
are  not  as  "tc^t-of-the-mind''  oonsideratkms  as 
is  active  coicponent  enlistment.  Basically, 
vdien  asked  die  Reserve  propensity  questkms, 
some  youth  do  not  undmtand  the  question 
because  ‘‘Reserve'  does  not  convey  an  option 
in  the  same  way  as,  for  example,  'Navy.' 

To  counter  uninformed  responses,  a 
version  of  the  Reserve  propensity  sectkm  was 
devised  diat  contained  the  following 
introduction  read  immediately  before  the 
questions: 

There  are  ways  to  serve  in  the  military 
diat  allow  you  to  stay  in  your 
hometown  area  and  have  a  r^ular  full¬ 
time  job  or  go  to  school.  If  you 
enlisted  in  a  military  Reserve  or 
National  Guard  unit,  you  could  serve 
and  be  paid  for  one  wedtend  a  month 
and  two  weeks  of  additional  training 
each  year.  Of  course,  if  a  national 
emergency  or  local  disaster  occurred, 
you  could  be  called  up  for  active  duty. 
With  this  in  mind... 

The  expectation  was  that  such  an  aided 
or  informed  response  might  more  accurately 
reflect  how  youth  would  evaluate  their 
oi^rtunities  whmi  confronted  with  career 
choices. 

Bodi  the  aided  and  die  unaided  versions 
of  the  Reserve  propensity  questions  were  asked 
of  youdi  during  the  1990  and  1992  YATS 
administrations.  In  each  administration,  youth 
were  randomly  selected  to  receive  one  or  the 
odier  vmion  of  the  propensity  questions.  As  a 


consequence,  ^iproximatdy  five  thousand 
youth,  during  both  administrations,  were 
administered  eadi  version  of  the  Reserve 
propensity  questions. 

Comparing  Unaided  and  Aided 

Reserve  Propensity  -  1990  and  1992 

T 

JL  ables  A-1  through  A-10  present 
estimated  Reserve  pit^iensities,  by  version,  for 
the  1990  and  1992  YATS  administrations. 
Results  in  diese  tables  are  presented  overall  and 
broken  out  by  significant  population 
subgroiqis.  Even  die  most  brief  examination  of 
die  differences  between  levels  reveals  a 
substantial  difference  in  die  responses  elicited 
by  die  two  versions.  Responses  to  die  aided 
version  of  die  Reserve  prtqiensity  questions 
were  more  frequendy  positive. 

Statistical  tests  of  the  differences 
between  versions  reveal  diat,  in  well  over  half 
of  die  comparisons,  the  aided  version  of 
Reserve  propensity  questions  yidded  more 
frequent  positive  responses.  This  finding  is 
both  in  line  widi  market  research  findings 
regarding  aided  and  unaided  responses  and  the 
issue  of  informed  response  as  formulated  by 
some  DoD  analysts.  Once  aware  of  the 
dimensions  of  the  Resove  enlistment  option, 
this  choice  becomes  more  salient,  and  therefore 
more  frequently  accepted  as  an  active 
alternative.  Forgoing  any  discussion  of  the 
correctness  of  the  speculations,  two  practical 
questions  are  raised  by  these  results.  These 
are:  (1)  Which  version  of  Reserve  propensity 
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slKNild  analysts  report?  and  (2)  Is  there  any 
relationship  between  the  estimates  i»oduced  by 
die  two  versions?  These  (piestions  will  be 
addressed  in  die  following  two  sections. 

Rcscrrc  Propensity  -  Which  Version 

to  Kcport? 

P 

M.  resendy,  diis  question  is  easily 
answered.  The  historical  series  of  YATS 
pr(q[)ensity  measures  most  frequently  used 
covos  the  years  from  1984  dirou^  die 
present.  Widiin  this  period,  only  the  unaided 
measure  was  used  until  1990.  Therefore,  in 
order  to  track  trends  in  Reserve  propensity,  it 
is  necessary  that  the  unaided  measure  be 
reported.  This  is  the  convention  followed  in 
the  measures  reported  in  Chapter  4  of  diis 
docummit. 

Although  determined  in  a 
straightforward  manner,  this  decision  incurs  a 
cost.  As  eadi  version  of  the  Reserve 

propensity  section  was  administered  to  half  of 
the  respondents,  each  propensity  estimate, 
including  those  for  die  unaided  version,  has 
only  three-quarters  die  precision  it  would  have, 
had  it  been  administned  to  the  foil  YATS 
sanqile.  A  review  of  the  analysis  detail 
presented  in  Chsqiters  3  and  4  should 
undoscore  die  cost  of  only  rqiorting  on  half  of 
die  YATS  sample.  The  halving  of  sanqile  size 
makes  many  subgroup  conq>arisons  untenable. 


Equating  Unaided  and  Aided  Reserve 

Propensity  Measures 

w 

V  T  ith  two  administrations 
completed  using  the  alternative  Reserve 
piq;>eosity  measures,  investigations  have  begun 
to  determine  whether  a  robust  transformation 
exiM  between  the  versions.  This  section 
reports  preliminary  results  of  this  investigation. 

The  data  used  in  this  first  investigation 
are  the  estimates  provided  by  bodi  versions 
reported  in  Tables  A-1  through  A-10.  Each 
provides,  for  both  YATS  administrations,  a 
pair  of  aggregate  estimates  of  Reserve 
pnqieosity.  Initial  zero-ordn^  correlations 
revealed  a  consistent  and  strong  linear 
relationsbip  between  aided  and  unaided 
measurements  regardless  of  administrative 
year,  gender,  or  other  characteristics. 
Subsequent  linear  modeling  led  to  multiple 
r^ession  estimating  unaided  propensity  from 
aided  propensity  as  shown  in  Table  A-1 1 . 

The  results  of  this  effort  indicate  that 
aggregate  unaided  Reserve  propensity  can  be 
accurately  predicted  from  aided  propensity. 
(The  direaion  of  the  prediction  is  reversible.) 
This  simple  model  of  transformation  between 
aided  and  unaided  Reserve  propensity  is 
capable  of  explaining  over  eighty  percent  of  the 
variance  in  the  altmiative  version.  Subsequent 
investigation  should  provide  a  method  for 
combining  aided  and  unaided  responses  and 
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extending  either  Reserve  version  widi  forward 
or  backward  compatibility  widi  other  Reserve 
propensity  vosion  questions. 

Sununary  of  the  Comparison  of 

Reserve  Propensity  Measures 

In  1990  and  1992,  idoitically 
distina  v«sions  of  the  Reserve  propensity 
sections  were  administered  to  half-sanq>les. 
One  vmion  continued  the  practice  of  asking 
Reserve  propensity  questions  within  a  series  of 
occupational  and  active  conq)onent  pr(^>ensity 
questions.  This  is  termed  die  unaided  version. 
The  alternative  version,  termed  the  aided 
version,  preceded  the  Reserve  question  with  an 
introduction  that  summarized  the  dimensions  of 
Reserve  service. 


The  two  versions  produced  different 
estimates  of  aggregate  propemity  for  the 
Reserves.  The  aided  measure  was  consistently 
higher  in  aggr^ate  positive  reqwnses  than  the 
Hnai/UH  version.  For  historical  conqiarability, 
it  is  recommended  that  analysts  use  die  unaided 
measure.  This  is  die  omvention  that  has  beoi 
adopted  for  this  report. 

Preliminary  modeling  of  the 
rdatkmship  between  the  two  versions, 
however,  has  revealed  a  strong  linear  rdation 
between  the  two  Reserve  propensity  versions  at 
die  aggr^ate  level.  Subsequent  analysis 
should  determine  whether  a  suitable 
transformation  exists  that  will  allow  combining 
ex'  restating  Reserve  propensity  estimates. 
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Table  A-1.  Pwoeotage  of  Poaitive  Compoate  Reaerve  and  Reeetve  Conyooent  Propensity, 
by  Propeoaity  Veiakn,  Fall  1990  and  FaO  1992  YATS 


Componeat 


Compoaite 
National  Guard 
Reaetvea 


Unaided 

Vernon* 

Aided 

Vereioo^ 

Unaided 

Veniott* 

Aided 

VenkMi^ 

12.7  (0.6) 

15.8  (0.6) 

11.0  (0.6) 

15.2  (0.6) 

7.7  (0.5) 

12.1  (0.5) 

4.8  (0.4) 

9.4  (0.6) 

9.7  (0.5) 

11.0  (0.6) 

9.3  (0.5) 

11.8  (0.6) 

Note:  Tabled  vahiet  aic  peiceaugei  with  Maadard  < 

‘Eeimatea  are  baaed  on  4,852  iaterviewt. 
**Eatiiiiaiea  are  baaed  oa  4,945  inletviewt. 
‘Eadmalea  are  baaed  oo  5,132  ioleiviewa. 
‘^Eatinaiea  are  baaed  oo  5,455  iataatvieare. 


I  in  parenrttenta. 


Souree:  RSVNG84,  QS05,  QS07,  and  VFOKM. 
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TiMeA-2.  Pwccatage  of  Pcwitive  Compoale  lUfve  md  Reierve  Componwit  Propcmity, 
by  Propenaty  Veniaii  and  Reapondenl  Gender,  Fall  1990  and  Fall  1992  YATS 


Gender/Compoiieat 


Mafci 

Compodie 
National  Guard 
Rcac^^ea 


Con^oaile 
National  Guard 
Reaervea 


Note:  TiUtd  vahaea  an  patcaaiaiM  with  nandaid  anon  in  paiuahcaet. 

*ratinialia  fcr  malea  an  baaed  on  3,151  iaaetviewa;  rati  main  for  fenialea  an 
^atimatea  for  oalaa  an  baaed  on  3,211  iaaervieete;  ealimalea  for  fomika  an 
‘Eadaaua  for  naka  an  baaed  on  3431  iatervieem;  eatimatra  for  femaka  an 
^Eatimalaa  for  maka  an  baaed  on  3,44S  klarvkwa;  rati  mam  for  fomeke  an 

Sounc:  KSVNCM,  Q505.  Q507,  <^02.  and  VPORM. 


Unaided 

Vemott* 

Aided 

Venion'’ 

II 

Aided 

Venion** 

19.1 

(0.8) 

21.6 

(0.9) 

15.0 

(0.7) 

21.5 

(1.0) 

11.4 

(0.9) 

16.4 

(0.7) 

6.6 

(0.6) 

13.3 

(0.9) 

14.7 

(0.7) 

15.1 

(0.9) 

12.7 

(0.6) 

16.9 

(0.9) 

6.7 

(0.7) 

10.5 

(0.7) 

7.1 

(0.8) 

9.0 

(0.7) 

4.2 

(0.5) 

8.3 

(0.7) 

2.9 

(0.5) 

5.6 

(0.6) 

4.9 

(0.7) 

7.2 

(0.7) 

6.0 

(0.8) 

6.8 

(0.8) 

on  1,700  naetvieete. 
on  1,734  iaierviewa. 
on  1,901  uaerviewa. 
on  2,007  klafviewt. 
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TilileA-3.  PwcMitue  of  Poiitive  Coapoaie  Rwwve  tad  RMWve  Coanpooent  Fropemity  Among 
Maks,  by  Propeaniy  Vcmon  tad  Rs^Modsat  Age,  Fall  1990  aad  Fall  1992  YATS 


Afe/Coa^oaeat 


Uaaided 

V«niaa> 


Aided 

Venioo^ 


Unaided 

Vasioa<= 


Aided 

Vennoa<* 


16-17  YeerOldi 

Natiooel  Guard 
Reserves 

18-19  YearOldi 
Coofmeite 
NatioasI  Guard 
Reserves 

20-^1  Yw-ftWi 
Cocapoeile 
Nataonsl  Guard 
Reaesvci 

22-24  YcsrOldt 
Cooiposile 
Nataonsl  Guard 
Reserves 


29.6 

ai) 

34.4 

(1.7) 

23.8 

(1.8) 

30.3 

(2.0) 

19.0 

(1.8) 

26.9 

(1.6) 

9.2 

(1.3) 

18.8 

(1.8) 

21.4 

(1.7) 

21.1 

(1.7) 

20.7 

(1.7) 

21.4 

(2.1) 

18.1 

(1.3) 

24.4 

(2.3) 

18.7 

(2.0) 

22.9 

(2.1) 

8.4 

(1.2) 

17.9 

(2.0) 

8.0 

(1.5) 

14.7 

(1.7) 

15.9 

(1.3) 

18.4 

(2.2) 

16.6 

(1.8) 

18.6 

(2.1) 

15.5 

(1.8) 

17.1 

(1.8) 

11.9 

(1.8) 

19.5 

(2.1) 

9.3 

(1.4) 

11.7 

(1.4) 

6.2 

(1.1) 

10.6 

(1.7) 

11.8 

(1-6) 

12.3 

(1.5) 

9.6 

(1.6) 

16.9 

(1.0) 

13.9 

(1-6) 

13.0 

(1.4) 

9.2 

(1.0) 

15.9 

(2.3) 

8.9 

(1.3) 

10.4 

(1.2) 

4.4 

(0.8) 

10.4 

(2.1) 

10.6 

(1.5) 

10.2 

(1.1) 

7.6 

(1.0) 

12.6 

(2.2) 

Note:  Tabled  vaiuse  are  pawaiSagaa  ariih  aandaid  arton  is  pareoAem. 


"FninUi  fat  16-17  jraareids  are 
Retimalwa  fcr  16-19  ]raar-aUs  are 
Bnimawi  far  20-21  pearoUsaia 
Bnimetet  for  22-24  fcareUs  are 

**FerimMea  fat  16-17  ]FaaF«ids  are 
Bniimma  fat  16-19  jrear-olda  are 
Farimitea  far  20-21  jrear  olds  are 
Enunals*  far  22-24  jaar-oida  are 


on  619  ialetvie«re.  ‘Eanaalee  far  16-17  year-olds  aie  baaed  oo  678  inarvieare. 

00  611  ifaerviewe.  RsfiinaUie  far  16-19  year-olds  are  based  oo  616  iMetvieire. 

oo  693  isestviewa.  BsHmeles  far  20-21  year  olds  are  based  on  746  iaurviewe. 

oo  628  iascrviewe.  Bstimelee  far  22-24  year-olds  aie  baaed  on  969  imerviewe. 

oo  637  ialsivieaw.  ^FOi'nisles  far  16-17  year-olds  are  based  oo  711  ioterviews. 

oo  793  userviews.  Esfimslee  far  16-19  year-oide  are  based  oo  921  ioterviews. 

oo  723  iflfatviewe.  rnimetiie  far  20-21  year  olds  are  based  oo  778  itoerviem. 

oo  636  iaierviews.  Boimstee  far  22-24  year-olde  are  based  oo  1.031  iroetviewe. 


Source:  KSVNGSd,  Q303,  Q307,  Q4Q2.  CALCACE,  and  VBORM. 
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TafaleA'S.  Pwcantage of Fo«liveCoiBpowielUwwveiiidRMWveCnmpoiiMitProp«MBQf Among 
Maka.  by  Prapennty  Veniaa  and  Racial  Badcgraond.  Fall  1990  and  Fall  1992  YATS 


UMided 

Venion* 


Aided 

Venion^ 


Unaided 

Venioa<: 


Raoe/Componeat 


While 

Compoeie 
Nationei  Guard 
Reaervet 

Conqtotile 
National  Guard 
Reaervea 

Othei* 

Conqwaite 
National  Guard 
Reaervet 


Mole:  Tabled  vahiaa  an  pafGaeugM  widi  aaadaid  oion  in  panodwaa. 

*Eaaiiiaaaa  for  Whin  youdi  an  bated  on  24M  iaiarviaara.  ^EacinaMea  fcr  Wbba  ]WMh  an  baaed  oe  2.09  iaiarviaan. 

Eadmalaa  fcr  Macfc  youtb  an  baaed  oe  241  iaaetviewa.  Eaimalie  fcr  Bhcb  ynedi  an  bated  ee  211  iaierviia»i. 

Falimatiia  for  Other  pemh  an  baaed  on  219  iatetviem.  rafialaa  fcr  Otter  foatt  an  baaed  oe  35>  aaarvitwa. 

**Eatiinalea  fcr  tWdleyontt  an  baaed  oe  2,626  iaaatviewa.  ^Tarinnae  fcr  Wfc  youth  an  baaed  ce  2,131  iinarriee'a. 

Fatimeiea  fcr  Black  yoatt  an  baaed  oe  236  Bnerriewt.  Fniaiataa  fcr  Bhek  yoett  an  baaed  on  246  fanarviaufa. 

Earimalea  fcr  Otter  jroutt  an  baaed  on  315  iaaetviewa.  Eetimttea  fcr  Odnr  yoett  an  baaed  on  351  iaiaeviewe. 

*'Oiiier'  nchidet  the  eaiegorica  *Aaian  or  PKifie  Uandet,'  ’AmetKan  tattan  or  Alaahaa  Nattw,*  or  'Otter.' 

Source;  RSVNOSd,  Q5Q5,  Q307,  Q402,  Q714,  and  VFORM. 


Aided 

Vernon^ 


16.2 

(0.7) 

19.0 

(0.7) 

13.4 

(0.7) 

18.1 

(0.8) 

9.3 

(0.7) 

14.5 

(0.6) 

5.9 

(0.5) 

10.5 

(0.6) 

12.3 

(0.7) 

13.1 

(0.7) 

11.1 

(0.6) 

14.1 

(0.8) 

33.9 

(3.2) 

34.5 

(3.7) 

23.1 

(3.1) 

41.5 

(4.2) 

22.2 

(3.4) 

25.1 

(2.8) 

10.5 

(-) 

30.0 

(4.3) 

26.8 

(2.8) 

25.6 

(4.0) 

20.2 

(2.8) 

32.2 

(4.2) 

2S.4 

(3.3) 

31.4 

(3.2) 

22.4 

(2.6) 

26.8 

(2.9) 

14.9 

(2.2) 

25.2 

(2.9) 

9.2 

(1.9) 

16.6 

C.S) 

21.5 

(3.4) 

22.1 

(2.9) 

21.3 

(2.4) 

24.9 

a.8) 
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T«U«A-6.  Bwcartwy  of  Poritive  Coapotiie  Raierve  md  Reiarw  Q)mpoiMiit  Propointy  Amom 
FwhIh,  by  Propconty  Veniaa  nd  Racial  BackgiDnad.  Fall  1990  and  Fall  1992  YATS 


RaM/CoaapoiMat 


SQuis 

Coa^Mthe 
National  Guaid 
Reaovca 


Conpotile 
National  Quaid 
Reaovca 

Othei* 

Conyoaite 
National  Guant 
Roaovvoa 


Unaided 

Venion* 


Aided 

Vcnioe^ 


Unaided 

Venion^ 


Aided 

Venion'* 


5.2 

(0.7) 

8.6 

(0.7) 

5.0 

(0.8) 

6.8 

(0.7) 

3.2 

(0.Q 

6.6 

(0.7) 

2.0 

(0.4) 

4.4 

(0.7) 

3.S 

(0.6) 

5.6 

(0.7) 

4.3 

(0.8) 

5.0 

(0.7) 

12.9 

(2.7) 

19.0 

(3.0) 

14.8 

a.7) 

18.8 

(3.8) 

8.7 

(-) 

15.6 

a.9) 

5.9 

(-) 

10.3 

(-) 

11.4 

(2.7) 

15.4 

(2.7) 

12.3 

(2.1) 

14.6 

(3.3) 

11.5 

(3  0) 

21.4 

(5.2) 

15.4 

(3.4) 

15.3 

(2.6) 

7.3 

(-) 

17.5 

(4.8) 

7.7 

(-) 

10.5 

(-) 

6.9 

(-) 

11.7 

(3.0) 

13.1 

(-) 

13.6 

(2.4) 

Nom;  T«Mad  vataaa  an  peiceatigas  with  naadaid  amn  in  pafgadMM*. 


Tnimaiiifcr1WlMiayoodia»afcaaadonl43l  iaiarriawi. 
EninManfccBhcfcyonihaiabaaadon  H7  hnimawi. 
Badnaatoa  ibr  Otbar  jeink  ara  baaad  on  156  iniarviawi. 

^EadoMaa  fa  Whin  jaanh  an  haaad  on  1 J90  iontvitara. 
BninMtaa  fa  Bfak  youdi  an  baaad  on  IM  laliniawa. 
Enhnana  fa  Ofar  yoinh  an  baaad  on  150  hnarviBwa. 


fa  Whin  jroiMb  an 
faMackywahan 
faOtteryeudian 


baaad  on  1,521  iataaviaw 
baaad  on  194  ianivtewa. 
baaed  oe  174  ianrviewa. 


**Oihar'  Mehidn  fa  caia»oriaa  'Aaian  or  faeific  Uaadar,*  ’Aaanican  ladi 
(-)  hdicana  caB  aine  often  fan  20  napondana;  anadaid  anor  animalf  ia 


’Eadaaana  fa  Whin  yontt  an  baaad  on  1,619  iaaarvirwa. 
Bathnana  fa  Black  yomb  an  baaad  on  1S9  baatvicara. 
Eadaaana  fa  Ofar  youth  an  baaad  on  190  iamvinai. 

Indian  or  Abakan  Native,'  or  'Other.' 


Souna:  RSVNOM,  QS05,  Q507,  Q4Q2,  Q714,  and  VFORM. 
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Table  A>7.  Pwceotage  of  Poailive  CompOBte  Reiarve  and  Reeerve  Cnmpnnwtf  Propensity  Among 
Make,  by  Propensity  Vefakn  and  AFQrr  Scon,  FaU  1990  and  FaU  1992  YATS 


UiMided 

Venioa^ 


Aided 

Ventoa^ 


Unaided 

Venion** 


Aided 

Vetekm* 


12.2 

(0.8) 

15.9 

(0.9) 

11.9 

(0.7) 

14.3 

(0.9) 

6.S 

(0.8) 

11.4 

(0.8) 

4.2 

(0.4) 

8.7 

(0.6) 

9.1 

(0.7) 

11.0 

(0.9) 

10.5 

(0.7) 

10.8 

(0.8) 

29.7 

(1.9) 

30.5 

(1.9) 

20.1 

(1.5) 

33.6 

(2.2) 

18.4 

(1.9) 

24.1 

(1.5) 

10.8 

(1.3) 

21.0 

(2.1) 

23.4 

(1.6) 

21.5 

(2.0) 

16.4 

(1.3) 

27.2 

(2.1) 

Aptitiidc/Coinponcnt* 


HishAFOT 

CompoeitB 
National  Guatd 
Reaervea 

UyATgr 

Compoaile 
National  Guard 
Reaervea 


Note:  TaUad  vahiea  are  parcaaiasaa  with  aundaid  cnora  in  paiaaiheaca. 

*lGgh  aptinida  ia  daSaad  aa  piadieted  aeoaaa  ta  Caugoriaa  t-DIA  (paicaaiilaa  S0-S9)  of  tea  Annad  Foicaa 
Quafifieaiiaa  Taat  (APQT). 

Low  aptinida  ia  dafinad  aa  pcadkted  teoiaa  in  Cai^oriaa  mB-V  ^areaatilea  1-49)  of  tea  AfQT. 

^Eaimaiea  fbr  Ugh  AFQT  Toute  aia  baaad  eai  2,119  intefviewa;  aadnatea  fcc  low  AFQT  youte  aia  baaad  oo  1,002  inteiviewa. 
^Fteimam  fcr  higb  APQT  youte  an  baaad  de  2,173  interviawa;  aatimatea  for  low  AFQT  youte  an  baiad  on  1 ,038  iaiarviawa. 
^Fnimam  for  U|h  AFQT  youte  an  baaad  on  2417  iatarviaan;  animaiti  for  low  AFQfT  youte  ok  baaad  oo  914  iatarviaart. 
*Eateiiaua  for  Ugh  AFQT  youte  are  baaad  on  2415  iaaatviaaw;  aatintetea  for  low  AFQT  youte  ate  baaad  on  933  interviawa. 

Soutca:  RSVNG84,  Q50S,  Q507,  Q402,  AFQTHIOP.  AFQfltOGP,  aed  VFORM. 
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TabkA-9.  Poociilafe  of  POiitiveCoiiipOiitelteMive  and  Reserve  Conpoaeot  Propensity  Anoog 
Makt,  by  Propointy  Venua  lod  Geographic  Regkm,  Fall  1990  and  Fall  1992  YATS 


Regkm/Coiqioiieat 


Unaided 

Venion* 


Aided 

Venion^ 


Unaided 

Venion^ 


Aided 

Venioa** 


Coeqxwiie 
National  Guard 
Reaeivea 


W.1  (1.9) 

9.4  (1.5) 
14.6  (1.9) 


16.4  (1.4) 

10.8  (1.3) 

12.1  (1.3) 


12.8  (1.4) 
3.9  (0.6) 
11.6  (l.S) 


21.4  (2.2) 

12.3  (2.1) 

17.5  (1.9) 


North  Central 
Con4»aitB 
National  Guard 
Reaervea 


14.4  (1.4) 
9.7  (1.2) 

11.5  (1.4) 


20.2  (1.4) 

15.6  (1.3) 

12.5  (1.4) 


11.8  (1.4) 

5.2  (1.0) 

10.0  (1.1) 


17.5  (2.2) 

10.0  (1.8) 

13.4  (1.9) 


South 

Corapoaite 
National  Guard 
Reacarvea 


25.5  (1.8) 

15.1  (1.8) 

19.1  (1.6) 


23.9  (1.4) 
19.0  (1.2) 

17.2  (1.5) 


19.0  (1.5) 

9.6  (1.2) 

15.4  (1.3) 


25.0  (1.9) 
16.0  (1.6) 

19.6  (1.7) 


Wcat 

Compoaite 
National  Guard 
Reaeivea 


14.1  (1.7) 
8.3  (1.8) 
11.0  (1.5) 


25.1  (lA) 

18.5  (2.0) 

18.2  (2.4) 


13.7  (1.7) 

5.4  (1.1) 

12.2  (1.7) 


20.2  (2.1) 

13.6  (1.8) 

15.7  (1.8) 


Note:  TabM  vaiuea  are  pweeauaea  with  rtaadard  enata  in  pareathcaea. 

*Ea6aaatea  fbr  Northeaat  are  baaed  on  654  mtorviawa.  ^1 

jar  North  Ceelnl  are  baaad  on  851  hnaiviawa.  1 

Eatamaiaa  Cor  South  are  baaed  on  1,051  inteiviewa.  I 

tor  Woat  are  baaed  on  595  iatanriewa.  I 


^Erthaataa  for  Northeart  are  baaad  on  691  iaaecyiewa. 
Eatinataa  far  North  Caatial  are  baaad  on  805  iaiarviewa. 
Fatianataa  fbr  South  an  baaed  on  1,075  iaiarviawa. 
fbr  Waal  an  baaed  on  640  haarviawa. 


'Eatinmea  fbr  Northeaai  an  baaed  on  652  iaterviewa. 
Rrtinaiaa  fbr  North  Caafial  an  baaed  on  914  iatarvieora. 
Frtimaira  fbr  Souft  an  baaad  on  1,134  iaierviawa. 
Frtimaiaa  fbr  Waal  an  baaad  on  531  iaiatviewa. 


^Ertananaa  fbr  Northeaat  an  baaad  on  683  iatarviawa. 
Fatimaiaa  fbr  North  Cealral  an  beard  on  946  iatarviawa. 
Fatimalra  fbr  Soadh  an  baaad  on  1,196  iatarviawa. 
Fatimatra  fbr  Weal  an  baaad  on  623  iatarviaara. 


Souna:  BSVNG84,  Q5Q5,  Q507,  Q4Q2,  REGION,  and  VFORM. 
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Tdde  A-10.  Poocntage  of  Poative  Conpoiite  Roterve  and  Reaerve  Component  Propensity  Among 
Femalea,  by  Propensity  Vecskm  and  Geograpliic  R^km.  Fall  1990  and  Fall  1992  YATS 


Region/ Component 


Northeast 
ConqxMitB 
Natioiial  Guaid 
Rescfvci 

North  Central 
Composite 
Natioiisl  Guaid 
RcseiveB 

South 

Cofloposite 
Natioiiai  Guaid 
Reserves 

West 

Composite 
National  Guard 
Reserves 


Unaided 

Venion* 


Aided 

Version^ 


Unaided 

Venion* 


Aided 

Vmion^ 


3.8 

(-) 

9.7 

(1.7) 

9.5 

(19) 

11.1 

(2.3) 

2.2 

(-) 

6.9 

(1.5) 

3.9 

(-) 

5.9 

(1.5) 

1.9 

(-) 

7.1 

(1.5) 

7.4 

(1.6) 

9.3 

(2.2) 

7.6 

(1.6) 

9.2 

(1.6) 

4.1 

(1.1) 

5.9 

(1.4) 

3.7 

(-) 

7.2 

(1.6) 

1.7 

(-) 

4.0 

(-) 

6.6 

(1.5) 

5.5 

(1.2) 

3.5 

(-) 

4.3 

(-) 

7.3 

(1.2) 

10.5 

(1.5) 

8.2 

(1.4) 

9.9 

(1.3) 

4.3 

(1.0) 

8.6 

(1.3) 

3.5 

(-) 

6.1 

(1.2) 

5.3 

(1.1) 

7.4 

(1.3) 

7.1 

(1.4) 

7.4 

(1.2) 

7.6 

(1.7) 

13.7 

(2.2) 

6.8 

(2.1) 

9.6 

(2.2) 

6.8 

(1.7) 

11.2 

(2.0) 

2.5 

(-) 

6.5 

(-) 

S.O 

(-) 

9.8 

(l.«) 

6.1 

(-) 

6.5 

(1.7) 

Note;  Tabled  vahiea  an  panaatagaa  wite  rtaadaid  airon  ia 


Tirtiniatai  for  Narthean  an  baaed  oe  335  iaSaiviewi. 

Fjtiinetea  for  Norib  Camel  an  baaed  oe  4SS  iaisrviewa. 

Fatimalra  for  South  an  baaed  on  5S5  haeiyirwt. 

Fathnataa  for  Weal  an  baaed  oe  322  iiearviawa. 

**r«imeiai  for  Norihaast  an  baaed  oe  3S9  iaieiviews. 

Frtimaira  for  North  Caatml  an  band  on  4S3  iaieiviawa. 

Fathnaiaa  for  South  an  baaed  on  5S5  iteerviawa. 

Fathnataa  for  Waat  an  baaed  on  307  iateiviewa. 

(— )  Iwlirataa  caU  aiee  often  dian  20  reapoedeaia;  atandaid  error  ae 

Source:  SSVNGSd,  Q505.  QS07.  Q402.  REGION,  am  VFORM. 


'Eatheam  for  Northeaat  an  baaed  oe  391  hseiviem. 
Eathaaln  for  North  CaaSial  an  baaed  oe  542  interviaara. 
EatheaMs  for  South  an  baaed  oe  661  iaaerviem. 
Fatiwetaa  for  Waal  an  baaed  oe  307  haarviewa. 


Ttri mailt  for  Norfosaat  an  baaed  on  414  haciviewa. 
ritimatar  for  North  Caatial  an  band  oe  SS6  iiecrviears. 
rifiiimtii  for  South  an  baaed  on  695  intervieen. 
Frtimataa  for  Weal  an  hand  on  342  hnerviews. 

e  ia  not  nliaUe. 
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TaU*  A-ll.Mult^  Ragnamn  Bartmaling  Uaaidad  Piopenaily  From  Aided  Propensity,  Fall  1990  and 

Fall  1992  YATS 

A.  Analysis  of  Variance  fiv  Propensity  Ri^ession  Kiodel 

Sum  of 

Mean 

Source  DF 

Squares 

Square 

F  Value 

Prob  >  F 

3 

6149.6 

2049.9 

248.9 

0.0001 

Error  170 

1399.8 

8.2 

C  Total  173 

7549.4 

B.  Fit  of  Model  to  Actual  Propensity  Values 

RootMSE 

2.9 

R-sqj^e 

0.81 

Dep  Mean 

10.0 

AdjR-sq 

0.81 

C.  Parameter  Estimates 

Variable  DF 

Estimate 

Error 

Parameter=0 

Prob  >|T1 

INTERCEPT  1 

-0.88 

0.49 

-1.79 

0.0757 

AIDPROP  1 

0.72 

0.04 

19.15 

0.0001 

GENDER  1 

0.97 

0.58 

1.67 

0.0964 

YEAR  1 

1.11 

0.44 

2.55 

0.0118 
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APPENDKB 


ADDITIONAL  FINDINGS  ON 
MILITARY  ADVERTISING 


Femalei^ 


Table  B-1.  Fall  1992  YATS  •  Unaided  Adveitiaiiig  Awaieneaa,  by  Race  and  Gender 


Make* 


6tm. 


White 

87.4 

(0.6) 

84.0 

(1.0) 

Black 

88.4 

(2.1) 

87.4 

(2.6) 

Hi^Muik 

86.3 

(2.4) 

88.2 

(2.4) 

Othei^ 

83.6 

(2.7) 

75.8 

(4.6) 

Ilivx 

While 

54.5 

(0.8) 

43.6 

(1-2) 

Blatdt 

50.6 

(3.3) 

43.5 

(3.1) 

Hiqwfiic 

50.9 

(3.1) 

41.5 

(4.0) 

Othei^ 

42.8 

(3.2) 

38.9 

(4.1) 

AirEar^ 

White 

59.7 

(1.0) 

46.2 

(1.1) 

Black 

46.4 

(2.8) 

33.0 

(3.5) 

Hiipaiiic 

53.4 

(3.6) 

50.1 

(4.0) 

Otho^ 

42.9 

(2.9) 

39.8 

(4.0) 

Marine  CoTPa 

White 

72.6 

(0.8) 

60.7 

(1.2) 

Black 

70.3 

(2.8) 

50.4 

(3.4) 

69.1 

(3.9) 

64.8 

(3.7) 

Otber^ 

63.6 

(3.3) 

65.0 

(3.9) 

Coaat  Guard 

While 

25.3 

(0.7) 

17.4 

(1.0) 

Black 

19.5 

(2.6) 

11.7 

(2.5) 

Hiapanic 

20.6 

(3.1) 

13.9 

(2.4) 

Otber^ 

17.4 

(2.3) 

12.0 

(-) 

Joint  Service 

While 

41.0 

(0.9) 

32.2 

(0.9) 

Bhu^ 

37.4 

(3.0) 

23.6 

(3.2) 

Hiqianic 

34.4 

(2.9) 

24.8 

(3.4) 

Other* 

32.1 

(3.5) 

21.2 

(3.9) 

Mole:  Tabled  vabiea  aie  peRcoUget,  wi(h  atndatd  ema  in  paieatfaeaet. 

‘Bainwin  aie  baaed  on  5,756  ideiviewa. 

^jtimatea  are  baaed  oo  3,294  iaierviewa. 

‘'Other*  ineludea  dw  eal^oriea  'Aaiaa  or  PaciBc  laUnder,*  'American  Indian  or  Abakan  Native,*  and  'Other.' 
(-)  htdicalea  a  ecll  ne  of  leaa  than  20  reapondeata;  ataadaid  error  eatimale  »  not  leUabfe. 

Soince:  Q402,  V617a..<MY,  V617NAVY,  V617A1RF,  V6I7MARN,  V617CCRD,  Q608,  Q714,  and  Q715. 
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Table  B-2.  Fall  1992  YATS  •  Unaided  Advertiang  Awateneaa,  by  Employnait  Status  and  Gender 

Malm* 

Females^ 

Arrov 

Emidoyed 

t7.t 

(0.7) 

86.4 

(1.0) 

Not  Employed.  Looking 

S4.7 

(l.«) 

82.5 

(2.8) 

Not  Employed,  Not  Looking 

tt.2 

(0.9) 

81.5 

(2.0) 

New 

Employed 

53.7 

(1.0) 

43.8 

(1.2) 

Not  Employed,  Looking 

S2.6 

(2.0) 

43.8 

(3.1) 

Not  Employed,  Not  Looking 

S3.9 

(2.2) 

42.2 

C.S) 

4^E<jiSe 

Employed 

38.1 

(1.1) 

45.2 

(1.2) 

Not  Employed,  Looking 

S4.0 

(2.1) 

41.8 

(2.8) 

Not  Employed,  Not  Lotddng 

57.8 

(1.7) 

43.8 

(2.9) 

Meripe  Cofpi 

Enq^yed 

73.2 

(0.8) 

60.9 

(1.4) 

Not  Emfdoyed,  Looking 

€1.6 

(2.1) 

63.2 

(2.9) 

Not  Employed,  Not  Looking 

71.8 

(1.7) 

54.4 

(2.6) 

Coast  Guapd 

Employed 

25.6 

(0.9) 

18.2 

(1.1) 

Not  Eiiq>loyed.  Looking 

19.4 

(l.») 

11.2 

(1.7) 

Not  Employed.  Not  Looking 

23.5 

(1.6) 

14.9 

(1.8) 

feinLSgvig 

Emidoyed 

40.9 

(1.0) 

31.1 

(1.2) 

Not  Enqdoyed,  Looking 

38.3 

(2.1) 

26.8 

(3.0) 

Not  Employed,  Not  Looking 

38.3 

(1.9) 

30.2 

(2.1) 

Note:  Tabled  vahiea  am  peicamagea,  wMi  aua 

Jaid  enota  in  pan 

eabea... 

*FiriiiiaWi  an  baaed  on  5,756  iolerviewe. 
^Eadmetca  am  baaed  on  3,294  intoiviewa. 

Soofce:  Q402,  V617ARMY,  V617NAVY,  V6I7AlltF.  V617MARN,  VdlTCGRO,  Q6W,  and  VEMFSTAT. 
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Table  B-3A.  Fall  1992  YATS  -  Slo^  Reoognitko  Among  Maks,  by  Age 


16-17“  1«-19*»  20-21*  22-24«‘ 

Slogan/Reqwnae  Year-Oldi  Year-Olds  YearOUa  YearOUs  Tocal* 


"BcAIYovCaaBe.* 


Amx 

91.9 

(0.8) 

88.4 

(1.0) 

88.1 

(1.2) 

87.2 

(1.1) 

88.7 

(0.6) 

Air  Force 

2.8 

(0.6) 

3.0 

(0.5) 

5.8 

(0.8) 

3.3 

(0.4) 

3.7 

(OJ) 

Marine  Corps 

0.8 

(0.3) 

1.4 

(0.4) 

1.1 

(0.4) 

1.8 

(0.4) 

1.3 

(0.2) 

Navy 

2.1 

(0.6) 

2.6 

(0.5) 

2.2 

(0.4) 

2.8 

(0.4) 

2.4 

(0.2) 

Coast  Gtiard 

0.1 

(-) 

0.2 

(-) 

0.0 

(-) 

0.0 

(-) 

0.1 

(-) 

Joint  Service 

1.7 

(0.3) 

2.4 

(0.5) 

1.6 

(0.4) 

2.6 

(0.5) 

2.1 

(0.2) 

Don't  Know/Refiised 

0.7 

(-) 

2.1 

(0.6) 

1.2 

(0.3) 

2.4 

(0.5) 

1.7 

(0.2) 

'Get  an  Edge  M  Life." 

Asnx 

71.7 

(1.5) 

71.6 

(1.5) 

64.0 

(1.7) 

57.1 

(1.5) 

65.1 

(0.8) 

Air  Force 

5.2 

(0.7) 

4.8 

(0.7) 

6.3 

(0.7) 

6.3 

(0.6) 

5.7 

(0.3) 

Marine  Corps 

7.9 

(0.9) 

8.2 

(0.9) 

10.9 

(1.2) 

13.2 

(1.0) 

10.4 

(OJ) 

Navy 

3.9 

(0.5) 

4.8 

(0.7) 

4.1 

(0.5) 

6.2 

(0.6) 

4.9 

(0.3) 

Coast  Guard 

0.7 

(-) 

1.1 

(-) 

1.7 

(-) 

1.1 

(0.3) 

1.2 

(0.2) 

Joint  Service 

1.8 

(0.4) 

1.9 

(0.4) 

2.7 

(0.5) 

2.1 

(0.4) 

2.1 

(0.3) 

Don't  Know/Refused 

.  It's  Not  Just  a  Job. 

8.9 

(1.0) 

7.7 

(0.9) 

10.3 

(0.9) 

14.0 

(1.2) 

10.6 

(0.5) 

It's  an  Adventure." 

Navy 

11.1 

(1.2) 

12.3 

(0.8) 

12.6 

(1.0) 

15.0 

(1.1) 

13.0 

(0.5) 

Air  Force 

S.6 

(0.6) 

4.8 

(0.6) 

5.9 

(0.7) 

5.9 

(0.8) 

5.6 

(0.4) 

Army 

46.2 

(1.6) 

47.7 

(1.3) 

55.6 

(1.7) 

55.1 

(1.3) 

51.6 

(0.7) 

Marine  Corps 

16.3 

(1.1) 

16.4 

(1.3) 

16.0 

(1-2) 

11.6 

(0.7) 

14.7 

(0.5) 

Coast  Guard 

2.7 

(0.5) 

1.5 

(0.3) 

0.9 

(-) 

0.5 

(-) 

1.3 

(0.2) 

Joint  Sovke 

4.1 

(0.5) 

3.6 

(0.5) 

2.9 

(0.5) 

3.5 

(0.6) 

3.5 

(0.3) 

Don't  Know/Refiised 

14.0 

(1.1) 

13.8 

(1.1) 

6.0 

(0.7) 

8.4 

(0.8) 

10.2 

(0.4) 

'You  Are  Tomorrow. 

Yoo  Are  the _ ." 

N.avy 

30.0 

(1-3) 

35.6 

(1.6) 

37.2 

(1.5) 

31.9 

(1.3) 

33.6 

(0.6) 

Air  Force 

3.0 

(0.6) 

4.8 

(0.7) 

6.0 

(0.9) 

4.8 

(0.6) 

4.7 

(0.4) 

Army 

14.5 

(1.1) 

11.9 

(1.1) 

11.6 

(1.0) 

12.9 

(1.0) 

12.7 

(0.5) 

MariM  Corps 

19.5 

(1.3) 

17.9 

(1.1) 

19.0 

(1.5) 

17.4 

(1.1) 

18.4 

(0.6) 

Coast  Guard 

2.5 

(0.7) 

2.1 

(0.5) 

2.1 

(0.4) 

2.2 

(0.3) 

2.2 

(0.2) 

Joint  Sovice 

4.6 

(0.6) 

3.8 

(0.6) 

3.7 

(0.6) 

3.0 

(0.5) 

3.7 

(0.3) 

Don't  Kitow/Refiised 

26.0 

(1.4) 

23.9 

(1.4) 

20.4 

(1.2) 

27.7 

(1.2) 

24.7 

(0.6) 

Note:  ■  Tabled  vahtea  are  peiceidagea,  wiib  aUodaid  cmca  in  patertbcaea. 

■  Undertiaed  Service  ia  the  correct  remtonae  to  the  alogaa. 

“Eatimatea  are  baaed  on  1,396  interviewa.  ^Eaiiaates  are  baaed  oo  2,020  interviewa. 

^Eatimatea  are  baaed  oa  1,739  inlerviewa.  “Eatimatea  are  baaed  on  6,679  iaterviewa. 

“Eatimatea  are  baaed  on  1,524  interviewa. 

(-)  Indicalea  a  cell  aiee  of  leaa  than  20  reapondema;  aian  <-  >  error  farimatr  ia  not  reliable. 

Source:  Q402,  CALCAGE,  Q612,  Q61SE,  Q61SJ,  Q610,  Q61SD,  Q61SF.  Q61SA,  Q611,  Q615C,  Q615H,  Q614,  Q615B,  and 
Q61SC. 
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TsUeB-3A.  (Contiiiiied) 

16-n* 

18-19^ 

2ft-21* 

22-24^ 

Sbgu/IteqxMiae 

Yeu^OUa 

Ycar<»dh 

YcarOlda 

YearObh 

Total* 

*Hdp  Othcn,  Hdp  Youndr.” 


Coait  Guard 

12.4 

(10) 

11.5 

(0.8) 

12.9 

(1,0) 

13.1 

(0.9) 

12.5 

(0.5) 

Air  Force 

3.6 

(0.6) 

2.8 

(0.6) 

2.7 

(0.6) 

2.8 

(0.5) 

3.0 

(0.2) 

Amy 

20.S 

(1.4) 

20.7 

(1-3) 

22.0 

(1.5) 

22.2 

(1.1) 

21.4 

(0.6) 

Marine  Coipa 

6.6 

(0.«) 

6.7 

(0.9) 

4.8 

(0.8) 

5.1 

(0.6) 

5.7 

(0.4) 

Navy 

5.2 

(0.7) 

5.3 

(0.6) 

4.9 

(0.8) 

4.3 

(0.7) 

4.9 

(0.4) 

Joint  Service 

U.5 

(1.1) 

10.7 

(0.9) 

12.1 

(1.1) 

8.9 

(0.8) 

10.6 

(0.5) 

Don't  Know/Refiiaed 

40.1 

(1.6) 

42.3 

(1.5) 

40.6 

(1.5) 

43.6 

(1.3) 

41.8 

(0.8) 

*It'i  a  Great  FIsgc  to  Start" 

laint.Sgvig 

11.6 

(1.0) 

9.5 

(0.8) 

10.0 

(1.2) 

9.8 

(0.8) 

10.2 

(0.4) 

Air  Fence 

11.6 

(0.9) 

11.9 

(1.1) 

14.6 

(1.4) 

15.2 

(l.l) 

13.6 

(0.6) 

Anny 

22.6 

(1.4) 

27.0 

(1.3) 

30.7 

(1.4) 

33.2 

(1.4) 

28.9 

(0.6) 

MarineCotpa 

8.4 

(1.0) 

7.2 

(0.9) 

4.8 

(0.7) 

5.5 

(0.7) 

6.3 

(0.4) 

Navy 

14.7 

(1-0) 

16.8 

(1.1) 

16.6 

(1.5) 

15.4 

(1.7) 

15.8 

(0.7) 

Coaat  Guard 

4.S 

(0.7) 

4.1 

(0.7) 

2.9 

(0.5) 

1.6 

(0.3) 

3.1 

(0.3) 

Don't  Know/Refiiaed 

26.5 

(1.4) 

23.6 

(1.4) 

20.4 

(1.2) 

19.3 

(1.5) 

22.1 

(0.6) 

"Oppoctaaityh 

WakinForYtM." 

Joint  Service 

14.4 

(0.9) 

13.6 

(0.0) 

15.6 

(1.1) 

13.0 

(0.8) 

14.1 

(0.4) 

Air  Force 

2.6 

(0.5) 

3.2 

(0.6) 

4.1 

(0.7) 

3.8 

(0.6) 

3.5 

(0.3) 

Amy 

22.2 

(1.4) 

22.4 

(1.2) 

23.7 

(1.2) 

20.5 

(1.1) 

22.1 

(0.6) 

Marine  Coipa 

10.6 

(1.0) 

11.8 

(1.0) 

8.2 

(0.8) 

8.6 

(0.7) 

9.6 

(0.4) 

Navy 

15.0 

(1.5) 

15.3 

(1.1) 

13.4 

(1.0) 

14.3 

(0.9) 

14.4 

(0.5) 

Coatt  Guard 

6.2 

(0.7) 

4.8 

(0.6) 

6.3 

(0.7) 

7.0 

(0.7) 

6.2 

(0.3) 

Don't  Know/Re&aed 

29.0 

(1.4) 

28.9 

(1.3) 

28.7 

(1.5) 

32.8 

(1.5) 

30.1 

(0.7) 

Noie:  ■  TabM  >■!»€•  an  percaaiatta,  Madarl  anon  ia  panatteaM. 

■  Uadatfiaad  Service  ia  te  coneet  nywae  to  Sn  ilofui. 

*E«inaiea  an  baaed  wil  496  aaervieeri.  ^aiwalft  an  beied  oa  2,020  janrviewt. 

^EaiaMlec  an  baaed  oa  1,739  mMcviewf.  *Eaimaiaa  an  beaed  oa  6,679  iaieiviewa. 

‘Eatiaiaiaa  an  baaed  oa  1434  baarvicava. 

(-)  hdiralea  a  cell  ain  often  dua  20  nrpoadaaw;  acaadaid  ewor  aaimatr  ia  doc  nliaUe. 

Soane:  Q4Q2,  CALCAGE,  Q612,  Q615E,  Q61SJ.  Q610,  Q615D,  Q61SF,  Q61SA,  Q611.  Q61SC,  Q61SH.  Q614.  Q619B,  aad 
Q61SG. 
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Tiri>feB-3A.  (CqoliaiMd) 

16-17* 

10-19^ 

20-21* 

22-U* 

Stopn/Rnpoatw 

YaarOldi 

YearOldB 

YaorOUa 

YearOlda 

Total* 

*SIm4  Up,  Stand  Out* 

Joint  Service 

7.6 

(1.1) 

5.9 

(0.7) 

5J 

(0.t) 

3.3 

(0.4) 

5.3 

(0.3) 

Air  Poree 

4J 

(0.7) 

6.0 

(0.1) 

4.9 

(0.7) 

54 

(0.1) 

5.2 

(0.4) 

Amy 

10.2 

(0.9) 

9.4 

(0.9) 

11.6 

(1.2) 

1.4 

(0.t) 

9.S 

(0.4) 

Marine  Corpa 

27.6 

(1.S) 

30.4 

(IJ) 

31.7 

(1.3) 

35.0 

(1.2) 

31.6 

(0.«) 

Navy 

4.1 

(0.7) 

4.5 

(0.6) 

44 

(0.t) 

4.9 

(0.6) 

4.7 

(0.4) 

CoaatGiiaid 

6.2 

(0.9) 

3.9 

(0.7) 

4.1 

(0.7) 

2.7 

(0.4) 

4.1 

(0.3) 

Don't  Know/Retaaed 

39.2 

(IJ) 

39.9 

(1.3) 

37.9 

(14) 

40.1 

(1.2) 

39.3 

(0.5) 

"Moving  Tn  and  HwiiigR 

j 

tkcOfeiiectivc.* 

Don't  Know/Reftaed 

41.2 

(1.4) 

43.9 

(1.5) 

45.1 

(1.6) 

47.2 

(1.4) 

44.7 

(0.7) 

Amy 

21.4 

(1.1) 

11.6 

(1.2) 

is.t 

(1.2) 

11.7 

(1.0) 

19.3 

(04) 

Air  Poice 

7.7 

(0.t) 

7.5 

(0.t) 

7.6 

(0.7) 

7.2 

(0.1) 

7.5 

(0.4) 

Marine  Corpa 

13.3 

(1.1) 

14.5 

(1.1) 

14.5 

(1.0) 

15.2 

(0.9) 

14.5 

(0.5) 

Navy 

S.4 

(1.0) 

6.7 

(0.7) 

6.6 

(0.9) 

4.9 

(0.5) 

64 

(0.4) 

Coaat  Guard 

2.6 

(0.5) 

3.9 

(0.6) 

3.1 

(0.6) 

2.6 

(0.6) 

3.0 

(0.3) 

Joint  Service 

5.5 

(0.6) 

4.9 

(0.6) 

4.2 

(0.7) 

4.1 

(0.5) 

4.6 

(04) 

1 

Hole:  •  Tabled  vahaoi  are  percoM 

•aa.  wUiniadi 

ird  aivoea  ib 

1. 

■  Undarinad  Sarviea  ia  taa  cornel  i 

napooaa 

lodMiiOfi 

n. 

"Rnimataa  ara  baaad  on  1,396  intarviawa. 

Hm 

iBHMatel 

baaadM2.Q20ta 

leevievi. 

^Eadomaa  ate  baaad  on  1,739  iaaaiviawi. 

*Eal 

iaaaiaaaaal 

kaaad  w6,f79  imarHae'a. 

‘EniaMCaa  ate  baaed  on  1424  imardae 

va. 

(-)  tadiealaa  a  cel  aiaa  oriaaa  dMO  20 1 

leaped 

aai.;.ia 

BdaadaRori 

aadaea  la  not  leSabla. 

SoiHce;  Q402.  CALCAOB,  Q612,  QdlSE.  Q6ISI,  Q610,  Q61SD.  Q615F,  Q61SA.  Q611,  Q61SC,  Q61SH,  Q614,  Q61SB,  end 

Q61SG. 
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Table  B-3B.  (CcwtineiO 


16-17* 

18-19^ 

20-21* 

22-24^ 

Slofui/ltnipoatc 

YearOUe 

YearOhk 

YcarOUa 

Yenr-OUa 

Total* 

*Y«iaa4tbe 

Fa  Spaed  Abcad.” 

Naw 

34.5 

(2-0) 

34.6 

(2.0) 

33J 

(2.0) 

34.6 

(1-7) 

34.3 

(0.9) 

AirFoioe 

15.3 

(1.5) 

16.3 

(1.5) 

17.9 

(1.6) 

16.0 

(1-3) 

16.4 

(0.8) 

Anny 

16.3 

(1.7) 

12.5 

(1.3) 

11.4 

(1.3) 

9.9 

(1.1) 

12.1 

(0.7) 

Music  Coips 

3.7 

(0.7) 

3.2 

(0.7) 

5.4 

(1.0) 

4.2 

(0.7) 

4.2 

(0.4) 

CoaitCbiaid 

3.9 

(0.7) 

4.5 

(0.7) 

5.2 

(0.8) 

5J 

(0.7) 

4.9 

(0.4) 

Joint  Scfvioe 

2.1 

(-) 

1.8 

(-) 

2.1 

(-) 

1.1 

(-) 

1.7 

(0.3) 

Don't  Know/Reftiaed 

24.1 

(l.») 

27.1 

(1.0) 

24.6 

(2.1) 

28.7 

(1.8) 

26.4 

(l.O) 

"Ann  ll%h. _ 

Air  Poice 

68.6 

(2.3) 

74.4 

(1.0) 

73.2 

(2.5) 

76.1 

(1.1) 

73.5 

(1.0) 

Anny 

5.6 

(1.1) 

4.3 

(0.8) 

6.7 

(1.3) 

4.8 

(0.8) 

5.3 

(0.5) 

MuiaeCoiiM 

4.0 

(0.8) 

3.8 

(0.8) 

2.6 

(0.6) 

3.5 

(0.6) 

3.4 

(0.4) 

Navy 

5.7 

(1.0) 

5.4 

(1.2) 

3.8 

(0.8) 

4.7 

(0.9) 

4.9 

(0.5) 

CoaitGoaid 

0.5 

(-) 

0.8 

(-) 

1.1 

(-) 

1.2 

(-) 

1.0 

(0.2) 

Joint  Service 

1.1 

(-) 

0.6 

(-) 

0.9 

(-) 

1.1 

(-) 

1.0 

(0.2) 

Don't  Know/RefiiMd 

14.5 

(1.6) 

10.6 

(1.4) 

11.6 

(1.7) 

8.6 

(1.0) 

11.0 

(0.7) 

"TbeFcw.  IbePMnd. _ .• 

Marine  Conia 

42.9 

(1.7) 

56.9 

(1.7) 

65.5 

CD 

75.5 

(1.5) 

62.4 

(0.9) 

Air  Foroe 

3.2 

(0.8) 

2.9 

(0.6) 

4J 

(1.0) 

3.1 

(0.7) 

3.4 

(0.4) 

Army 

11.9 

(1.3) 

8.0 

(1.2) 

7.1 

(1.2) 

5.6 

(1.0) 

7.8 

(0.4) 

Navy 

11.7 

(1.4) 

8.8 

(1.2) 

7.0 

(1.3) 

3.6 

(0.7) 

7.2 

(0.6) 

CoaatGttani 

2.8 

(-) 

1.7 

(-) 

0.7 

(-) 

0.4 

(-) 

1.2 

(0.3) 

Joint  Service 

3.5 

(0.8) 

2.7 

(0.6) 

2.2 

(-) 

1.6 

(-) 

2.4 

(0.3) 

Don't  Know/RefiiMd 

24.0 

(l-«) 

19.0 

(1.8) 

12.8 

(1.4) 

10.3 

(1-0) 

15.6 

(0.8) 

■BcPartortheAction.'' 

ga^fiiapi 

4.9 

(0.9) 

6.1 

(0.9) 

4.4 

(0.9) 

4.1 

(0.8) 

4.8 

(0.4) 

Air  Force 

6.9 

(0.9) 

6.6 

(0.8) 

8.7 

(1.7) 

4.7 

(0.9) 

6.5 

(0.5) 

Amy 

13.2 

(1.5) 

17.1 

(1.9) 

17.2 

(1.5) 

20.2 

(1.4) 

17.4 

(0.8) 

MariaeCoxpa 

14.0 

(1.3) 

16.5 

(1.7) 

16.4 

(1.5) 

13.6 

(1.3) 

15.0 

(0.7) 

Navy 

8.9 

(1.2) 

6.5 

(1.0) 

8.4 

(1.5) 

7.5 

(1.0) 

7.8 

(0.5) 

Joint  Service 

9.0 

(1.6) 

8.4 

(1.0) 

8.9 

(1-1) 

8.2 

(1.0) 

8.6 

(0.5) 

Don't  Know/Reiiiaed 

43.1 

(2.2) 

38.8 

(2.1) 

36.0 

C.6) 

41.6 

(1.9) 

39.9 

(1.2) 

Note;  ■  Tabled  vahiea  are  patcaaCafea,  wMi  attndaid  airon  ia 

panadi 

MW. 

■  Uadwtiwad  Sarviea  ia  the  conect  iwpoeae  to  dM  dogaa. 

"Eniaaaiaa  an  baaad  on  777  iatatviawa. 

^Eat 

ianlaa  an  baaad  on  1,214  iaietviewt. 

**HaliaMtaa  an  baaad  on  997  iaierviawa. 

*Eaii 

aaaiaa  an  baaad  on  3,908  inerviawa. 

^Eadaaataa  an  baaad  on  920  iatatviawa. 

(— )  Indiraiaa  a  call  liaa  of  Ian  than  20  nnmniaati;  aundaid  ctror 

minan 

ia  not  nliable. 

Sowca:  Q4Q2,  CALCAGE,  Q612.  Q615E.  Q6I5I,  Q610,  Q6ISD.  Q615F.  Q61SA.  Q6I1.  Q6ISC.  Q61SH.  Q614,  Q6ISB.  and 

Q615G. 
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Table  B-3B.  (CcaftMed) 

16-17* 

18-19^ 

20-21* 

22-24^ 

SbtMAMpaaK 

YaarDl^ 

Yoar/Hda 

Yaar^Nds 

Yaar-Ohk 

Total* 

OthM^  Help  YewaaK.* 

S.S 

(0.9) 

tJ 

(1.0) 

10.0 

(1.2) 

8.3 

(1.0) 

8.2 

(0.5) 

Air  Pone 

3.0 

(0.0) 

3.7 

(0.7) 

4.2 

(1.3) 

3.0 

(0.6) 

3.4 

(0.4) 

Amtj 

lt.2 

(1.8) 

IS.l 

(IJ) 

19.4 

(1.9) 

19.8 

(1.3) 

18.4 

(0.9) 

MaiioeCoriM 

S.l 

(0.8) 

9.0 

(1.1) 

5.6 

(1.2) 

5.1 

(0.7) 

6.1 

(0.4) 

Navy 

6.7 

(1.1) 

5.2 

(0.9) 

3.8 

(0.7) 

4.8 

(1.0) 

5.0 

(0.5) 

JoiatSanm 

IIJ 

(l.«) 

11.7 

(1.2) 

13.8 

(1.3) 

10.8 

(1.1) 

11.9 

(0.6) 

Don’t  Kaow/Raliiaed 

49.7 

(2J) 

47.0 

ai) 

43.1 

(2.1) 

48.2 

(2.0) 

47.0 

(1.1) 

*tt's  a  Gnat  Pleee  ta  Start." 

loiatgarviee 

t.6 

(1.0) 

9.1 

(1.1) 

9.1 

(1.0) 

9.9 

(1.1) 

9.3 

(0.5) 

Air  Fofoe 

6.4 

(1.0) 

10.4 

(1.1) 

11.5 

(1.3) 

12.7 

(1.0) 

10.6 

(0.6) 

Aimy 

19.9 

(1.6) 

20.6 

(1.6) 

24.6 

(2.0) 

25.3 

(1.6) 

23.0 

(0.9) 

MaraeCoiiM 

9.4 

(1.3) 

7.4 

(1.2) 

5.3 

(0.9) 

5.6 

(1.0) 

6.7 

(0.6) 

Navy 

12.S 

(1.7) 

11.0 

(1.1) 

13.5 

(1.3) 

11.2 

(1.3) 

12.0 

(0.8) 

Coart  Guard 

5.3 

(0.9) 

4.9 

(0.9) 

3.7 

(0.8) 

3.2 

(0.6) 

4.1 

(0.4) 

Dost  Kaow/ReftiMd 

37.6 

(2.1) 

36.6 

ai) 

32.3 

(2.0) 

32.1 

(2.1) 

34.2 

(1.1) 

"Oppeif  ally  h 

Wabi^FarYeB.* 

IfflotSoxise 

12.1 

(1.6) 

15.7 

(1.5) 

17.7 

(1.7) 

17.1 

(1.4) 

15.9 

(0.8) 

AirForea 

4.1 

(P.9) 

2.6 

(0.«) 

3.1 

(0.7) 

2.3 

(0.3) 

2.9 

(0.3) 

Amy 

20.6 

a.i) 

21.0 

(2.0) 

20.1 

(Z.2) 

18.1 

(1.3) 

19.7 

(1.0) 

Maine  Cotpc 

11.1 

(1.3) 

8.8 

(1.1) 

9.4 

(1.1) 

8.1 

(0.9) 

9.2 

(0.5) 

Navy 

10.1 

(1.1) 

lOJ 

(1.2) 

7.8 

(1.0) 

9.7 

(1.1) 

9.5 

(0.5) 

Coait  Guard 

3.7 

(0.7) 

5.0 

(0.8) 

6.3 

(1.2) 

5.2 

(0.8) 

5.1 

(0.4) 

Don't  Kaow/RefiHed 

38.2 

(2.1) 

36.7 

(2.0) 

35.7 

C.3) 

39.6 

(1.7) 

37.7 

(l.O) 

Nel»:  ■  Tabtod  vahM  m  fifcmn 

|aa,wbhanada 

■damonn 

mnmn 

B. 

1  ■  UatefioBd  S«rvie«  IS  iM  ooffMt « 

mom 

to*aaloBa 

B* 

"BniMlM  MV  band  oe  777  huarviawa. 

iaaam  an  baaad  ea  1.214  iataiviaa^. 

^Badantaa  an  baaad  on  997  inarviawi. 

ioMlMm 

band  oa  3,908  iaiafvicara. 

^Baliaaana  an  band  on  920  iaiaaviewa. 

(-)  laficam  a  can  aiaa  of  Ian  dna  20 1 

npoad. 

■ia;atai 

adaidatnr 

■adannia 

actialiablc. 

SouKc:  Q402,  CALCAGE,  Q6I2,  Q615E.  Q6t5J.  Q6I0.  Q6I5D.  Q6ISF,  QS15A,  Q611.  Q615C.  Q615H,  Q614,  Q615B,  aad 

Q61SG. 
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APPENDIX  C 

YOUTH  ENLISTMENT  PROPENSITY  1984-1992 
SUPPLEMENTAL  TABLES  FOR  CHAPTER  SIX 


TaMe  C-1.  Composite  Active  PropeosUy  Amoog  Males,  by  Age  Groi^,  1984-1992  YATS 

A*e 

Year 

1984 

1985 

1986 

1987 

1988 

1989 

1990 

1991 

1992 

16  - 18  Year-Okb 

33.9 

34.3 

36.0 

36.7 

36.1 

39.1 

37.5 

34.1 

31.3 

19  -  21  Year<Hds 

22.1 

20.6 

22.4 

21.0 

21.4 

21.9 

25.1 

23.6 

21.4 

22  -  24  Yew-Okk 

12.5 

12.5 

14.3 

16.1 

14.0 

18.1 

21.7 

16.4 

14.0 

Mole:  TiMcd  values  aie 


Table  C-2.  Army  Propensity  Among  Males,  by  Age  Groiq).  1984-1992  YATS 

Age 

Year 

1984 

1985 

1986 

1987 

1988 

1989 

1990 

1991 

1992 

16  - 18  Year-Olds 

15.8 

16.8 

17.6 

17.3 

17.2 

19.7 

17.1 

16.7 

12.1 

19  -  21  Year-Olds 

11.0 

10.6 

11.4 

10.7 

10.6 

11.4 

14.1 

11.4 

10.5 

22  -  24  Year-Olds 

4.3 

5.2 

7.8 

8.4 

6.4 

9.3 

11.6 

7.6 

5.4 

Nose:  Tabled  values  ate 
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Table  C-3.  Air  Force  Propensity  Among  Males,  by  Age  Group,  1984-1992  YATS 

Age 

Year 

1984 

1985 

1986 

1987 

1988 

1989 

1990 

1991 

1992 

16  - 18  Year-OUs 

16.6 

17.7 

17.6 

20.1 

18.8 

20.6 

18.3 

17.7 

15,9 

19  -  21  Year-Olds 

12.6 

9.6 

11.6 

12.8 

10.0 

11.6 

10.8 

10.2 

9.2 

22  -  24  Year-Olds 

7.7 

6.9 

7.0 

8.9 

6.8 

10.0 

8.8 

7.0 

6.9 

Mole:  Tabled  values  ate  oeiceataaes. 

Table  C-4.  Navy  Propensity  Among  Males,  by  Age  Gro<q>,  1984-1992  YATS 

Age 

Year 

1984 

1985 

1986 

1987 

1988 

1989 

1990 

1991 

1992 

16  - 18  Year-Olds 

12.2 

11.4 

12.4 

13.8 

13.8 

14.9 

13.8 

12.6 

11.1 

19  -  21  Year-Olds 

8.5 

9.0 

8.3 

8.5 

8.0 

9.3 

8.6 

8.6 

8.4 

22  -  24  Year-Olds 

5.9 

3.6 

5.6 

6.7 

4.6 

8.0 

7.5 

5.2 

4.0 

Note:  Tabled  vahiea  ve  neiceataaes. 


Table  C-S.  Marine  Corps  Propensity  Among  Males,  by  Age  Groiq>,  1984-1992  YATS 

Age 

Year 

1984 

1985 

1986 

1987 

1988 

1989 

1990 

1991 

1992 

16  - 18  Year-Olds 

11.3 

11.8 

13.0 

13.0 

12.9 

14.6 

12.7 

11.0 

11.7 

19  -  21  Year-Olds 

6.4 

6.9 

7.3 

6.9 

9.1 

8.1 

8.9 

8.0 

9.5 

22  -  24  Year-Olds 

5.0 

3.6 

5.2 

5.6 

4.8 

6.6 

9.1 

6.6 

6.4 

Note:  TiUed  vihiex  ue  oeioe: 


Table  C-6.  Ctmposite  Active  Propensity  Among  Males,  by  Education  Status,  1984-1992  YATS 

Year 

School  Status* 

1984 

1985 

1986 

1987 

1988 

1989 

1990 

1991 

1992 

Postsecondary  Student 

13.2 

13.5 

14.9 

14.9 

13.6 

14.6 

14.0 

11.1 

10.1 

High  School  Graduate 

15.9 

16.0 

16.4 

17.4 

17.7 

17.5 

21.5 

18.4 

12.9 

High  School  Senior 

35.1 

32.9 

35.4 

36.2 

38.4 

40.1 

30.1 

30.6 

29.4 

Non-Senior 

High  School  Student 

43.0 

43.3 

46.8 

44.3 

44.5 

48.8 

47.2 

44.3 

40.2 

Non-Completer 

29.7 

28.1 

31.8 

31.6 

29.4 

33.5 

36.6 

29.8 

28.5 

Note;  TaUed  values  are  percentages. 

*Posiseooadaiy  students  are  high  school  graduates  cunendy  attending  a  college  or  a  busiaess/vocatioDal  school, 
respoodeats  who  are  not  students  but  have  graduated  from  high  school.  Non-completers  ate  respondents  who 
DOitiecoadatv  students  and  have  not  ataduated  from  high  school. 

High  school  graduates  are 
are  neither  high  sdiool  nor 
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Table  C-7.  C(Miiposite  Active  Propensity  Among  High  School  Graduates.  Non-Student  Males,  by 

Employment  Status,  1984-1992  YATS 

Year 

Employment  Status 

1984 

1985 

1986 

1987 

1988 

1989 

1990 

1991 

1992 

Employed 

14.5 

14.0 

15.0 

17.1 

16.5 

16.7 

21.1 

16.3 

11.1 

Not  Employed-Looking 

28.6 

38.0 

34.5 

23.4 

35.1 

25.7 

26.9 

33.4 

26.6 

Not  Employed-Not  Looking 

13.4 

19.7 

16.7 

10.9 

21.0 

17.9 

15.7 

24.0 

16.2 

Note:  Tabled  values  are  percentages. 

Table  C-8. 

Composite  Active  Propensity  Among  Males,  by  Race,  1984-1992  YATS 

Race 

Year 

1992 

1984 

1985 

1986 

1987 

1988 

1989 

1990 

1991 

White 

20.4 

19.3 

20.4 

21.8 

22.3 

24.1 

26.4 

22.5 

19.8 

Black 

39.8 

44.5 

50.0 

44.0 

45.2 

48.6 

39.1 

41.3 

36.5 

Hispanic 

35.4 

38.4 

38.6 

42.3 

36.5 

40.8 

40.3 

34.3 

35.5 

Note:  Tabled  values  are  percentages. 
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Table  C-9. 

Ctnqtosite  Active  Propensity  Among  Males,  by  Geogrqthic  Region,  1984-1992  YATS 

Re^n 

Year 

1984 

1985 

1986 

1987 

1988 

1989 

1990 

1991 

1992 

Noitbeast 

23.9 

19.8 

22.9 

22.1 

22.0 

25.2 

24.6 

22.7 

21.4 

North  Central 

21.1 

22.0 

21.8 

23.0 

24.6 

24.3 

25.0 

21.2 

19.8 

South 

27.4 

28.4 

29.4 

28.8 

29.8 

33.5 

34.8 

31.2 

26.8 

West 

21.2 

20.5 

25.0 

28.0 

26.5 

28.5 

28.4 

24.6 

22.4 

Note:  TiMed  valuei  aie  Detcentuei. 


Table  C-10.  Unaided  Mentions  Among  Males,  by  Age  Group,  1984-1992  YATS 

Age 

Year 

1984 

1985 

1986 

1987 

1988 

1989 

1990 

1991 

1992 

16  - 18  Year  Olds 

9  1 

9.6 

11.0 

10.6 

11.1 

10.6 

12.4 

12.9 

9.8 

19  -  21  YearOlds 

4.4 

3.3 

3.8 

5.2 

4.0 

4.2 

4.4 

4.1 

5.0 

22  -  24  YearOlds 

1.0 

0.7 

1.5 

1.7 

1.6 

1.5 

2.1 

1.8 

2.2 

Note:  Tabled  values  are  petceniases. 
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ACROSS-YEAR  DIFFERENCES 
FOR  CHAPTER  SIX 


EVALUATION  OF  SIGNIFICANT  ACROSS-YEAR  DIFFERENCES 

FOR  CHAPTER  SIX 


G 

L^evenl  ftcton  precluded  the  direct 
calculatkm  of  standard  errors  for  all  estimates 
presented  in  Chapter  6.  First,  the  volume  of 
calculations  wmild  have  been  considerable. 
Second,  and  perfa^  more  important, 
differences  in  sample  selectkm  and  weighting 
adjustment  mefoodologies  used  between  1984 
and  1992  provided  significant  obstacles. 

In  ie^mnse  to  these  circumstances, 
statistical  tests  were  first  restricted  to  the 
period  1989  ditough  1992,  and  generalized 
tables  were  produced  to  evaluate  the 
significance  of  across-year  differences  for 
production  purposes.  Table  D-1  presents  die 
information  used  to  evaluate  die  significance  of 
1989-1990,  1990-1991,  and  1991-1992 

differences  in  unaided  mention  and  observed 
propensity. 

Table  entries  portray  minimally 
detectable  significant  percentage  differences  (at 
the  p  =  .05  level)  for  different  sutqx^ations. 
For  example,  in  the  first  row  (corre^nding  to 
the  1989-1990  conqiarison  on  unaided 
moitions)  and  first  column  (correqionding  to 
youdi  16-18  years  old),  the  entry  is  2.1 
percent.  This  indicates  that,  if  a  difference 
betwent  1989  and  1990  unaided  mentions  of 
mUHary  enlistment  for  16-18  year-olds  is  less 
dim  2.1  percent,  it  is  not  statistically 
significant.  Conversely,  if  the  difference  is  2.1 
percent  or  greater,  the  diange  is  significant. 


These  tables  were  constructed  using: 

■  sinqile  random  san^iling  (SRS) 
algorithms  ftx  calculadon; 

■  adjustment  of  SRS  algoriduns  to 
account  for  sample  design  dfect 
(DEFF);  and 

■  examination  of  enqiirical  levds  of 
unaided  mention  and  propensity  by 
selected  sanqile  groups. 

Eadi  of  diese  three  steps  in  this  process 
is  briefly  documented  bdow. 

Exnndnation  of  Survey  Estimates 

u  sing  die  algoridun  adopted, 
variance  estimates,  and  dierefore  statistical 
tens,  are  dq;>endent  i^wn  die  magnitude  of  die 
estimates  evaluated.  Therefore,  all  estimates 
(by  sanqile  group  and  question)  were  evaluated 
to  determine  the  highest  reported  unaided 
mention  or  propensity  across  die  yearly 
comparison  under  consideration.  (It  is  the  case 
diat  less  than  SO  percent  of  respondents  ever 
expressed  positive  enlistment  propmisity.) 

The  result  of  this  examination  and 
adoption  of  a  basdine  percentage  was  done  in 
order  to  make  the  signiflcance  test 
conservative.  That  is,  false  positives  wore 
made  less  likely. 
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Sgniliaince  Tcrt  Algorithm 

^^nirial  calculation  of  significance 
teats  were  accomplished  using  a  difference  in 
ixoportions  test  that  assumed  equal  variances  in 
die  two  yeariy  estimates.  The  test  was 
computed  as 


where;  Pyj  =  Pn^rtion  for  year  1; 

Py2  =  Proportion  for  year  2;  and 
{T'/vi  -  ~  Estimated  standard  deviation  of 

die  difference  in  proportions. 


IS 


The  standard  deviation  of  the  difforence 

o' p,i 


N\  +  N2 


Ni*N2 


where;  A^|  =  Unweighted  sample  size  for 
year  1; 

N2  =  Unwei^ted  sample  size  for 
year  2; 

p'  —  A  wei^ted  average  of  die 

sample  proportions  computed 

“  ,_NlP,i  +  N2Py2 
^  N^  +  N2 

and; 


q’  *  1  -p'. 


Test  results  were  evaluated  as  a  Z  test 
at  the  p  s  .05  levd  of  significance. 

Adjustment  for  DEFF 

ollowing  the  establishment  of  a 
basdine  for  consideration  of  differences  (Stq> 

1)  and  ^iplication  of  the  SRS  algoridun  (Step 

2) ,  a  final  adjustment  was  made.  This 
adjustmoit  accounted,  in  a  generalized  manner, 
for  die  departure  from  SRS.  It  is  known,  for 
example,  diat  designs  sudi  as  that  used  by 
YATS  uriiidi  utilize  clustering,  are  less 
efficient  than  an  SRS  design.  To  condensate, 
an  estimated  design  effect  of  1.2  was  factored 
into  final  table  production. 

Reviews  of  YATS  design  effects 
suggested  that  the  design  for  males  was 
^roximatdy  80  percent  as  efficient  as  an  SRS 
design.  Therefore,  all  Z  scores  computed 
using  die  difference  in  the  prtdortion  test  were 
divided  by  1.2  prior  to  evaluation.  The 
resulting  Z  score  was  then  used  to  evaluate  the 
statistical  significance  of  across-year 
differences. 


D-2 
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TdiieD-1.  MiMMJDelartrthli^ift^PWccBt^DiihBMEwfcrYATCCoiipiriMiYww. 


Coavanoa  Yam  Tool  WkilB  Bkek  Toad  WUto  Bkck  Totol  WUto  MmIc 


mtim 


Uaoided 

2.1 

2.4 

8.7 

1.8 

2.0 

10.1 

1.8 

1.8 

11.2 

CoiqxMile 

3.1 

3.S 

10.1 

3.8 

3.9 

13.0 

4.4 

4.8 

i*3 

Aimy 

2J 

2.7 

10.0 

2.9 

3.0 

12.8 

3J 

3.7 

17.4 

Navy 

2J 

2J 

8.9 

2.S 

2.€ 

11.9 

3.0 

3.1 

15.6 

AirFone 

2.6 

2.6 

9.7 

2.7 

2.8 

12.4 

33 

3.5 

16JI 

Monas  CofiM 

2J 

2.4 

8.9 

2.4 

2.6 

11.7 

3.2 

3.2 

16.2 

122&i221 

Uaiided 

2.4 

2.7 

9.4 

1.8 

1.9 

9.7 

1.8 

1.9 

14.0 

CoopoailB 

3.3 

3.7 

11.2 

3.5 

3.8 

13.5 

4.4 

4.8 

20.5 

Anay 

2.6 

2.9 

10.7 

2.9 

2.9 

13.0 

3.6 

3.6 

(-) 

Hsvy 

2.4 

2.7 

9.2 

2.4 

2J 

11.0 

3.0 

3.1 

(-) 

AirFone 

2.7 

3.0 

10.2 

2.6 

2.7 

11.8 

3.1 

3.1 

(-) 

MaiiaeCaiiM 

2.4 

2.6 

9.0 

2.4 

2J 

11.8 

3.2 

33 

(-) 

122U282 

Uaoided 

2.3 

2.4 

9.0 

1.8 

2.1 

lOJ 

2.0 

1.9 

14.1 

OofllpOQBC 

3.1 

3.4 

11.0 

3.9 

4.0 

12.9 

4.9 

5.0 

19.8 

Anay 

2.7 

2.8 

10.4 

3.0 

3.1 

12.9 

3.8 

3.9 

(-) 

Navy 

2.4 

2.4 

9.1 

2.6 

2.7 

11.7 

3.1 

3.2 

(-) 

AirFone 

2.6 

2.7 

10.1 

2.7 

2.9 

12.3 

3.4 

3.5 

(-) 

Mariae  Corps 

2.4 

2.8 

9.2 

2.7 

3.1 

11.4 

3.2 

3.3 

(-) 

*  TOM*  wtriii  «•  O*  "»-8— —  pifr«mto  diOwnM  bawon  ymn  raquind  for  aaWrtrol  agaiScaaM  of  OMfcwri  at  .05  hval. 

(— )  laitifalfa  eal  an  of  le«  than  30  wyoBOiwa;  aaadard  anor  aanaaie  ia  aoi  fdiabla. 
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ANALYSIS  OF  NATIONAL  SERVICE  QUESTIONS 
1991-1992  YOUTH  ATTITUDE  TRACKING  STUDY 


IBodi  the  1991  and  1992 
admiaistntioiia  of  YATS  included  questions 
about  a  hypothetical  natkMial  service  program. 
The  questKHis  differed  finnn  1991  to  1992, 
yiddiog  different  perspectives  on  die  issue. 
Hie  results  from  both  years  are  discussed  in 
this  Appendix. 

1991 

T 

JL  he  1991  administration  included 
questions  to  assess  the  inqiact  of  finandal 
incentives  and  the  number  of  years  of  service 
oUigation  cm  the  propensity  of  youth  to  enlist, 
and  follow-vq)  questions  assessed  rdative 
interest  in  hypothetical  civilian  national  service 
programs.  Widi  respea  to  military  enlistment, 
each  resqiondent  was  asked  a  question  sudi  as: 

If  the  government  would  pay  $18,000 
to  be  uUd  for  educatkm  expenses  after 
2  years  of  military  service,  would  you 
ddinitdy,  probably,  probably  not,  or 
definitdy  not  enlist 

The  values  in  bold  italics  varied  from  one 
respondent  to  anodier.  A  diird  of  the 
reqiondents  were  asked  dieir  likelihood  of 
enlisting  for  2  years,  another  third  for  3  yean, 
and  the  rest  for  4  yean.  Also,  the  amount  of 
mon^  varied,  with  a  diird  bmng  asked  about 
$6,000  per  year  of  service;  othen,  $9,000;  and 
still  odien  $12,000  per  year  of  service.  The 
exanqile  given  is  for  $9,000  per  year  of 


service,  or  $18,000  for  2  yean  of  service.  The 
values  used  in  the  questions  were  randomly 
sdected,  and  eadi  reqiondem  heard  only  one 
set  of  values.  On  average,  46  percent  of  the 
16-21  year-old  males  and  31  percent  of  the  16- 
21  year-old  females  said  diey  would 
‘d^initely”  or  'probably*  enlist,  given  these 
incentives.  The  exact  percentage  varied,  of 
course,  according  to  die  incentive  offered. 

A  follow-up  question  concerning  a 
hypothetical  national  service  program  took  die 
following  form: 

Another  program  being  considered  is 
national  service  in  a  civilian  activity. 
This  might  include  work  sudi  as 
outdoor  conservation  or  community 
service  in  a  hospital  or  day-care  center. 
If  you  could  be  in  this  kind  of  program 
while  living  at  home  and  receive 
$15,000  instead  of  $18,000  for  military 
service,  how  likdy  is  it  that  you  would 
participate  in  this  type  of  service 
instead  of  military  service?  Would  you 
say  definitely,  probably,  probably  not, 
or  definitely  not? 

The  monetary  incentive  offered  for  civilian 
service  varied.  For  some  respondents,  the 
incentive  for  civilian  service  was  the  same  as 
for  military  service  (with  appnqiriate 
rewording  of  die  question);  for  some  the 
civilian  incentive  was  five-sixths  the  military 
incentive;  and  for  some  the  civilian  incentive 
was  two-diirds  the  military  incrative. 

Table  E-1  shows  the  percentage  of 
respondents  who  initially  indicated  they  would 
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Td4e  E-1.  PeiccaUge  of  16-21  Ycer-CMd  Respondaite  Switching  from  Propensity  fcr  Mtliury  Service 
to  Piopflanity  for  Civilj«  Service 

lUmondcntCeteeorv 

Mate 

Females 

OvcfsU  fCSpooM 

72 

89 

By  Rdetive  Inocotive  Level: 

Civiliaa  kioealive  wme  as  mililaiy 

75 

90 

Civilian  incentive  5/6  nilitaiy  inoeniive 

74 

88 

Civilian  inccative  2/3  milkary  inoeotive 

66 

88 

By  Education  Status: 

High  school  dropout 

75 

88 

High  school  non  senior 

67 

86 

High  school  senior 

67 

86 

High  school  grad,  non  atudeitt 

76 

94 

Poatsecoodary  student 

79 

92 

By  Race/Ethnicily: 

White,  Non  Hispanic 

68 

88 

Black,  Non  Hispanic 

83 

92 

Hispanic 

77 

82 

’defmitdy'  or  "probably”  enlist,  but  who  said  Offering  a  smalln^  incentive  for  civilian 

they  would  "definitely"  or  "probably"  service  relative  to  military  service  bad  a  modest 

participate  in  a  civilian  program  instead  of  die  inqiact.  Wh^-e  the  offers  for  civilian  and 

military  when  this  alternative  was  prr^iosed.  military  service  were  identical,  15  percent  of 

Individuals  whose  re^nse  was  that  they  the  young  male  respondents  indicated  they 

would  "probably  not"  or  "definitely  not"  enlist  would  switch  from  military  service  to  a  civilian 

are  not  included  in  die  table.  Thus,  the  data  program  (i.e.,  they  bad  indicated  they  would 

show  potential  losses  from  military  service  in  "definitely"  or  "probably"  enlist,  but 

favor  of  civilian  programs.  subsequendy  said  they  would  "definitely"  or 

As  indicated,  among  16-21  year-old  "probably"  choose  civilian  service  instead), 

males  who  had  indicated  they  would  For  diose  for  whom  the  civilian  incentive  was 

"definitdy"  or  "probably"  enlist,  72  percent  5/6  the  military  incentive,  74  percent  switched, 

said  they  would  "definitely”  or  "probably”  and  66  p^cent  of  those  for  whom  the  civilian 

participate  in  a  civilian  national  service  instead.  incentive  was  2/3  the  military  incentive 

The  preference  for  civilian  service  was  even  switched  from  military  to  civilian  service, 

stronger  among  16-21  year-old  females  -  89  The  relative  attractiveness  of  military 

percon  indicated  they  would  switch  to  civilian  service,  relative  to  civilian  service,  varies 
service.  among  population  groups.  In  response  to  the 
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first  of  die  civilun  service  questioos,  67 
percent  of  the  male  high  sdiool  students  who 
had  indicated  a  fwopensity  for  military  service 
said  they  would  select  civilian  service  instead, 
while  76  percent  of  hi|h  sdiool  graduates  no 
longer  in  sdiool  indicmed  a  preference  for 
civilian  service.  Projectioos  of  youth  expected 
to  sowe  above  average  on  the  Armed  Forces 
Quali&ation  Test  (AFQT),  the  Defense 
Dqiartment's  basic  measure  of  trainabiltty,  are 
derived  from  related  fectors  sudi  as  high 
sdiool  coursework  and  parents'  education. 
Concerns  that  hi^  AFQT  youdi  would  prefer 
civilian  over  military  service  at  greater  than 
average  rates  proved  unfounded. 

The  relative  attractiveness  of  civilian 
service  appears  to  be  greater  among  minorities, 
widi  83  percent  of  young  Black  males  and  77 
percent  of  young  Hispanic  males  indicating  a 
preference  for  civilian  service,  conqiared  to  68 
percent  of  White  males.  These  are  overall 
results,  induding  responses  from  respondents 
who  were  told  di^  would  receive  only  2/3  or 
S/6  as  large  an  incentive  for  civilian  service  as 
for  military  service. 

Since  many  civilian  national  service 
proposals  assume  a  year  of  service  (compared 
to  4  years  typically  required  of  enlisted 
personnel),  respondents  were  asked  a  second 
follow-up  question  to  gauge  the  impact  of  the 
shorter  term  of  service: 

If  you  sign  up  for  civilian  service  one 

year  at  a  time,  ihaa  would  you  prefn’ 

civOian  to  military  service? 


Overdl,  reqxmses  suggest  m 

addhional  10  percent  of  die  youpg  men  who 
had  origmally  said  diey  might  enlist  would 
switch  to  a  dvilian  program  if  didr  oUigatkm 
were  limited  to  a  single  year.  Thus, 

approximatdy  82  percent  of  the  young  men 
«dio  mi^  enlist  for  2  to  4  years  of  military 
service  would  prefer  a  dvilian  service 

alternative  if  diey  could  sign  up  ftv  1  year  at  a 
time.  Among  women,  die  single  year  of 
service  increased  die  percentage  switching  fhHn 
military  to  civilian  service  from  89  to  93 
percent. 

1992 

T 

JL  he  1992  YATS  administration 

induded  similar  questions,  but  did  not  address 
monetary  incentives.  As  in  1991,  a 
hypothetical  dvilian  program  was  described 
and  respondents  were  asked: 

How  likdy  is  it  dun  you  would 
participate  in  a  national  service 
program  if  it  existed? 

Earlier  in  the  survey,  respondents  had 
been  asked  vdiether  they  would  "definitely,'' 
"probably,"  "probably  not,"  or  "definitdy 
not,"  be  in  military  service  in  the  n^it  few 
years,  and  this  information  was  used  to 
generate  results  similar  to  those  shown  in  Table 
E-1.  Table  E-2  shows  the  peremtage  of  1992 
respondoits  who  initially  indicated  diey  would 
"definitely"  or  "probably"  enlist,  but  who 
subsequendy  said  they  would  "d^nitely"  or 
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Table  E-2.  Peioeaiage  of  16-21  Year-Old  Reapoodeatt  Swiichmg  from  Propensity  for  Military  Service 
to  Prapcnaity  for  Civilian  Service 

Rerneedemcnerorv 

Males 

Fcoialcs 

Overall  response 

73 

86 

Hy  Stetutc 

High  school  dropout 

77 

86 

High  school  non  senior 

72 

81 

High  school  senior 

71 

82 

High  school  grad,  non  student 

75 

97 

Poataecondsjy  sliideet 

72 

92 

By  Raoc/Ethnicky: 

White,  Non  Hi^ank 

6S 

84 

Black,  Non  Hispanic 

S8 

91 

Hispanic 

79 

86 

"probably”  patticq>ate  in  a  civilian  program 
when  this  alternative  was  proposed.  Responses 
from  individuals  initially  said  tfa^  would 
"probably  not”  or  "d^initely  not"  enlist  are  not 
included  in  the  table. 

The  1992  question  differed  from  the 
1991  questions  in  two  ways: 

1)  The  1992  question  did  not  ask 
whether  respondents  would 
participate  in  a  civilian  program 
instead  qf  military  service;  and 

2)  In  1991,  questions  about  civilian 
sovice  immediately  followed 
military  s^ice  questions,  while 
in  19^,  several  other  topics 
were  discussed  between  die 
questions  conconing  propensity 
for  military  service  and  questions 
about  civilian  national  service. 

Nonedidess,  results  from  the  two  years  are 
conqiarable.  Overall,  the  percentage  of  males 
and  females  "switching"  from  military  to 
civilian  sovice  did  not  change.  As  in  1991, 


the  percentage  of  high  school  students 
indicating  interest  in  the  civUian  program  was 
less  than  die  percentage  of  non  students  and  the 
percentage  of  minorities  preferring  civilian 
service  was  greater  than  the  percentage  of 
Whites. 

The  19S12  questiOiinaire  included  an 
achlitional  question,  asking  respondents  directly 
whedier  they  would  prefer  civilian  to  military 
national  service: 

If  you  were  going  to  choose  between  a 
military  and  civilian  service  program, 
which  would  you  prefer? 

Results  from  this  question  differ  markedly  from 
those  presented  above.  Among  16-21  year-old 
males  who  had  previously  expressed  a 
propensity  to  enlist,  37  percent  said  they  would 
prefer  civilian  over  military  service.  Only  39 
percent  of  the  16-21  year-old  females  who  had 
previously  said  they  would  "definitely"  or 
"probably"  enlist  said  they  would  prefer 
civilian  to  military  service.  Among  those  who 
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had  not  previously  opceued  a  pcopenaity  fior 
military  service,  76  percent  of  die  young  men 
and  81  percent  of  die  young  women  said  diey 
would  ivefer  chrflian  to  military  service. 

The  discrepancy  between  these  figures 
and  diose  suggested  in  Tables  E-1  and  E-2  is 
cleariy  a  function  of  die  way  die  question  was 
asked.  Becmise  the  exact  wording  of  questioos 
in  surveys  is  known  to  dramatically  inqiact 
results,  die  difference  is  crediUe,  though 
surprising. 

Conclusions 

D  e^ite  seemiiigly  contradictory 
results  from  different  questioos,  several 
conclusions  are  warranted.  First,  the  majority 
of  all  re^Kindents  (includmg  those  who  did  not 
express  a  propensity  for  military  service) 


would  prefer  civilian  to  military  service. 
Results  vary  fiw  diose  who  had  expressed  a 
inqpeosity  for  military  service.  Some 
questions  suggested  that  2  out  of  S  enlistment 
prospects  would  prefer  civilian  service,  while 
odien  suggested  over  70  percent  of  die  males 
and  nearly  90  percent  of  die  females  would 
prefer  civilian  service.  The  fudference  for 
civilian  service  is  strongest  among  women, 
minorities,  and  high  school  graduates,  but  in 
every  s^meiu  of  the  recruiting  maricet,  a 
significant  fraction  of  diose  already  expressing 
a  propensity  for  military  service  would  prder  a 
civilian  option.  Furdiermore,  results  suggest 
diat  modest  differences  in  incentives  in  fevor  of 
military  service  will  not  offeet  youdi's 
preference  for  civilian  service,  particularly  if 
the  civilian  alternative  requires  only  1  year  of 
obligation. 
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